JUNE 2002 


ZIFF DAVIS MEDIA 


COMIC LINKS 
PARODIES 


EXPERT GOOGLE TIPS 
TESTING TRAVEL SITES 
SUPERWIRED CARS 


HeccleceldccelLecddbeccllecdelclecladte Accolell 


Actual size. 


The first MP3 player to pack 1,000 songs* and a 10-hour battery into a stunning 65-ounce package 


4 min. per song/160 Kbps. TM and ©2002 Apple Computer, ic. All rights reserved. Don’t steal music. For more information, call 1-800-MY-APPLE or visit ww: apple.com. 


“The iPod is the best digital music player yet. It makes previous music 


players look like yard-sale 1950s sci-fi toys.” 
— Steven Levy, Newsweek 


“No one else has this much storage in a package this small. Never has 


digital music been this well organized.” | : 
— Chris Taylor, Time 


“It may be the finest portable music player ever built. My iPod cruised 
at full volume for 13 continuous hours, longer than any other hard- 


drive-based MP3 player.” . 
— David Pogue, The New York Times 


“Leave it to Apple, maker of some of the world’s sleekest computers, to 
come out with the world’s coolest MP3 player.” 


— Troy Dreier, pcmagazine.com 


“The iPod is simply the best digital music player I’ve seen.” 


— Walter Mossberg, The Wall Street Journal 


now has a big brother: 2,000-song capacity. New features like EQ presets and Contact Lists. Same fits-in-your-pocket size. 
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lginny business 


COVER STORY: HA! THE WEB’S FUNNIEST SITES 
We surfed ourselves silly rounding up the most hysterical stuff on 
the Net. PLUS: The one and only Ben Stein kicks things off 


CARS THAT THINK 


60 | They're here: the first generation of truly smart automobiles. 


And they’re the best toy cars you'll ever own 
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CAM GIRLS 


66 » Armed with teen wiles, fast connections, and massive Wish Lists, 
| these underage temptresses are a new r breed. They’ ll mae you 
_ theirs if you'll one them Se dah 
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_ ARE YOU A GOOD GOOGLER? 
70 p> _ You already love to Google. Now learn to do it better, faster, 
_ and smarter 8Y ey 


ATTACK OF THE FANS! 


Not long ago, in a Web not so far away...Star Wars fanatics created 
original films and surreal stories that even a Lucas could love 


INCREDIBLY USEFUL SITES 
Get quick relief for your aching wrists, hike the world (or send a 
fax around it), perfect your golf swing (or your banjo technique), 
and refinance your mortgage—this is going to be some morning 


OLD WAY/NET WAY 
= Need a new lawn? What to buy, where to get it, how to plant it 
= Want to see that music video again? Don't harangue 

MT V—use the Net, and hit Repeat 


WEB USER 

= Surf the Net wirelessly? In the park? Yes, you can—and on 
someone else’s dime—with Wi-Fi 

= Cut those bloated, confusing URLs down to size with 
the Surf Guru's latest wallop of wisdom 

= Six steps to eliminating spam (it’s easier than you think) 


| 


Rock. Techno. Classical. Whatever you're into, you'll like the sound of this. The throaty growl of a revolutionary 


i-VTEC™ engine paired with a brand-new 6-speed manual transmission. You might just want to roll down the 


windows and take a good listen. Because every hairpin turn deserves its own soundtrack. AACURA 
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DEPARTMENTS 


: | EDITOR'S NOTE You can still find humor on the Web—but the 


end of Net radio is no laughing matter. Here’s how you can help 


{10 | MESSAGE CENTER > LETTERS TO THE EDITOR Reply to All... 
| 


| _ CLICK! An Internet flag is created online, armchair TV critics get catty, a 
| _ chronicler of dot-com crashes gets a taste of his own medicine 

| _ HOME & OFFICE You've got questions. These four online services deliver 

| experts with the answers. And they won't cost you a dime 

| _ STYLE Summer fun is as close as your own backyard. Here’s the gear you 
| _ need for festive cocktails and laid-back lounging 


CONTENT Proposed fees threaten the future of Net radio, David Lynch’s 
site reveals his weirdest world yet, a new trivia game pits you against celebs 


| | COOL TOOLS Stargazing made simple, smart gadgets to maximize your 


MP3 pleasure, superslim storage, and the ultimate writing utensil 


[96 | PRETTY STRANGE D) licking (yes, DJ licking), death and Legos, 


your new and icky domain name, a kung fu flick built to order 


_ ROGER EBERT > CRITICAL EYE E-Mail Sanity: Take My Boulder Pledge 


An evergreen Web scam from the most unlikely of places, and a call to arms 


| ANGELA GUNN > NET ETHICS The Dark Side of the Digital Darkroom When 
| _ photo “editing” goes too far. PLUS: Why you don’t need home surveillance 


WEB GUIDE > NEW, NOTABLE & FUN REVIEWS L ive theater, World Cup 


_ soccer, summer music tours, buff bodies, endangered species, rare books, 


Bloomsday, garage sales, wedding planning, feathered friends, outdoor living 


_ WEB LAB > BEST TRAVEL SITES The industry took a nosedive after 
| _ September 11—and Web sites went into overdrive to get customers back to 
| _ the skies. Our picks for who's doing the best job 
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A Web of Laughter and Tears 


RECENTLY THE NEW YORK TIMES RAN AN ARTICLE HEAD- 
lined, “As the Web Matures, Fun Is Hard to Find,” citing 
as evidence a falloff in random surfing. The piece 
quoted Web pioneers who had once made a living culling 
“cool” sites but who'd now had to give it up, usually after 
trying to cash in. And while I don’t look to the Times as 
the reigning authority on All Things Fun and Funny, 
I was still puzzled. Do its reporters get different forwards 
in their in-box than I do? Do 


they get only reprints of op-ed 
pieces on the Middle East instead 7 4 IOu 
of what I get—an unending cas- 
cade of animations of George 
Bush doing a spastic macarena? 


surfinc 


Do they really bookmark only 


Pentagon briefing sites instead 
of what I bookmark— The Onion, 


with its stories along the lines 


of “Southerner Either Looking | 
for ‘Pawn Shop’ Or ‘Porn Shop’”? | 

Although we at Y-Life agree 
that a lot of the early surfing silli- 
ness has worn thin in these more 
utilitarian times (and gently re- 
mind you that we were pointing to Incredibly Useful Sites 
when others were profiling pet-food glitz), I guess it’s 
the contrarian streak in us that makes us say, at this solemn 
moment: nyuk, nyuk, nyuk. Because the truth is, the Net's 
still the largest trove of fun—both good and unutterably 
bad—ever created. It’s an absolute wealth of humor and 
parody, as long as you know where to look. Which is why 
we've put together a 12-page roundup of “The Web's Fun- 
niest Sites,” tested by the slightly off-balance personnel 
in our state-of-the-art Laugh Labs. After reading it, 
you'll have a hard time keeping a straight face when peo- 
ple tell you the Web’s no fun anymore. 

Linking from that to a rather more serious topic (and 
isn’t that just like the Net?), here’s something valuable 
that really is going to be harder to find: Net radio. One of 
the joys of online life in recent years has been the sprout- 
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ing of thousands of amateur and mom-and-pop “radio sta- 
tions” across the Internet. As we've covered in these pages, 
radio Webcasts offer playlists of every musical stripe, in- 
cluding material you can’t listen to on conventional AM or 
FM. They offer programming from parts of the world 
and musical sensibilities you never knew existed. They of- 
fer renewed life to old, wonderful genres no record label 
would waste a cent on. In short, they have quite literally 
opened up a new musical hori- 
zon and given a kind of expo- 
sure to new and old artists that 
simply wasn’t possible before. 


i 
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Plus, streaming these Webcasts 


| | lets you listen to music with- 

| out copying or storing it, so you 

| can tune in without feeling 

_ you've just run up a pirate flag 

| Now that universe is threat- 

| ened. For reasons too twisty to 
go into here, most of the smaller 
| | stations (the very heart of Net 
radio, in our view) may be forced 
_ to pay royalties far in excess of 
what their conventional brethren 
are charged—and do so retroactively to 1998. In many cases, 
these tariffs come out to two or three times the entire 
operating revenue of the stations and would shutter all but 
those few funded by the corporate elite. This is less a case 
of Big Brother than Big Lobby; what it seems to boil down 
to is that the record labels (in the form of Napster’s old 
nemesis, the Recording Industry Association of America) 
had more clout and money than the little guys had. I be- 
lieve fans—and all but the most popular artists—will be 
the poorer for it. I urge you to inform yourself, and take 


action, at SavelnternetRadio.org. 


BARRY GOLSOW, EDITOR IN CHIEF 
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JAY GULLIXSON 
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d ie the Inspire 2.1 ! speakers. They are 
“the best speaker systems 7 have 


seen. (In. it’s class of course)” 


F 
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= Customer Feed - : 


it www.americas.creative.com/yahoo/inspire 


©2002 Creative Technology Ltd. The Creative logo is a registered trademark of Creative ; : 
Technology Ltd. in the United States and/or other countries. All brands or product names * 
listed are trademarks or registered trademarks and are property of their respective holders | 
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yes, it’s EXTERNAL! 


Sound Blaster® Extigy” makes it easy to listen to your CDs, MP3 collection, music videos, or Internet radio on your 
PC with stunning 24-bit audio and 100dB SNR clarity. You can playback all your stereo content in rich 5.1 surround 
sound with Creative’s proprietary CMSS® technology. The included EAX® ADVANCED HD™ music effects allow you 
to personalize and enhance your music. And Sound Blaster® Extigy” can also be used with your notebook or 
Dolby Digital® compatible consumer electronic devices like gaming consoles and set top DVD players. : 


With convenient external USB connectivity, you can hook up the Sound Blaster® Extigy 
to your PC in one simple step. Upgrading your PC to high performance 5.1 audio 
couldn't be easier! | 


— Intrigued? 


Visit www.soundblaster.com 
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WHO SAYS PRINT ISN'T INTERACTIVE? 
a me eanor Witle to Micavermal@a aaa com 


IM DANGERS 
I was surprised 
that “Genera- 
tion IM” [April 
02, page 68] 
did not include 
any warnings to 


readers about 


instant-mes- 
saging programs. It is no secret 
to the security-savvy that these 
programs are tasty morsels for 
hackers. A warning to the gen- 
eral user would have been a 
responsible action on your part. 
I am always amazed that hype 
is presented about such tech- 
nologies without warnings of 
their dangers. Even cigarettes 
come with printed warnings. 
RUSSO BLOCHE 
@yahoo.com 


Because we are also sensitive to the dan- 


gers you mention, we addressed the IM 
viruses issue late last year [“Typhoid © 


Buddy?” November ‘01, page 110]. We 


will continue to write about it as new 


problems—and solutions—arise. —Ed. 


ALL IM THE FAMILY 

I ama74-year-old grandfather 
of 15 and the uncle of numerous 
nephews and nieces scattered 
around the world. We all origi- 
nated in Trinidad, West Indies, 
and for various reasons have left 


that wonderful island. About six | 


months ago some of the young 
people thought it would be a 
good idea to form a family chat 
club. It grew and grew. People 
suddenly found they had rela- 
tives they didn’t know existed. 

Because this has been such a suc- 
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the dangers of | 


cess, we have decided to have a 
~ reunion in Trinidad in 2003. We 


expect about 125 people. Because 
of IM we have been able to plan 
and decide what we are going to 
do, where we will stay, and which 
flights we will take. Without IM 
_ I doubt if anything like this would 
| have gotten off the ground. 

| HARRY REES 
| @sympatico.ca 


ABETTING THE ENEMY? 
_ While I found the article “Ran- 


| som by E-Mail” [April ’02, page — 


66] both interesting and alarm- 


the URL of a Web site (W3- 


_ Anonymous Remailer) that | 


would have allowed the mur- 


even noted that the FBI would 
be searching in Finland. Are you 
trying to aid the killers in their 


Please don’t help them. 
LISA LYONS 


: 

i 

_ attempts to destroy our society? 
i 

i 

@aol.com 
| 


— Weshare your concerns, though the in- 


formation provided in the article is read- 
ily available elsewhere to anyone who 
wants it. Because this specific case was 
resolved at press time, we do not believe 
| we put anyone at risk. Indeed, to omit 
this information would have been 
irresponsible, in that it would have cre- 
ated a false sense of security by sug- 
gesting that e-mail is always traceable. 
_ This was an important part of the story: 
It relates to future attacks of this na- 
ture, and it helps shed light on some of 
the trickier areas of online privacy. —Ed. 


ing, what I found even more | 
alarming was that you printed | 
_ ity. Dear Roger: There's no tech- 


derers to get away with their | 
heinous crime had they used it — 


to send the e-mail message. You — 


THE PRICE OF SURFING 

“Robin Hoods of the Net” [April 
'02, page 48] brings up a sore 
point. Why should I have to 


; spend money [on ad-blocking 


software] to prevent someone 


_ from using my equipment for 


4 their ads? I should decide how 


my computing resources are used. 
JOAN TYSON 
@fws.net 


RIPPING VS. RIPPING OFF 
So Roger Ebert [Critical Eye, April 


02, page 44] believes it’s okay for | 


people to steal music tracks be- 


cause, as fans, they will eventu- 


ally want to buy the CD. Using 
the same logic, it is then okay for — 
me to steal a candy bar to make | 
sure I really want to buy one (tech- 
_ nically, that’s shoplifting, but it’s | 
_ okay—it will be part of the process 


by which a whole lot of candy bars 


get sold). Ebert's essay strikes me 


as a rather transparent attempt 
to justify what is an illegal activ- 


nicality here. Theft is theft, and 


_ those who steal are thieves. 
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RICHARD JENSEN | 


@msn.com 


Roger Ebert responds: Is it stealing to 
copy aCD I purchased to my iPod? Or 
play it on my Mac? Or ifa band wants 
me to download a track because I might 
like their sound? If an Internet radio 
station plays music I do not own, is it 


“2 
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A Pseudo Hope 


Though Y-Life mostly stayed 
away from dot-com hype back 
in 2000, the temptation over- 
took us now and then. One such 
article, “Creating the New Boob 
Tube,” told the story of Pseudo. 
com, whose hotshot young 
founders announced that stan- 


dard TV was toast, and that its own cae interactive future was in good hands: 
theirs. In July 2000, Pseudo founder Joshua Harris told our reporter: “Pseudo 
is on the brink of being a brand name.” But along with DEN, Pop.com, 
and other “revolutionary” Net TV outfits, Pseudo was in fact on the brink of 
collapse—the product of either a really dumb idea or one that was way 
(way) ahead of its time. Y-Life regrets any trouble this may have caused you. 


stealing for me to listen to it? Is it steal- 
ing for me to check a CD out of a li- 
brary? Using the smoke screen of “theft,” 
the music industry is trying to legislate 
against the ordinary ways in which peo- 
ple develop and share their taste in mu- 
sic. Example: On the Net Radio section 
of iTunes, I was listening to a folk sta- 
tion that featured recordings and an 
interview with an acoustic guitarist 
named David Allison. I searched for his 
name on MainStreetC D.com, pur- 
chased his album Acoustic Movies, 
ripped it to my iPod, and got on a plane 
with it. Mr. Jensen considers me a crim- 
inal. David Allison, I suspect, does not. 


ARTISTIC ALTRUISM 
I admire artists like Alanis Moris- 
sette who want to promote great 
music rather than greedily try to 
control Internet dissemination 
(ahem, Metallica). If I can hear 
the songs for free first, I’m far 
more likely to purchase the CD. 

NIELLE McCCAMMON 


@hotmail.com 


RELOAD: Three columns in our — 
‘Americas 50 Most Wired Cities” chart 
[May ’02, page 70] were mislabeled. 
The first three scores should be labeled 
Net Use, User Expertise, and Domain 
Density, in that order. The misplace- 
ment did not affect the overall rankings, 
which remain correct as published. 


You talkin’ to us? We hope so! Write 


to us at yilreadermail@ziffdavis.com. 
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or visit www.danielmink.com 
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__ GLOBAL PATCHWORK This 
__ Netflag comprises elements 
__ ofthe flagsofArgentina _ 
“(blue and white field, gold 
 sunbursts), Japan (red rising - 
~~. sun), and Botswana (blue 

___and white field, black stripe). 


The online world noted 


a milestone recently | a 


A F LAG mentarger AME 0 — 
TO C ALL Solomon R. Guggen- / 
heim Museum added two Net installations to its permanent collection. One of these, 
Mark Napier’s Net.flag, invites surfers to click on individual elements of world flags (stars, 
OU 7 OWN stripes, crests, bars, etc.) and reassemble the pieces into a “flag of the Internet.” What's 


the significance? “The flag is a symbol of conquest of new territory,” says Napier. Today, 


“we see nations trying to lay claim to a new kind of territory, the Internet.” If you want 


to join the design team, Net.flag [netflag.guggenheim.org] welcomes your contribution. 


APPLE iPOD USERS ARE DOING 
MORE WITH THE POCKET JUKEBOX 
THAN MEETS THE EYE—OR EAR 


NET BAD BOY PHILIP KAPLAN WHAT ARE AMERICA'S FUTURE 
CATCHES HEAT FOR HIS NEW LEADERS READING? CAMPUS WATCH 
BOOK—ON HIS OWN WEB SITE REPORTS THE SOBERING TRUTH 
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Click! 


LOUDMOUTHS, BE GONE 


A lip-reading phone from Japan’s NTT 
DoCoMo may help silence cell phone 
users who lack volume control. The gad- 
get’s sensors record silent mouth move- 
ments made close to its receiver and 


convert them into synthesized speech. 


JUNK MAIL BUST 


In April, the Federal Trade Commission, 
working with Canadian law enforcement 
and six US. states, busted dozens of alleged 


American and Canadian e-mail scofflaws. 


Thanks for the helping hand, neighbor. 


SWEET CHARITY 


The perennial eBay: Charity Fundraising 
[pages.ebay.com/charity] effort continues 
to impress. Its unique offerings include 18 
holes of golf with Tiger Woods and the 
original Lara Croft video game costume. 
Proceeds will go to the Tiger Woods Foun- 


dation and UNICEF, respectively. 


AS LY EEE PS Se Rane Re NO SEY en Senn Oe ON EDO SP CNN olen AMEE MEET ISE PE AAS FSI BENIN FRAP El ROT SE ARERR MS 0 TOPE LIEN ee te SW he oe BAS SE rane SEE OE LTE SA 2 DAE ELAS YR es eA Stes NEL eS 


THE PROTAGONIST Philip J. Kaplan (aka 
Pud), proprietor of F---edCompany.com and 
author of the recently released F’d Com- 
panies: Spectacular Dot-com Flameouts 
THE ANTAGONISTS [he generally nasty 
posters on F---edCompany’s boards 
THE CHARGE Selling out, shameless self- 
marketing, and general suckiness 


The Catalyst Kaplan, eager to plug his new 
book, asked his site's users to buy it on Ama- 
zon. As he put it on F---edCompany: “Maxim 
just reviewed it and gave it three out of 
five stars, so it doesn't completely suck." 

Whoops! The site's regulars, who have been 
groomed by Pud himself to spew bile at 
every dot-com gracing the site's pages, aim 
their venom on their own beloved patron. 
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marketing e-mail when they sign up. 


‘A MATTER OF PRINCIPLE 


In March, engineering classmates at 


Carleton University in Ottawa took cheat- 
ing to a new low when they submitted 


Web-cribbed essays on—yes—ethics. 


PANDORA'S IN-BOX 

Our business partner, Yahoo! Inc., recently 
told its e-mail users that their automatic 
preferences are being changed from “opt- 
in” to “opt-out.” That means they'll get 
marketing mail unless they actively change 
their settings. We think that’s a mistake. 
But it turns out our own subscription 
department, and that of other magazines, 
sometimes use “opt-out” in their online 
efforts. We think that’ a mistake, too. Mag- 
azines and Web sites need to profit. But 
the public's concern over spam and pri- 
vacy is real. It’s in everyone’s long-term 
interests that users (or readers) get to 


choose clearly—not by default—to receive 


Choice Quote “This book officially kicks 
off your 14th minute of fame.” 

The Defense Pud has remained uncharac- 
teristically silent, though a handful of his 
defenders have risen to the occasion. 

The Moral If you're gonna dish it out... 
JANELLE BROWN 


__..Dubious Deeds 


Kids prefer to log on A poll conducted by 


Knowledge Networks/Statistical Research 
shows that 33 percent of kids ages 8 to 17 
would take the Net over TV, radio, or the 
phone if they could have access to only one 
medium ... New domain, for tykes only 
Congress is mulling the Dot Kids Imple- 
mentation and Efficiency Act, a bill that 
would create a highly regulated .kids do- 
main that bars sites from providing e-mail, 
chat, or hyperlinks to the rest of the Web 
Fs How many licks to the center of a nico- 
tine lollipop? Zero, according to the Food 
and Drug Administration, which says it's 


sweet-looking smoking deterrents. 


bringing the hammer down on the illegal 
sale of nicotine lollipops online ... Speak- 
ing of getting licked, technology con- 
sulting firm Integrated Information Systems 
will pay the Recording Industry Association 
of America $1 million for allegedly storing 
music files on the company’s servers ... The 
beginning of the end of MP3 file-shar- 
ing in the workplace? Over Silicon Val- 
ley's dead body. Tech execs recently launched 
DigitalConsumer.org, a lobby fighting for 
digital media fair-use rights, including the 
tight to rip tracks from CDs ... Ban on vir- 
tual kiddie porn lifted In April, the Supreme 
Court voted 6-3 against a 1996 federal mea- 
‘sure that had outlawed computer-generated 
child pornography. The court's opinion 
stated that the law “prohibits speech that 
records no crime and creates no victims.” 


LICKED The FDA has put the kibosh on 


KAPLAN: TODD FRANCE 


SOCCER: AP/WIDE WORLD PHOTOS; BLAIR: PETER KRAMER/NEWSCOM 


STANLEY CUP FINALS 

The Salt Lake Winter Olympics pushed 
the playoffs later into June, but that just 
gives puckheads time to relive the great 
moments of past championships by view- 
ing the video highlights at MSN: NHL. 
com [nhl.com]. At LegendsofHockey. 
net, true obsessives can ogle a 3-D model 
of the cup (click on VR Stanley Cup). 


WORLD CUP FINAL 


THE WEBBY AWARDS 


The sixth annual Webby Awards [www. 
webbyawards.coml], presented by the 
International Academy of Digital Arts and 
Sciences, will be Webcast live from San 
Francisco's Warfield Theatre at 11 P.M. 
EST. The 30 award categories will cover 
such topics as film, sports, humor, and 
science. Start your office pool early. 
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EBAY LIVE 


Ever wanted to meet the guy on eBay 
who sold you that 1972 lime-green Schwinn 
Varsity? The House That Tchotchke Built 
will let you hook up with auction pals old 
and new during eBay University [ebay. 
com/university], its first official member 
gathering. It's in Anaheim, California, so 
if the $45-a-head event fails to excite, you 
can always hit the Magic Kingdom instead. 
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“SEEING" AT WWW. 
EXPLORATORIUM.EDU 


How can we visualize outer space when 
we've never seen it? “Seeing,” an exhibit 
investigating the processes of visual per- 
ception and deception, premieres both 
at the Exploratorium in San Francisco and 
on the museum's companion Web site, 
[www.exploratorium.edul. 
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As tournament hosts Japan and South Korea (see page 83) do all they can to keep 
rowdy soccer fans at bay this time around, a provocative real-time strategy game called 
Hooligans [hooligans-thegame.com] lets you in on the looting and pillaging. For a less 


combative view of the finals, visit 2002 FIFA World Cup [fifaworldcup.yahoo.com/enl. 


Net by Numbers © 


Percent ge of 
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FROM JUPITER MEDIA METRIX 


Popottnenet | 


SETTING TO THE NET _ 


Countries with the most home Internet access, 
according to Nielsen/NetRatings 

1 SINGAPORE (60%) 

2 SOUTH KOREA (58%) 

3 SWEDEN (57%) 

4 HONG KONG (56%) 

5 UNITED STATES (54%) 


Rankings reflect access during the period October-December 2001. 


VHAT THEY WANT 


Top items added to Amazon Wish Lists 

1 HARRY POTTER AND THE 
SORCERER'S STONE/DVD 

2 MONSTERS, INC./DVD 

3 THE SIMPSONS—THE COMPLETE 
SECOND SEASON/DVD 

4 THE NANNY DIARIES: A NOVEL 
Emma McLaughlin and Nicola Kraus 

5 STUPID WHITE MEN...AND OTHER 
SORRY EXCUSES FOR THE STATE OF 
THE NATION! Michael Moore 


Rankings reflect wishes posted during the period March 1-28, 2002. 


Metab s occa ns 


The Oe 


ERIC This Aussie tough guy donned 


BANA 


war paint in Black Hawk Down. 
| Next he'll turn green again 
in Ang Lee's The Hulk. Preview the fan 
fare @ The First Eric Bana Fan Club [groups. 
yahoo.com/clubs/thefirstericbanafanclubl. 


SELMA 
BLAIR 


The petite actress won a 
following with her portrayal 
of a class A bitch in Legally 


Blonde. Don't miss her as a duped 
fiancée in the upcoming A Guy Thing. 
Start @ The Selma Blair Picture Gallery 
| [yoogo.com/entertainment/ggordon/biairl. 


THE CLICK AROUND THE NET CLIQUE: ROB BERNSTEIN, 
JANELLE BROWN, MEAGHAN O'NEILL, JOSH ROBERT- 
SON. WRITE TO CLICK AT CLICK@ZIFFDAVIS.COM 
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Ozzy and family | @ 


ADEFTALTERNATVETO 
SYCOPHANTIC TV REVIEWS 
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The carnivorous critics at Television With- 
out Pity [televisionwithoutpity.com] continue 
in the grand tradition of Mystery Science The- 
ater 3000 and VH1's Pop-Up Videos, dishing 


out scene-by-scene series recaps with 
delicious candor. A 7th Heaven reviewer 
writes: “It’s kind of sad that Catherine 
Hicks always looks like she’s about three 


seconds away from going postal.” On the 


same episode: “The wardrobe department _ 


Video games get more realistic every day, and 


we're not just talking about the graphics. A 
Syrian programmer recently posted a beta 
version online of UnderAsh, a chilling battle 
sim of the Palestinian Intifada, or struggle, 
against the Israeli Army. Featured are attacks 
against Israel's soldiers, tanks, and bulldozers. 


1 
I 
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hi really outdone itself with Mary’ sweater. 


It’s the ugliest piece of clothing I have ever 
seen, and I was alive during the ’70s.” 
But praise comes when it’s due—such 
as a thumbs-up for MTV’s reality show 
The Osbournes: “[Ozzy] Osbourne’s fam- 
ily being disturbed by loud neighbors. 
Brilliant. A sitcom writer could never 
» TWP also works 


as a text-only TiVo system: If you've missed 


have made this up.... 


an episode of one of the dozens of shows 
critiqued here, just read a synopsis. Warn- 


ing: This is no Entertainment Tonight. 
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“i group of New York City public school — 


neartoj tnene| 
Donors Weigh In _ 


teachers deserves high grades for Donors- 
Choose [donorschoose.orgl. This unique 
site lets generous surfers browse lists of 
school projects that need assistance, then 
make a contribution to fund a project en- 
tirely or in part. Recipients so far include 
a school that hosted an arts gala and a 
fifth-grade class that needed additional 
classroom seating. Underscoring the group's 
emphasis on a personal connection be- 
tween donor and recipient, site posts in- 
clude thank-you notes written by students 
and teachers to their online benefactors. 
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Campuswatch 
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ce  Eecantl al Titles | 


Whatever happened to Catcher in the Rye 
and Naked Lunch? Talk about wasted youth. 
Arecent BestWebBuys [bestwebbuys. 


coml poll asked college students which 
titles they consider must-reads: 


_ 1 THE HOLY BIBLE 

_2 TUESDAYS WITH MORRIE Mitch Albom 
_3 OH, THE PLACES YOU'LL GO! Dr. Seuss 
_4 WHO MOVED MY CHEESE? 

Spencer Johnson, M.D. 

'5 CHICKEN SOUP FOR 

_ THE COLLEGE SOUL 

Jack Canfield, editor 
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_trust.us 


7 induce Clock iyugop.com! 
ver3/ stuff/03/fla.htmil 


2 Colorgenics 
Icolorgenics. com] — 


3 Waferbaby: Fasten 
Iwaferbaby. com/fusion] — 


4 Disgruntled Housewife 
| is rentecie keen om 
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THE OSBOURNES: COURTESY OF MTV 


GUITAR: COURTESY OF PLAYBOY.COM; MASYANYA: MULT.RU STUDIO; SAD BRIDE: DON HENDERSON/WWW.PITTSBURGHILLUSTRATORS.ORG; LLAMA: COURTESY OF RAINDANCE RANCH LLAMAS 


___ARUSSIAN PARTY GIRL + THE WEB | 
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Masyanya is a little i Beals a agle biel 
Dilbert. The star of a grassroots Russian 
Web cartoon at Mult.ru, soon to be a show 
on MTV Russia, is now the pop culture 
darling of Slavic Gen Xers. Creator Oleg 
Kuvayev first drew this series about a 
swearing, smoking, drinking, and drug- 
ging party girl to relieve his boredom while 
developing Russian bride sites. Intrigued? 
Use AltaVista: Translate with Babel Fish 
[world.altavista.com] to bring the text of 


the site a little closer to home. 
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Soina setae Pod owners are be 
ing the Apple “Think different” — 
slogan to new lengths. A Wired | 


someone using the high-capac- 
ity digital jukebox to download 


News reporter recently witnessed — 


software from an in-store com- 
puter. Why buy MS Office when 


As che empire that Hef built looks to- 
ward i its soth birthday in 2003, eBay has 
launched eBay: Playboy Marketplace [www. 
stores. ebay.com/playboymarketplacel. Of 
ferings include such paraphernalia as a 


it's on an Book aiuply unit? 
Other bold forms of piracy are 
also apparently in use; these 
involve digital cameras, CD-R 
drives, high-speed Net connec- 
tions—and the unwitting help of 
store clerks. No, we're not going 
to give you the details. 


“monogrammed Playboy cue rack (639) and | 
_a Playboy bowling ball ($61). Elsewhere. | 
| on eBay, Butterfields Auctioneers (see the | 
‘Premier section) will host a June 23 Web-. 


“cast with live bidding for Playboy collectibles. 
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"June Bride’ 
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A few of the many ‘happy returns on the 
above term from Google: Image Search 
limages.google.com]. 


A Bette Davis 
feature we 
missed 
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baiclicicc ce. uk/hp20.htm 


This bride-to-be 
looks 
overjoyed 


| members. nettrash. com/mehenry/juni him 


Yes, they named 
her “Chilean 
June Bride” 


| raindanceranchllamas. 
| com/maiden.html 


Extreeemely Specialized 


1 Cursing in Swedish 
[santesson.com/curshome.html 


2 Taking Photos of Reflective 
Objects [ganoksin.com/borisat/ 
nenam/reflect.htm] 


3 Chevy Chase Hamster Society © 
[meltingpot.fortunecity.com/ _ 
alabama/147] 
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Whether it’s juicy gossip, in-depth bee 
torical research, or homework help you 
want, Biography.com delivers. Search its 
25,000-person database and discover 
what made the famous—and the infa- 
mous—who they are. Learn how John 
Wayne (above) got his nickname; about 
Dr. Ruth’s stint in Haganah, the Jewish 
underground; that Dan Aykroyd had as- 
pired to become a Catholic priest; and 
the actual number of Osmond siblings. 


From Jack Benny to Flash Gordon, small- 
screen classics live on at LikeTelevision 
[liketelevision.coml. If you've got high- 
speed access, RealPlayer software, and 
$1 (not quite a free trial, but close), you 
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_._ GetCeleb Bios _ 


__Watch ann 
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can see your first show. For cartoon fans, 
Casper, Gumby, and Popeye are in the 
house. If vintage commercials, classic 
Johnny Carson moments, and cheesy 
sci-fi sound truly tempting, sign on for 
a membership ($5 monthly or $50 yearly) 
to get streaming access to all the shows. 


Watery & eyes. Stiff eek Thiobbtig 
wrists. Yup, it’s official: Your computer 
is trying to kill you (albeit verrrrrrrry 
slowly). HealthyComputing.com goes com- 
puter component by component and 
body part by body part to explain the 
proper way to use a computer. Got a 
symptom? Check it out here. When 
you're done, take two wrist stretches 


and call us in the morning. 


OLbly useful sites’ 


Tl I N A Tt o. NS BY J od 
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SEND US NEWS OF YOUR USEFUL FIND! WRITE TO IUS@ZIFFDAVIS.COM 


Improve Your 


If you're tired of losing all of those 
“friendly” golf games with colleagues 
and clients, do something about it (un- 
less, of course, you're playing with the 
boss, in which case—don’t). With tips 
on putting, escaping sand traps, and 
choosing the right clubs for tough shots, 
Golf101.com is a handy practice assistant 
for beginning and intermediate play- 
ers. Gauge improvement by entering 
your score, along with course and slope 
ratings, into the Handicap Calculator. 


_____Hike a Trail 


Fes a vigorous vacation alternative to ihe 
same old pasty-American-on-a-beach 
routine, check out The Trail Database [www. 
hejoly.demon.nil. Other sites may offer 
hike plans, but not with this service's 
global reach. You'll find trails, climbing 
resources, and hikers’ sites in 97 coun- 
tries, from Burma to Belgium (the Trail 
Database is especially strong for Euro- 
pean destinations). Hikers also return 
and share their personal success stories 
here, making it a gold mine for sugges- 
tions on going off the beaten track. 


JEREMY CAPLAN 


olfGame =" 


JOHN WAYNE AND SON: BERNIE ABRAMSON/MPTV.NET; HIKING BOOTS: NEAL BROWN/SHARPEONLINE.COM 


a __ Send a Fax 
Despite its clunky name, TPC Fax: Send a 
Fax by E-mail [www.tpc.int/faxbyemail.htmll 
is a most elegant service. It lets you fax re- 
cipients throughout the world for free 
by sending a normal e-mail to a special 
address that includes the fax number of 
the recipient. It’s also possible to send faxes 
by filling out a form at the site itself: The 
service is available for sending only to cer- 
tain areas, but it’s spreading around the 
world one area code and city at a time, 


with most of the U.S. now accessible. 


Worried that the new Net radio 
taxes will put your favorite station 
out of business (see page 28)? Go 
worldwide with VirtualTuner.com. 
It points to both broadcast and 
Net-only radio stations across 
the globe, letting you search by 
musical genre, language, coun- 
try, or bandwidth. Among the 
10,000 stations broadcasting in 
75 languages, we found 13 Ice- 


landic stations, cool jazz from 


Bangkok, and our favorite: 
Alaska’s Tundra Trash Radio. 


COUPLE: ALEX FREUND/GETTY IMAGES; RADIO: LYNN SUGARMAN/WORKBOOK CO/OP STOCK 
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Want a better picture of 
the repayment schedule 
that will be eating into 
your paycheck for the _ 
next 15 or 30 years? Karl | 
Jeacle’s Mortgage Calcu- 
lator [jeacle.ie/mortgage] 
lets homeowners work 
out different time lines, 
showing how fluctuat- 
ing interest rates can 
change the bottom line | 
far into the future. Those 
buying a house for the 
first time can use the ex- 
amples given to negoti- 
ate a favorable mortgage 
deal for themselves. The 
best part: You don’t need 
a math degree to un- 
derstand the informa- 
tion. The easy-to-use sliders let you 
_ juggle interest rates on the fly. 


a Find a Music Teacher __ 


Interested in perfecting your piano or 
trumpet skills? Maybe you just want 
to brush up your ukulele technique. 
Plug in your ZIP code with the in- 
strument you want to study, and Music 
Staff.com will try to hook you up with 
one of the more than 7500 music teach- 
ers and schools who've registered with 
the site. Many of the profiles are richly 
detailed, with rates, special skills, and, 


in some cases, photos. 


Refinancea 


WRITE A JOURNAL 
Dear Diary: Today | found a download 
that makes maintaining a PC-based 
journal easy. With bookmark and key- 
word search features, Pocket Diary 
[goopers.com/programs/pdiary] can do 
things that no leather-bound book 
hidden under the bed can. Use it to go 
back and study the patterns in your life. 
How many times is the phrase “had piz- 
za for dinner” in there? On which days 
does insomnia tend to strike? And, like 
all good diaries, Pocket Diary comes 
with a lock (aka password and data 
encryption security features). $70. 


CARE FOR YOUR CAR 
Is it time to go to Jiffy Lube again? Ask 
Car Trak [members.aol.com/egcl. Set 
this baby up and it will help you keep 
records of your cars’ maintenance, 
expenses, and gas mileage (you can 
track as little or as much info as you like). 
Owners of gas-slurping SUVs will like 
the line graphs that plot miles per gal- 
lon for the last 10 fill-ups, while worri- 
ers can consult any of several reports 
on inspection dates, repair records, and 
expenses. Free to try, $25 to register. 


ORGANIZE YOUR CD COLLECTION 

Use information available on the Net to 
make a database of all your CDs with 
CD Trustee [base40.com/cdtFrame. 
html], and you won't have to type in a 
single song title. Just feed CDs into your 
PC one at a time (typically 10 seconds 
per disk), then hop online and press a 
button. The software IDs all your tracks 
and drops the info into a library you can 
sort by artist, song, or genre. The pack- 
age also includes cover art. It's easy to 
edit the info, print CD jewel case 
inserts complete with song lists, or 
print a list of every album and song 
you own. $19.95. DON WILLMOTT 
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_TALLEXPERTS.COMI 


([EXPERTS.YAHOO.COMI 


ASK A KNOW-IT-ALL, 
GET AN ANSWER, FOR FREE 


What do you serve a vegetarian at a bar- 
becue? How might you explain Tao to a 
fifth-grader? Sometimes Googling isn’t 
enough to answer such questions. However, 
there are places on the Web where ex- 
perts (most of them self-proclaimed) await 


your queries. At sites such as AskMe [askme. 


coml, you select a topic—anything from as- 
trophysics to zoology—type in a question, 
and then wait for responses via e-mail. By 


ABUZZ 


. 60% . questions ar are 
TABUZZ. COMI] © : 


: answered i in a4 hous 


ALLEXPERTS Ratings help you find 


the Fight expert. 


ASKME 
[ASKME.COMI 


Ga ask anonymously. 
immediate answers. 


YAHOO! EXPERTS | Many experts use 


instant messaging. 
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About 10% of questions 
_ ate never answered, — 


*Sponsoted” links 
intrude on oe 


The site's design could: 
use an ou 


1 Responses c can be slow 
| oF erratic. 


providing answers, the experts get to show 
off their smarts and find business leads. 
When we asked about plants suitable for 
a low-light apartment, gardeners quickly 
responded (we heard from five people at 
Abuzz [abuzz.com] within a day). Anyone 
can sign up to be an expert, and the com- 
munity separates the whizzes from the 
dopes by rating the quality of their re- 
sponses. When you're stumped by a com- 
puter glitch, ethical conundrum, or even 
a trivia question, these sites offer fast in- 
put that’s usually helpful. JEREMY CAPLAN 


advice community. — 


Detailed profiles of experts | he p 2 target 
you questions efficiently. 


categories—making it a good place to start 


Features the best interface of the bunch but 
includes many nqualified advi 


Offers the sare experts anc the y ost activ 


Rep oe more s than 10 million users og loads of 


Right Call 


You need a new cell phone— 
but you're not sure which 
model to buy. Join the club. 
You could spend half your 
life keeping up with the wide variety of 
new phones and their complicated ser- 
vice plans and still be confused (as we 
know from experience). Now you can 
get some online guidance from Yahoo! 
Mobile [mobile.yahoo.coml. Type in 
your ZIP code to research the plans 
available in your area and the phones 
offered with them. That will tell you 
something you already know: There are 
way too many options out there. Start 
narrowing down the choices by price 
and personal requirements, and it all 
quickly comes into focus. Once you find 
a few plans and phones you like, check 
out the current discounts and rebates 
smartly listed on the same page. 


Let the online hubcap hunt commence. 
Used Parts Central [usedpartscentral. 
com] doesn't sell car parts directly, but it 
does track them down at no cost to site 
visitors. Send out a Parts Request Form 
to salvage yards near and far to dig up 
that carburetor diverter tube. Each of the 
yards carrying the item will respond with 
its price and shipping options. You'll save 
time when looking for a hard-to-find 
gizmo, and you'll save money by buying 
secondhand. If you're a roll-up-your- 
sleeves junkyard fan and want to locate 
a salvage yard nearby, the site's Find a 
Yard section lets you search by part cat- 
egory, state, ZIP code, or area code among 
more than 4,800 salvage yards. Happy 
hunting. DON WILLMOTT 
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Looked up purveyors of roll-out grass, or sod, in the phone 

book. We needed the lawn to be both tough and suitable 
for the San Francisco climate. Three of four salespeople sug- 
gested Kentucky Blue. The other recommended Fescue. 


TIME ELAPSED 45 minutes on the phone 


COMMENTS €or the sod alone it would cost $900. Add 


installation estimates and we're talking $1,900 to $2,400. 


S3eF 


Saw a great video on MTV of the Tom Waits song cad 
On,” from the Mule Variations CD. Wanted to see if I 
could get a copy. Tried the local record store and was told that 
it was never commercially released. | 


Wi Called MTV and was told that I could write in and request 
that the video be played again. | 


TIME ELAPSED 40 minutes 


COMMENTS EvenifMTV played the video again, the like- 
lihood that I would catch it (and be poised to tape it) is almost nil. 


© WINNER: NET WAY 


De 
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One site that was pretty comprehensive, AllAboutLawns. 


com, had a wealth of information, including a chart to help 
select the grass type. I learned that Kentucky Blue was indeed 
good for our region but that Fescue was hardier and would re- 


quire less upkeep. It also holds up better in droughts. 


? Cyberlawn [opei.mow.org] had less to do with lawns than 
with mowers. If you're looking for the history of mow- 
ing, however, you can find that here. (It all began with sheep.) 


Earl, the answer guy at Yardcare.com, offered the best in- 
formation we found, online or off, for installing a new lawn 
(click on the Ask Earl link at the bottom of the home page). 
Using Earl’s advice, we bought Fescue from a local dealer and 


installed the lawn ourselves, saving a fortune. 
iT IME ELAPSED AS minutes online 


IC OMMENTS. The instant lawn is beautiful and is hold- 
ing up pretty well so far, undeterred by our kids and dogs. 
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Searched for Waits on the Net and found a potpourri of sites 
devoted to him. Tom Waits Digest [officialtomwaits.com] 
had cool stuff, but no videos. Neither did MTV.com. 


Hit pay dirt at both RollingStone.com and Launch [launch. 
yahoo.com. To screen the video at RollingStone, I first had 
to watch a Diet Coke commercial. 


iT IME ELAPSED, hour, 13 minutes, of searching 


iC OMMENT S Another cool site, Clipland [clipland.com], had 
information about the video in its database but for some rea- 


son didn’t let me access it. 
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inner and a show when the best seats 
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ing table, 
$149, both at 
in 
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from the Berl 


ions) 
and Brasilia collections of Jonathan Adler [jonathanadler.com], 


innerware 


com]. 


(under the cush 
D 


ithandhawken 


and portable teak table 


b) 


e refreshments are served on the Hampton teak fold 
ith & Hawken [sm 


whil 
$499 


Sm 
$36—$110, completes a perfect moment of summertime relaxation. 


in the 


PRODUCED BY WARREN CHRISTOPHER 


Kick back on a La Napoule 


Your lounge act can get a lot 


? 


is outdoor setup 


in your own backyard 
ith th 


hw 
chair, $200 at Hammacher Schlemmer [hammacher.coml, and out- 


1S 


Why pay for d 
more styl 


house are 
door cushions, $24 each at Martha Stewart [marthastewart.com], 
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What to look for 
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Technology that makes sense. 


Look closely at a paperclip 
and you'll see a model of simplic- 
ity, efficiency and common sense. 
Look closely at our new line of 
printers and you'll see imaging 
advancements based on the very 
same principles. 

Equipped with innovations 
such as individual ink tank sys- 
stems and direct connect, comput- 
erless photo printing; the 2002 
Canon printers offer something 


better than mere technology. They 


offer technology that makes sense. 


Individual Ink Tanks Direct Connect Printing 


Our new line of printers for 2002 feature Introducing the S820D Photo Printer with Canon’s exclusive Bubble Jet Direct technology. 
the Canon individual ink tank system. Bypassing the PC, our direct interface cable plugs right into the Canon PowerShot’ S30, S40, $330 
Since inks are separated, they can be changed and S200 digital cameras for instant printing. 
individually, as opposed to replacing the entire There’s even a built-in PCMCIA Type II memory card slot for most memory cards,’ making 
cartridge when only one color runs out. The result the S820D Photo Printer a perfect companion to virtually any digital 


is substantially reduced ink waste. camera. Of course, it also works beautifully when connected toa PC. ByRBE JET 


Precision Color Distribution 


In search of the best possible color consis- 
tency, we realigned the printhead nozzles into a 
more efficient, symmetrical shape. 

Available on our S520 and S750 printers, 
Precision Color Distribution delivers high-speed 
printing, accurate color and virtually eliminates 


the problem of banding. ——— fod 


techriatagy 


% 


. La ree Format Printing 


With large format capability, our new 
C a 
S9000 Photo Printer is designed to meet just 
about any printing need. 
It can deliver high-resolution photo- 
graphic images ranging from standard 4’x 
6” prints all the way up to a very impressive 


13x 19" size. All in beautiful color. 


MicroFine Droplet Technology” 


Our cornerstone technology, this 
highly-advanced feature creates tiny ink 
droplets as small as 4 picoliters in size,” 
and positions them on the paper with 
remarkable precision. 

The advantages of this combination 
are evident. Crisp text, brilliant color and 


So 


outstanding photo quality. Vie 


S 


3,072 Nozzles 


The printheads on the Canon 
S900 and S9000 Photo Printers are 
fitted with 3,072 tiny ink nozzles. 

Providing close attention to detail 
and astounding quality, our high nozzle 


count also delivers much faster speeds. 


sais 


Borderless Printing 


The new Canon printers offer edge- 
to-edge, borderless printing. And with 
Canon’s PhotoRecord ” software included 
in every box, it’s never been easier to crop, 


resize, rotate and print photos. 


CaO know How" 


The 2002 Canon family of Bubble Jet printers. 


The Ganon $520 Color Bubble Jet Printer. $149' 


This printer kicks off our 2002 line with 
up to 2400 x 1200 dpi in color and print speeds up to 
14 ppm black/10 ppm color. 


The Canon $820 Photo Printer. $299' 


Up to 2400 x 1200 dpi, 4 picoliter precision and 
8” x 10” color prints in approximately two minutes make 


this a great choice for affordable photo printing. 


The Canon $820D Photo Printer. $399" 


With all the advantages of our S820 Photo Printer 


and direct connect, computerless printing as well, the SS20D 


is the perfect digital photography companion. 


(camera not included) 


The Canon $750 Color Bubble Jet Printer. $199' 


With up to 2400 x 1200 dpi in color and speeds up to 
20 ppm black/13 ppm color, the S750 printer is the perfect 


combination of price, speed and quality. 


The Canon $900 Photo Printer. $399' 


Utilizing 3,072 print nozzles and 4 picoliter precision 
to create beautiful 8” x 10” photos in approximately one 


minute, the Sooo Is simply stunning. 


The Canon $9000 Photo Printer. $499' 


For those who want it all, the Soooo Photo Printer 
offers a 3,072 nozzle printhead, up to 2400 x 1200 dpi, 6-color, 


large format printing and 8” x 10” photos in about a minute. 


CaNON know How" 


TECHNOLOGY THAT MAKES SENSE. 


©2002 Canon U.S.A., Inc. Canon, MicroFine Droplet Technology, the MicroFine Droplet Technology logo and PowerShot are trademarks of Canon Inc. Canon Know How is a trademark of Canon U.S.A., Inc. PhotoRecord is a trademark of Canon Information Systems Research Australia. Specifications subject to change without notice. 
‘Computerless digital photo printing available with the Canon S820D Photo Printer only. **For more information on compatible memory cards and adapters, visit www.usa.canon.com/consumer. ***4 picoliter size available on the Canon $820, S820D, $900 and S9000 printers only. MSRP. Dealer price may vary. 774" x 6" and 
8" x 10" photo print speeds are based on default mode using Canon Photo Paper Pro (for 8" x 10") and Canon Photo Paper Pro for borderless printing (for 4" x 6"). All other print speeds are based on high-speed draft mode. Print speed will vary depending on system configuration, software, document complexity, print mode and page 
coverage. titMSRP reflects printer price only. Dealer price may vary. Camera and any necessary memory cards and adapters, excluding CompactFlash Card Reader must be purchased separately. All other product and brand names are trademarks of their respective owners. 
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Bazaar 
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arden Party 


1) TORCH SONG Set the 


night on fire with these festive, 
insect-repelling tabletop torches, 
$15 each at Hammacher Schlem- 


mer [hammacher.coml. 


2 ») RAISE THE BAR Drinks 


on the terrace have never looked 
so good. Lighten up your glass- 
ware collection: $11 each at Crate 


& Barrel [crateandbarrel.coml]. 


3 9) ALL MIXED UP Grey 
Goose, $30, and Skyy Vodka, $15, 
at Sherry-Lehmann.com; drink 
mixes, $6.50 to $850, at Williams- 


Sonoma [williams-sonoma.com]. 


PRODUCED BY WARREN CHRISTOPHER 


4 ») WATER WORKS What 
dry spell? When the rain isn’t 
pouring, this hose-and-sprin- 
kler combo is ready. Hose, $10, 
sprinkler, $8, at Target [target.com]. 
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Home Notebooks 


Inspiron” 2650 Notebook 


Mobile Power, Great Price 

e Mobile Intel® Pentium® 4 Processor at 1.40GHz-M 
14.1" XGA TFT Display 
128MB PC133 SDRAM 

© 20GB Ultra ATA Hard Drive 

e 24x Max CD-ROM Drive 

e 8MB DDR NVIDIA® GeForce2 Go™ 100 AGP 4x Graphics 

e Sound Blaster® Compatible 

e Li-lon Battery 

e Internal 56K° v.92 Capable Modem and 10/100 Fast 
Ethernet Combo 


or as low as /mo'? 
E-VALUE Code: 01221-800511m 


Make this your perfect PC: 
e 256MB PC133 SDRAM, add $100 
e 8x Max DVD-ROM Drive, add $79 
e Deluxe Nylon Case, add $49 


Inspiron” 4100 Notebook 


Uncompromising Performance in a Thin and Light Notebook 
¢ Mobile Intel® Pentium® III Processor at 1.13GHz-M 
e 14.1" XGA TFT Display 
e 256MB PC133 SDRAM 
e 20GB* Ultra ATA Hard Drive 
e 8x Max DVD-ROM Drive 
e 16MB DDR ATI® MOBILITY” RADEON™ AGP 4x Graphics 
e Sound Blaster® Compatible Sound with Wavetable 
e S9WHr Li-lon Battery with ExpressCharge™ Technology (8-cell) 
e Internal 56K° v.92 Capable Modem and 10/100 Fast 
Ethernet Combo 


or as low as /mo'? 
E-VALUE Code: 01221-800515m 


Make this your perfect PC: 

¢ 384MB PC133 SDRAM, add $250 

e 8x CD-RW/DVD Combination Drive, add $170 

e 3-Yr Limited Warranty? 3-Yr Mail-In Service, 3-Yr 24x7 Phone 
Support, add $119 

e Auto/Air Adapter, add $99 


NEW Inspiron™ 8200 Notebook 


Mobile Multimedia Powerhouse 

e Mobile Intel® Pentium® 4 Processor at 1.40GHz-M 

e 15° Ultra XGA TFT Display 

e 512MB DDR PC2100 SDRAM 

e 30GB° Ultra ATA Hard Drive 

e 16x CD-RW/DVD Combination Drive 

e 64MB DDR NVIDIA® GeForce4 440 Go™ AGP 4x Graphics 

e Sound Blaster® Compatible Sound with Wavetable 

¢ 66WHr Li-lon Battery with ExpressCharge™ Technology (8-cell) 

e Internal 56K° v.92 Capable Modem and. 10/100 Fast 
Ethernet Combo 


or as low as /mo'? 
E-VALUE Code: 01221-800524m 


Make this your perfect PC: 

e 15" UltraSharp™ UXGA TFT Display, add $100 
e 40GB° Ultra ATA Hard Drive, add $124 

e Custom Leather Case, add $99 

e Advanced Port Replicator, add $199 


Dell PCs use genuine Microsoft® Windows® 
www.microsoft.com/piracy/howtotell 


call your ‘phone co. for detail tie and other surcharges for access si apply. Viust oe wisi 30 days afi invoice ~ cited 4 INet/MSN Terms of Service. You agree to be billed monthly fees after 
You may cancel service at any time. Offer valid fer new customers only in U.S. households and must be over 18 years old with major credit card. Limited time offer 


Dell Home Desktops 


Dimension™ 4400 Desktop 


Superior Performance, Smart Value 

e Intel® Pentium® 4 Processor at 1.70GHz 

e 128MB DDR SDRAM at 266MHz 

e AQGB Ultra ATA/100 Hard Drive (7200 RPM) 

e 17" (16.0" v.i.s., .27dp) E771 Monitor 

© 16MB ATI® RAGE” Ultra Graphics Card 

© 16x Max DVD-ROM Drive 

e SB Live! 1024V Digital Sound Card 

e Harman Kardon® HK-395 Speakers with Subwoofer 
e 56K° PCI Data Fax Modem 


$ or as low as $27/mo" 
E-VALUE Code: 01221-500508m 


Make this your perfect PC: 

e 256MB DDR SDRAM at 266Mk7z, add $70 

e 19" (18.0" v.i.s., .26dp) M991 Monitor, add $140 

¢ 64MB NVIDIA® GeForce2™ MX Graphics Card with 
TV-Out, add $40 

e Harman Kardon® HK-695 Surround Sound Speakers with 
Subwoofer, add $30 


Dell | Standard Features 


Each DELL system shown here has a number of 
standard features, including: 


e Microsoft® Windows® XP Home Edition 
¢ Microsoft® Works Suite 2002 
¢ 6 Months DellNet™ by MSN® Internet Access Included” 
¢ Dimension Desktops shown here include 
1-Yr Limited Warranty? 1-Yr At-Home Service? 
1-Yr 24x7 Phone Support 
¢ Inspiron Notebooks shown here include 
1-Yr Limited Warranty? 1-Yr Mail-In Service, 
1-Yr 24x7 Phone Support 


Dimension” 4400 Desktop 


Superior Performance, Smart Value 

e |ntel® Pentium® 4 Processor at 2GHz 

e 256MB DDR SDRAM at 266MHz 

e 40GB° Ultra ATA/100 Hard Drive (7200 RPM) 

e 17" (16.0" v.i.s., .27dp) E771 Monitor 

© 64MB NVIDIA® GeForce2™ MX Graphics Card with TV-Out 
© 24x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
© SB Live! 1024V Digital Sound Card 

e NEW Harman Kardon® HK-206 Speakers 

e 56K° PCI Telephony Modem 

e 10/100 PCI Fast Ethernet Network Card 


$ or as low as $36/mo” 
E-VALUE Code: 01221-500511m 


Make this your perfect PC: 

¢ 80GB’ Ultra ATA/100 Hard Drive (7200 RPM), add $60 

© 40x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
add $40 

e Turtle Beach” Santa Cruz™ DSP Sound Card, add $40 

e Harman Kardon® HK-395 Speakers with Subwoofer, add $30 


Dell | Solutions 
Software and Peripherals 


Printers and All In One Print Centers: 

e Epson® Stylus® C80 Color Printer (Color Matched to System), $179 
e Lexmark” 255 Color Printer, $129 

¢ Lexmark” X83 All-In-One Print Center (scans, copies, prints), $199 


Scanner: 
e HP® ScanJet 5400 Scanner, $199 


Software: 
e Family Essentials Software Bundle, $89 


Digital Camera: 
e Kodak® DX3600 Digital Camera, $279 


System Protection: 
e Belkin® SurgeMaster Gold 9 Outlet, add $39 


Dimension” 8200 Desktop 


Cutting Edge Technology 

e Intel® Pentium® 4 Processor at 2.20GHz with 512K L2 Cache 
e 256MB RDRAM 

e 40GB* Ultra ATA/100 Hard Drive (7200 RPM) 

e 17" (16.0" v.i.s., .27dp) E771 Monitor 

e 64MB NVIDIA® GeForce2™ MX Graphics Card with TV-Out 
© 40x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
e Turtle Beach” Santa Cruz” DSP Sound Card 

e Harman Kardon® HK-395 Speakers with Subwoofer 

e 56K° PCI Telephony Modem 

e 10/100 PCI Fast Ethernet Network Card 


$ or as low as $48/mo” 
E-VALUE Code: 01221-500515m 


Make this your perfect PC: 

e 15" (15.0" v.i.s.) E151FP Flat Panel Display, add $330 

¢ 80GB° Ultra ATA/100 Hard Drive (7200 RPM), add $60 

e Harman Kardon® HK-695 Surround Sound Speakers with 
Subwoofer, add $30 

e Intel® Pro 100+ PC! Ethernet Network Card, add $20 


Service and Support 


Upgrade from Standard Warranty and Service to: 

3-Yr Limited Warranty? 3-Yr At-Home/On-Site Service’ Lifetime 
24x7 Phone Support: 

e Dimension 4400 and 8200, $139 

e Inspiron 2650, $219 

e Inspiron 4100 and 8200, $299 


Accidents Happen! 

Protect yourself with CompleteCare”™ Accidental Damage Protection”: 
¢ Dimension 1-Yr, $39 

¢ Dimension 3-Yr, $99 

e Inspiron 1-Yr, $99 

e Inspiron 3-Yr, $169 


With Dell, you can have it all. Looking for the latest in PC technology? Look no further than Dell. Featuring high-performance 


Intel® Pentium® 4 Processors, Dell PCs deliver exceptional speed and performance to any application. Whether you need a 


versatile desktop that’s ready for anything, or a powerhouse notebook for when you're out and about, Dell can custom-build a 


PC that's just right for you. And since it’s made to order and shipped direct, a new Dell PC is always available at a price that's 


right for you, too. There truly is a better way of finding, buying, and owning a computer. A better way that’s easy. 


The perfect PC, at the perfect price. Easy as D@LL 


Order the easy way. Visit www.dell4me.com or call toll free 1-800-873-1140. 


“Purchase Plan Options: You will be offered one of the two purchase plans described below. For both plans, taxes and shipping charges are extra and vary. PLCC 
Account: Oered by CIT Online Bank to qualified U.S. residents. Dell Monthly Purchase Plan: Monthly payment based on 90 days same as cash feature, 45 payments, 
and 13.99% APR FOR QUALIFIED CUSTOMERS. OFFER VARIES BY CREDITWORTHINESS OF CUSTOMER AS DETERMINED BY LENDER. Under 90 Days Same As Cash 
feature, interest accrues during first 90 nie if es nat tag within a0 oie Customers net page oo for 90 Days Same As Cash feature may be offered standard 
48-month financing with APRs rangi ie oor at $51. From Gi i ‘Saline Bank te . +e 
residents wee i ae dm velo C 2¢ 20M iS curren aval states. Not 
availabie for De st 

in CA or FLL A 
Celeron are trai 
trademarks of Microsoft Corp 


Keep your E-VALUE 
CODE handy! It's 
the easist way to 


find and build your 
perfect PC when 
you decide to order. 


Content 


to watch, hear, read, and 
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PAMELA WYN SHANNON, Nature‘s 
Bride Shannon's Celtic-influenced 
folk displays that rare and sublime 
mix of virtuosity and brevity. She's 
seemingly capable of anything: 
emotive, bravura vocals without flash; 
acrobatic guitar without bombast; 
and fluent inflections of soul, rock, 
Arabic, and Indian themes that are 
never overdone. You'll wonder where 
this brilliant new artist has been all 
your life. AM. <*> > [girlhenge.coml 


GOGOL BORDELLO, “Musica 
Aggressia” How about some 
breakneck post-Soviet party music 
for a change? Transplanted from the 
former Eastern bloc (and scarcely a fit 
anywhere else), Gogol Bordello plays 
intense Slavic Gypsy grooves in 
random languages. The group offers 


some welcome universal escapism 
while staying true to the apocalyptic 


credo of its punk forebears. Gogol’s 
T bP E V ; 74 G : N | concerts are one part cabaret, one 
part sideshow. A.M. % >" > 
S UJ R V : V O & [gogolbordello.com] 


Bucking the threat to end Net radio as we know it ame Ye 
THE WORLD OF NET RADIO IS IN A TAILSPIN THANKS TO THE U.S. COPYRIGHT OFFICE'S 1-ON-1 VOLLEYBALL If you can get 
recently proposed royalty fees, which threaten to put most online operators out of past the absurd anime visuals and 
business (see Editor’s Note, page 6). The proposal asks Webcasters to pay for every ridiculous story line ("play against the 
song they stream, per listener, retroactive to 1998 —a tariff that would put many sites evil girl from Red Devil Junior High"), 
on the spot for millions of dollars. If the Great Web Radio Massacre of 2002 actu- this Shockwave volleyball game is a 
ally happens, chances are those left standing will be the ones with major backing— blast to play and a cinch to pick up. 
which also tend to be the ones with the least interesting playlists. One of the few The arrow keys move the player on the 
stations that bucks this trend is Radio Free Virgin, which showcases both popular and court (right, left, and “jump”) while 
unknown artists. For example, its Sheryl Crow (above) channel features not the space bar delivers a power spike. 
only the superstar’s greatest hits, live tracks, and interviews, but also songs by Win two out of three games to take 
others to which she’s partial. Its Just Plain Folks channel boasts the largest ros- the cup. M.S. * * % > [bubbletoonia. 
ter of unsigned and indie acts in the world, with genres ranging from metal to com/game/volleyball.htmll (Free) 


rap to pop. The bad news: This kind of eclecticism will become all too rare if 
THE CONTENT COMMITTEE: BILGE EBIRI, ADAM 


the copyright cops have their way. [radiofreevirgin.coml BILGE EBIRI McGOVERN, MARC SALTZMAN 
HAIR LOSS CHAT, 9 p.m. ex IBOOKS & IMACS, 8 pM. 3 GRANDPARENTS & SENIOR CHAT, 8 p.m. 
MON keep your Heap ‘up TUE terscer recunicat tmacsupport. | \\/F[) GAs WITH GRAMPS IGEOCITIES.COM/ 
: [HAIRLOSSTALK.COM/SCHED.HTMI ABOUT.COM/MPCHAT.HTMI ee? HEARTLAND/FLATS/5397/CHATI 
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[i DUMB AND DUMBLAND 


David Lynch saves his weirdest for the Web : | 
MMM COLECTED CRITICAL f° Geo YAHOO! INTERNET LIFE 


hosannas for Mulholland Drive, 


but there’s considerably more 


diversity of opinion surround- 
ing director David Lynch's on- 
line animated series Dumbland, 


which is available at his recently 


relaunched official site, David 


BARNES & NOBLE 


Lynch [davidlynch.coml] (sub- 
scribe for $9.79 per month). 
Jettisoning the artful visuals BORDERS 
of his features while retaining 
his trademark predilection for 


freakishness, this crude anti- 


CVS DRUG STORES 


sitcom offers an excursion into 
the bizarro world of its foulmouthed, — awkward pauses and apropros-of-noth- 

dim-witted, beer-bellied protagonist. _ ing asides (“I can repeat the Gettysburg 

Lynch performs all the voices, and his Address,” a character volunteers forno OFFICE MAX 
primitive, aggressive line-drawing schema _ discernible reason), and yet somehow it’s 


corresponds perfectly with the series’ all compulsively watchable—frequently 


overall tone. Scenes are filled with im- lowbrow, cheerfully vulgar, and consis- 
tently fascinating. ALEX FUNG 


RITE AID 


promptu narrative tangents marked by 


, SSneEPTRE os 
OF FAME 


Match wits with the stars TARGET 


WE ALL KNOW CELEBRITIES ARE MORE AT- 

tractive, more popular, and richer 

than the rest of us poor slobs. But WALDENBOOKS 
are they smarter, too? Maybe Out- : 

smart! [outsmart.coml, a trendy online 

trivia game played exclusivelyoverthe 

MSN Gaming Zone, will help us find WALGREENS 
out. Players choose to challenge a celeb 

such as Mark Hamill, Garth Brooks, 

Fatboy Slim (left), Florence Hender- WAL-MART 
son, John Landis, or the members of 


"N Sync to see who knows more about 


pop culture. The game’s gregarious host 
banters with the celebrity (via a prerecorded phone interview) until the final speed 
round, which plays like an electronic version of Six Degrees of Celebrity Separation. 
Perhaps the game’s greatest asset is its ease of use—simply visit the Web site, enter 
your name, and begin playing. OutSmart (free to try) was created by the same smart 
folks responsible for the stellar You Don’t Know Jack series . MARC SALTZMAN 


veey vq y FERRET FRENZY, 10 p.m. vam. GRIEF SUPPORT, 8 pw. 
T H U WEASEL YOUR WAY IN LACMEPET. F R | SOLACE [OXYGEN.COM/BASICS/ 
3 \/  pETSMART.COM/CHAT/SPECIALHTMLI eS BOARDSCHAT/SCHEDULE.HTMLI 


DUMBLAND: COURTESY OF ATOMFILMS; FATBOY SLIM: JILL GREENBERG 
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Toss your Boy Scout Handbook—there's an easier way to navigate 
the nighttime sky. The Celestron NexStar 11 GPS telescope has a 
global positioning system locator and an electronic compass, which 
means it automatically points itself at your chosen planet or star with- 
out making you mess with dates, times, or latitudes. The built-in 
40,000-object database displays only those celestial bodies above 
the horizon for your current location. Just scroll through the choices 
on its LCD hand control and enjoy the view. $2,999 [celestron.coml 


Ultimate acces sories for the digital li fe 


MOVING MP3S 


As more people put their music collections onto their PCs, home 
entertainment devices such as Motorola's Simplefi will become 
essential. This wireless receiver sends music from a PC to a stereo 
system (150-foot range), where it plays through your good speakers. 
Included software eases playlist organization. Take hold of the remote 
control to navigate through tunes—and don't forget to tag songs to look 
up later at the Simplefi site, where you can check for artist biogra- 
phies, tour dates, or new recordings. $379 [motorola.com/broadband] 


MUSIC BOX 


The Creative Nomad Jukebox 3 MP3 player is both bigger and smaller 
than the model it replaces: bigger, as in your choice of 20GB or 
40GB storage capacities (the original had 6GB); and smaller, as in 
an impressive 30 percent reduction in size over its predecessor. It 
includes both USB and FireWire connections, an optional FM tuner, 
and two battery compartments, each of which provides 11 hours of 
power. Color us impressed. 20GB, $400; 40GB, $500 [creative.coml 
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Every new cell phone seems to bring us a new 
three-letter acronym. This time, the phone is 
the camera-equipped Nokia 7650, and the 
acronym is MMS, for multimedia messaging 
service. Use the built-in camera to snap VGA- 
resolution images, attach a text or voice mes- 
sage, then send the whole package to another 
MMS-equipped phone via the Net. As usual, 
Americans will be the last to get in on the cell 
phone fun; the device rolls out in Europe and 
Asia first. Price not yet determined [nokia.com] 


NOKIA 


QUICK SPIN Wika Bo ON 


MATRIX PEN: THOM O'CONNOR 


Just an inch thick, the Yamaha CRW-70 Spyder CD-RW drive is 
as much a portable entertainment device as it is a PC peripheral. 
Plenty of uses keep it spinning: It writes a CD-R disk at a fast 
12X recording speed, rewrites a CD-RW disc at 8X, reads any CD, and 
rips audio CDs at a maximum speed of 24X, much faster than com- 
peting portable models. It also works as a standard audio CD player 
and can handle CD-based MP3 collections, too. $300 [yamaha.coml 


The Cross Matrix is four pens in one—or, more specifically, three 
pens and a PDA stylus. The modular design gives you plenty to play 
with. It includes dual ballpoint pens (switch with a twist of the tip) at 
one end and the PDA pointer at the other. Pull out the pointer and 
flip it to find a black gel-ink pen that you can replace with the included 
highlighter. Another version even lets you snap in a fountain pen 
tip for a delicious blend of past and future. $70 to $80 [cross.com] 
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It’s another lovely spring day in New York City’s Washington 
Square Park. So sit down, pop open your laptop, slide in your 
wireless LAN adapter, and start surfing the Net. This minor 
miracle of Net access isn’t brought to you by the mayor, the 
parks commissioner, or even some big-hearted Internet service 
provider. It’s a volunteer effort by NYCwireless Inycwireless.netl, 
a group that aims, in its words, “to take use of the airwaves for 
the purpose of providing distributed, free, always-on mobile 
Internet access through wireless local area networks.” 

Volunteers who are willing to share their bandwidth sim- 
ply attach wireless LAN base stations to the wired networks 
in their homes and offices. Anyone within range (usually around 
half a city block, and easily extended with an antenna) can con- 
nect at a typical speed of around 4Mbps. That's less than half 
as fast as the wireless protocol’s full 11Mbps capability, but 
it’s plenty fast for transferring any kind of Net data, even video. 
The connection is totally nonsecure but fine for basic brows- 
ing. Maps at the NY Cwireless site show the dozens of nodes 
around town where Netizens can surf for free. 

And the movement isn’t just in New York. On the West Coast, 
the Bay Area Wireless Users Group [bawug.org] is leading a similar 
charge, and Portland and Seattle have their own groups, too. 
To see if anyone in your town is participating, check 802.11b Com- 
munity Network List lwww.toaster.net/wireless/community.html], or 
let The Shmoo Group: GAWD: Global Access Wireless Database 
[shmoo.com/gawd] home in on the access point nearest you. 


To learn more about the philosophical underpinnings of 


touching bases 


AOL 

AOL Mail is easy to use but lacks many fea- 
tures. With eNetBot [enetbot.com], AOL mem- 
bers can still send and receive messages to 
and from their AOL address but can use more 
fully equipped programs (such as Eudora Pro, 
Microsoft Outlook, or Netscape Mail) to do so. 
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__YOUR GUIDE TO LOGGING ON WITHOUT PLUGGING IN. | 


Check out the new Fast Forward feature. When 
you click on one of the Fast Forward links that ap- 
pear at the end of each search result, it opens the 
selected Web site in a window on the right side 
of your browser. Your other search results appear 
in a window to the left, allowing you to click 
__ It's free for 30 days and costs $1995 to register. ___over to them without hitting the Back button. pears beneath the Unread Messages title bar. 
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the free access movement, as well as its social and technolog- 


ical implications, visit FreeNetworks.org. 

Some of the wilder revolutionary screeds of “parasitic grid” 
advocates, such as Sam Churchill’s The Wireless Lan Revolution! 
[sdots.com/wireless], suggest that there’s an element of the “stick 
it to the man” motive in all this. After all, you may be paying 
$40 a month for broadband Net access, while the 10 people stand- 
ing outside your window sharing that access pay nothing. 

What does “the man” have to say about it? “We view it the 
same way as cable theft...and that’s against a variety of state and 
federal laws,” a predictably killjoy AT&T Broadband representa- 
tive told the San Francisco Chronicle last December. But such com- 
ments don’t seem to have slowed the trend. So is it sharing, or is 
it stealing? If it is stealing, is there any way to stop it? (Hmmmm, 
where have we heard these questions before?) Once again, tech- 


nology is outpacing the laws designed to govern it. 
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YAHOO! 

These days, surfers aren't content to own a sin- 
gle e-mail address. To make life simpler, instruct 
Yahoo! Mail to handle all of your POP3 (Post 
Office Protocol) accounts—for $2999 per year. 
Go to Yahoo! Mail [mail.yahoo.com], signing 
in, and clicking the Check Other Mail link; it ap- 


JONATHAN KIRN/GETTY IMAGES 


“Why hank@hankprice.us? It’s the first 
email address that’s really my own — 
and the last address I'll ever need.” 


Get an Internet address for life with .US. 
The sooner you do, the better your chance 
of getting exactly the one you want. 


Now there’s .US, America’s Internet address. And once you get a .US address, 
it’s yours for as long as you want it. 


That means no more depending on your college for email. No changing your address if you change 
your Internet Service Provider —or if the company goes bankrupt. You can use your .US address for 
email alone, a Web site, or both. 


Because .US is new, you have a great chance of getting the address you want. It’s also a great way 
to show your American pride, because 
.US is America’s official Internet address. 


If you are: Your .US Internet Your email address(es) From NeuStar, a private firm selected by the 
address could be: —_could be: Department of Commerce to offer .US. 


An individual Re rae ston AP hank@hankprice.us 
named Hank Price é sine hp@hankprice.us 


Organizer of a 
fanclub forthe |= www.havocfans.us 
rock group Havoc 


topfan@havocfans.us 
members@havocfans.us 


to get your own. 
.US Internet address. 


A baseball team <r bebaaileivioh kaeie coach@teamknights.us 
named the Knights g — carpool@teamknights.us AMERICA'S INTERNET ADDRESS™ 


“The names used in this advertisement are examples only and may not be available for registration. All name registrations in US 
are subject to availability at the time of a request for registration. Prices may vary among participating US accredited Registrars. 
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0 >) Some sites recom- 
mend | get Flash. What is 
it? Should | have it? 


A>) Don't worry, it’s nothing contagious. Flash is software that 
Web designers use to create the simple animation you see in In- 
ternet cartoons (and blinking ads). While it’s not imperative that 
you install Flash on your system, it can greatly enhance your surf- 
ing experience (in fact, some sites you visit may not operate prop- 
erly without it). The latest version is Flash Player 6, which you can 
download at Macromedia Flash MX [macromedia.com/software/flashl. 
Significant improvements in this version include the ability to han- 
dle multistep interfaces in a single window. If that means nothing 
to you, here’s a good example of Flash 6's potential: Imagine going 
through all the steps of booking a flight on a single screen instead 
of clicking through endless pages, as you do today at such sites as 
Expedia.com, Orbitz, and Travelocity.com. Flash 6 is free, and if 
you don’t download it now, not to worry. You'll be prompted to 
do so the first time you try to load a Flash 6—enabled Web page. 


Q >) My office just switched over from Macs to PCs. Is there any 
way to read Mac diskettes on a PC? Also, is there any way to use 
my new Apple iPod with a PC? What do | do? 

A >> First of all, my sympathies. I know how much Mac people 
hate PCs. So first, go to the window, stick your head out, and yell, 
“I’m mad as hell, and I’m not gonna take it anymore.” Now real- 
ize that it’s either keep taking it or lose your job, and go down- 
load DataViz MacOpener 2000 [dataviz.com/products/macopener]. 
The program works for most versions of Windows (95, 98, ME, 
NT, 2000, and XP) and lets you read Mac disks from your A: 
drive. The program costs $49.95. Now, about that iPod: I’m happy 
to report that a company known as Mediafour [mediafour.com] is 


developing software called X Play Technology that will make the 


When sending e-mail, some surfers _ 


i 


find it necessary to include all kinds _ 


of junk: Web links, attachments, 
read receipts, letterhead logos, 
background colors, wacky fonts, 
embedded images, and, on occa- 
sion, a virus. Whatever happened — 
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__to simple text messages? If you're 


downloading Watch Your Back! 


Outlook plug-in that can auto- 
matically strip incoming messages 
of extraneous code. The program 
is free to try and $12 to buy. Sep- 


tired of messy e-mail, consider — 


__arately, surfers can clean up out- 


SURF GURU TRICK OF THE MONTH We've all run across 
ridiculously complicated Web addresses—you know, the 
ones that need their own ZIP codes. Now MakeAShorterLink 
[makeashorterlink.com] can turn those behemoths into 


shorter and more elegant URLs for use on paper or in an 
important document. So http://www.google.com/search? 
g=%22make%20%2Ba %20shorter%20link%22, can be 
http://makeashorterlink.com/?A5572333. 


Apple MP3 player work with Windows. Although the pro- 
gram isn't finished yet, surfers can download a free beta copy 
and take it for a test drive; it requires that your system be run- 
ning Windows ME, 98SE, 2000, or XP. Also, your PC must 
have a Fire Wire port (also known as [EEE-1394, or i.LINK). 


Q_)} | inherited my PC from a friend of the family. Is there an easy 
way to find out what programs are on it? 

A) I recommend you download a free program called Belarc Ad- 
visor [belarc.coml. This PC-only utility can take an audit of all the 
hardware and software installed on the computer; who knows, it 
may even unearth a few programs your friend had intended to hide. 
Other places to peek: the Programs listing within Windows’ Start 
menu, and the Add/Remove Programs feature on the Control Panel. 


Q >| enjoy listening to music on my computer, so I'm thinking 
about buying a better sound card. But I'm afraid to open up my 
PC to install it. ls there such a thing as an external sound card? 

A») For some people, opening up a computer feels akin to per- 
forming open-heart surgery. Check out Creative’s Sound Blaster 
Extigy [soundblaster.com/products/extigy], an external sound con- 
troller that hooks up to your PC viaa USB port and delivers Dolby 
Digital 5.1 surround sound. It’s smart enough to do an end run 
around the substandard sound card in your PC and take over. 
The Extigy can also connect to a CD player, Xbox, or PlayStation 2 
to add high fidelity anywhere in the house. The device costs $150. 


going messages, especially a free program that also includes 


_ forwarded missives with bad line 
[grinningshark.coml, a Microsoft _ 


breaks and “<" symbols, by us- 


encryption tools that will help you 
send secure e-mail messages, 


ing eCleaner [lubbockinfo.com/ | 
- com/eClean2000]I, a $10 in- 
| vestment that does an equally 
Cleaner Secure [grandlake.net/ _ 


cleaner], a free, PConly program. 
A couple of downloads to try: Mail 


and eClean 2000 [jd-software. 


_ good job of straightening out 


_go/download/mailclean.htmll, _junkytext. 
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_slows down Net traffic in general, clogs 
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THE BEST STRATEGIES FOR KEEPING X-RATED OFFERS, MIRACLE DIETS, | 
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Reading an e-mail from a friend is a great 
way to start your day. Waking up to an in- 
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box bursting with hundreds of messages 
promising to clean up your credit record _ 
and enhance your sex life can ruin it. Un- 
wanted e-mail solicitations—aka spam— 
are more than just an annoyance. They 
can clog your mailbox so your impor- 
tant messages get bounced, especially now 
that many of the free e-mail services are 
putting more stringent limits on the amount 


of mail they'll hold for you. Worse, spam | 


ISPs and corporate mail servers, screws 


Fool spam with a fake address. 


up your in-box, and ultimately makes the 
Net more expensive for everyone. Of 
course, you can't single-handedly stop 
world from a transcontinental smallpox identity and use it only for private e-mail 


epidemic. But you can take several steps 


| 
spam any more than you can save the © 
_ with friends, family, and business associ- 


toward a saner in-box. Here’s what todo. _ates. Think of it as similar to an unlisted 
phone number, and guard it the same way. 

~Ol create r | Use a second account—perhaps a free ac- 
secret identity count from a Web-based e-mail service 


Superheroes know the advantage ofkeep- suchas Hotmail or Yahoo!—for your pub- 
ing their identities secret; it’s time you _lic face: when filling out required forms, 
discovered the benefits of using multiple signing up for newsletters and mailing 


e-mail accounts. Reserve one for your real 


lists, or posting to newsgroups. 


t 


Offshore casinos. Viagra clinics. Virtual houses of ill repute. Want to trace spam back to : 
where it came from? Check the message header. In Outlook 2000, simply open the spam | 
message, click View, then Options, and you'll see the header. The “Received: from" lines | 


will tell you where the message originated. Multiple entries occur when your mail has 
been automatically forwarded from account to account, and the last (or bottom) entry | 
reveals the originating address. You may only discover an IP address (numbers, in a 
form such as 168.192.0.1) or a domain name (e.g., spammercentral.com), but plug that 
information into a Whois database—for example, the one at UXN: Spam Combat 
[combat.uxn.com]—and you'll get a contact address upon which to focus your ire. 
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Keep spam out of your in-box. 


»O02 stump 


automated systems | 


Next, start tripping up the spam bots. 
Most spammers are too lazy to search out 
e-mail addresses themselves. They use 
computers to scan the Net and grab your 
address from Web and newsgroup post- 
ings. Here’s one line of defense: Frustrate 
those scanners that automatically add the 
names they find to mailing lists by dis- 
guising your name with added characters. 
Real people will know that they need to 
delete those obvious additions when send- 
ing replies, but spam bots won't. For ex- 
ample, turn clark_kent@dailyplanet.com into 
clark_NOSPAMkent@dailyplanet.com. 


U3 don't 


reveal yourself _f 


The next step is easy. In fact, it’s what 
you dont do that makes the difference. 
Your name is most valuable to spammers 
when they know you're reading your mail, 


meaning your address is a “live one.” 


EDDIE BOWEN/WWW.COSMO7.COM 
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File spam under “junk.” 


So play dead. Don’t reply to any spam 


message, even when it promises that your 
reply will remove your name from a mail- 
ing list. After all, why should you trust 
joes679@biggdeal.com to keep his word? 
What Joe’s actually going to do is resell 
your address to other spammers. The 
only exception is when you're removing 
yourself from a newsletter list to which 
you ve purposely subscribed. 


ca .04 block your box _ 


Next, enlist the help of your e-mail provider. 
It has a powerful weapon you can use to 
stop spam: filtering. A filter scans e-mail 
by address or content and then reroutes 
suspected spam to the trash or to a spe- 
cial account. Yahoo! lets you block ad- 
dresses of known spammers and will send 
bulk e-mail to a junk-mail folder. Hot- 
mail and MSN filter e-mail with a user- 
selectable ranking system according to the 
likelihood of junk content. AOL provides 


a set of tools to aid in filtering messages 


eR 


at Keyword: mail controls. Other providers 
usually let you turn on filtering through 
their support pages. 


-05 organize 


incoming mel. of 


Since nearly all e-mail programs provide 
some provision for filtering your mail, now 
it’s time to set up those filters to sort spam 
from legitimate mail, based on rules you 
select. The Organize feature in Outlook, 
for example, lets you route suspected spam 
into a special folder or delete it automat- 
ically. Good riddance. Click Organize, then 
Junk E-Mail, then Move. Choose a desti- 
nation (say, Deleted Items) and then click 
Turn On. For help with a specific version 
of Outlook, check Microsoft: Searching the 
Knowledge Base [support.microsoft.com/ 
default.aspx?1n=ENUS&pr=kbinfo], using 
these article numbers: Q182251 (for Out- 
look 98), Q195398 (for Outlook 2000), 
and Q286049 (for Outlook 2002). 


.06 cat out 


OT TREACE ES i) Brrr 


Finally, see what you can do to stop spam- 
mers outright. Some states have legis- 
lated against spam (or, in legalese, 
unsolicited commercial e-mail, or UCE). 
Check with the office of your state’s at- 
torney general, consumer protection 
agency, or ombudsman. Currently there 
is no federal legislation that specifically 
outlaws spam. The Federal Trade Com- 
mission handles fraud (and disguising 
the origin of a message is certainly fraud). 
For more information, check out Fed- 
eral Trade Commission Consumer Alert: Un- 
solicited Mail, Telemarketing and E-mail: 
Where to Go to “Just Say No” [ftc.gov/bcp/ 
conline/pubs/alerts/optoutalrt.htm]. 

WINN L. ROSCH 
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CYBERSITTER 


Though none of our six steps to stopping spam 
requires additional software, there are pro- 
grams that can help. One suggestion: Use 
parental filtering software, such as Cybersit- 
ter. Its built-in filters catch and eliminate in- 
coming e-mail that contains obscene language. 
That'll take care of a big chunk of your spam 
right off the bat. $39.95 [cybersitter.com] _ 


SPAMEX 


This service offers disposable e-mail addresses 
that you can use to divert spammers and keep 
your real address off their lists. Spoamex for- 
wards e-mail sent to your fake address to your 
real e-mail account. Keep the fake address 
active until it starts being abused; then just 
turn it off and set up a new one. Note that 
product promotions can knock $10 off the 
annual fee. $79.95 per year spamex.coml 


SNEAKEMAIL 


This is currently the bargain address-pro- 
tection service of choice. It's free but promises 
to add a premium, paid-for service in the 
future. Like Spamex, it offers unlimited 
anonymous addresses. [sneakemail.com] 


SPAMCOP.NET 


This free spam-reporting service fires back 
every time you get a piece of junk mail to help 
silence obnoxious spammers. It automatically 
generates complaints and sends them to the 
ISP where the offending e-mail originated, 
ratting the spammers out to their often- 
unwitting providers. For $30 a year, the ser- 
vice also offers a filtered e-mail account with 
unlimited reporting (without the ads found on 
the free reporting service). [spamcop.net] 
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another one of those scam e-mails from Nigeria the 


t day. Considering how witless most spam is, I look 


ard to the Nigerian communications because their au- 


, at least give their potential victims credit for some 


igh not much) intelligence. I’ve instructed Outlook Ex- 


o block messages promising instant wealth or detailed 
ographic studies of Britney Spears, but I never block the 
rian con artists because I am amused by their audacity. 
ne peculiarity of the messages is that every one seems to 
ferent. Instead of grinding out the same message month 
month, the Nigerian scammers apparently have platoons 
sts. at work composing fresh messages every day. I have 
noticed a few common elements, however: 

1) LOWERCASE LETTERS SEEM TO BE UNKNOWN IN THE 
WORLD OF THE NIGERIAN SCAM- | 

MER. 2) The letter comes from a HIGH 
GOVERNMENT OFFICIAL or at ee 
very least his BROTHER-IN-LAW or 
COUSIN. 3) The OFFICIAL desires to 


smuggle several million dollars out 
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of the country. This money, alas, is 
PRESENTLY TRAPPED IN NIGERIA. 4] 
They are seeking an OVERSEAS PART- 
NER who will allow them to TRANS- 
FER THE SUM OF U.S.$21,320,000 into 


the partner’s bank account (sum may 
count to be used for this purpose, 


MONEY (percent may vary). 6) Needless to say, THIS IS 
BY VIRTUE OF ITS NATURE AS BEING UTTERLY CONFI- 
DENTIAL AND “TOP SECRET." 

It has always been my opinion that all e-mail users should 
cave in and admit to themselves that no one will ever send them 
free money or pornography. This would eliminate 90 percent 
of the temptations in your daily spam load, leaving only the 
dilemma of whether to mail your business card to poor little 
Timmy, whose deathbed wish is to paralyze the U.S. Postal Ser- 
vice by having everyone in the world send him a letter. 

The Nigerian scam seems so clearly fraudulent that every 
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~~ tthas sine ee | 
been my opinion — 
that all e-mail users | 
should cave in and | 
admit to themselves | 
that no onewill | 
eversendthem | 
free money or 
vary). 5) Ifyou permit your bank ac- et. 


you-can keep 306 PERCENT OF THE oo 


; 
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time I receive another message I am amazed that hope has 
not faded among those HIGH GOVERNMENT OFFICIALS. 
The way the scam works is that before you get the money, 
you have to put up some money of your own to show your 
good faith. By the time you realize you've been had, you're 
reluctant to go to the police because, after all, you were try- 
ing to break the law. This is the classic Pigeon Drop, dra- 
matized in David Mamet’s film House of Games (1987). 

Does anyone ever fall for the Nigerian ruse? Does the scheme 
make money? I idly tapped “Nigerian e-mail scam” into Google, 
got 4,480 hits, and discovered on the top site—Nigeria: The 419 
Coalition Website [home.rica.net/alphae/419coall—that as of 1996, 
some $5 billion had been lost to the scheme, and that the scam 
is, “according t to da reports,” the third to fifth largest in- 
_ dustry in Nigeria. It came into existence 
in the 1980s as a snail mail—based op- 
eration and switched later to e-mail. Ac- 
cording to a US. Treasury site, the 419 
refers to Section 419 of the Nigerian Pe- 
_ nal Code, which addresses (but appar- 
ently does not prevent) such schemes. 

It is clearly time to remind readers 
of the Boulder Pledge. Longtime read- 
ers will recall that in April 1996, while 
on a panel about spam at the Con- 
ference on World Affairs at the Uni- 
versity of Colorado, I proposed a pledge 
_ that all e-mail users would swear to. 
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Rae VR ea ee The Boulder Pledge subsequently swept 
the world, sitheugh pee at a much lower level of pen- 
etration than 419 (this could have something to do with the 
fact that its adherents are forbidden from mass e-mailing it). 
Raise your right hand and repeat after me: 

“Under no circumstances will I ever purchase anything of- 
fered to me as the result of an unsolicited e-mail message. Nor 
will I forward chain letters, petitions, mass mailings, or virus 
warnings to large numbers of others. This is my contribution 
to the survival of the online community.” 

Excellent. And remember: Do not forward this pledge to 


everyone in your address book. = 
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ity to frame and focus is weak. 


“cleaning up” a picture and 
rely new image. 

stom: Model Ethics Guidelines 
idelines.html, from a private 


ative services business ed for news, travel, and nature 


rs, but it’s a nice st t for us civilians. For instance, 


cay to fix red- ae rect peda greenish hue you get from 
erting observers that the photo has 


ther hand, to add a picture of 


Hiden of Tr 
and try to pass her off as a hopeful. It’s also wrong to put Dick 


year's Miss America contestants 


Cheney's head on Helen of Troy's body 
and add it to the Miss America photo, 
but that has less to do with ethics than 
with not creeping people out. 
Naturally, these guidelines don’t 
apply to those manipulating an im- 


i 
I 
t 


age specifically to create art, in which sesh pe 

case you may be making a statement she 00 
with the Cheney-Helen- Miss Amer- 
ica thing. Follow your bliss, but you 


must state clearly that the images are 


a SEE 


artistic, satirical, or otherwise not 
meant to depict a historically accu- 


rate event. And don’t think you're 


a story,” either. The recent uproar over a faked “ghost hunter” 
site at GhostWatch lirelandseye.com/ghost] proves that no mat- 
ter what you put online, someone’s apt to take it as fact. 
Rule of thumb: Ask yourself if the change you propose al- 
ters the story told by the photo. If it does, you should avoid 
making the change, or at least make your alteration known to 


the people looking at your photos. Also, it’s unethical to edit an 


image simply because it offends your personal sensibilities— 


for example, the school administrator in Britain who edited 


a student's bright-pink hair to dingy brown in a group photo 


wasn't displaying integrity, as he claimed, but a lack thereof. 
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Photoshop software is not a time machine. You're not al- 
lowed to use it to change the course of history. Cropping a 
photo of your vacationing family to trim random tourists out 
of the frame is okay. Cropping a photo of you and your ex- 
spouse to make it look as if she wasn’t there is unbecoming. 
Digitally editing your ex from the very middle of a family 
photo, leaving you and the kids and a mysterious gap, is just 
plain wrong. And whatever you do, always keep a copy of the 
original, unedited photo, just in case your kids grow up and 
decide the wrong parent got chopped out of their memories. 


Q: Dang, do those wireless X10 cameras look cool! Is secret 
video surveillance a problem if it’s in my own home? 

A: It’s your home, but you must warn your guests that they can 
expect to kiss their privacy good-bye 
while they're visiting. Moreover, you 
should tell them where the cameras 
are and what the images will be used 
for. And refrain from putting cam- 
eras anywhere a person’s reasonable ex- 


pectation of privacy is higher than usual 
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of you and 


_ (bathroom, dressing room, bedroom). 
| | Ethics aside, I dislike this plan 
_ intensely. You’re contributing to a 
diminished expectation of privacy, 
_ which is terribly dangerous to the 
world beyond your overly wired home. 
_. The more we as a people submit to 
video surveillance, the less entitled 
we feel to say no to it. If you're not clear why no is an option we 
want to retain, I suggest spending some quality time with 
that copy of 1984 you slacked off reading in high school. Oh, 
and bear in mind that electronic prowlers have already 
discovered several (legal!) ways of picking up the very same 
signals you're transmitting from your patio to your computer— 
which means you're sharing your home and activities with, 
potentially, the world. Ooh, did I hear a squeal about violated 
privacy? Shoe’s not so comfortable on the other foot, is it? m 


Oh, behave: angela_gunn@ziffdavis.com 


JAY GULLIXSON 
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HA! THE WEB'S FUNNIEST SITES 

pages 48-59 

@ THE ONION | onion.com 

m@ COMEDY CENTRAL | comedycentral.com 

™@ MODERN HUMORIST | 

modernhumorist.com 

MCSWEENEY'S | mcsweeneys.net 

SATIREWIRE | satirewire.com 

MIT HACK GALLERY | hacks.mit.edu 

JOKES.COM | jokes.com 

THE BRUNCHING SHUTTLECOCKS | 

brunching.com 

@ NATIONAL LAMPOON DOTCOM | 

nationallampoon.com 

MELANIE GRIFFITH | melaniegriffith.com 

LATE SHOW/DAVID LETTERMAN | 

cbs.com/latenight/lateshow 

TOPFIVE.COM | topfive.com 

FUNNYBOX | funnybox.com 

EMAILJOKE.COM | emailjoke.com 

GLITTER AND GLAM ROCK 

NAME GENERATOR! | angelfire.com/ 

ny/MetalBabe/glamname.html 

@ GET YOUR BOND GIRL NAME | 
deeannonline.com/bond2.html 

@ WUNAME | recordstore.com/cgi-bin/ 
wuname/wuname.p| 

m@ INSTANT TOUGH NAME GENERATOR | 
members.aol.com/TheGriffon/itng.html 

@ THE HOCKEY NAME GENERATOR | 
maximonline.com/sports/hockey_name 

m@ PILGRIM NAME GENERATOR | 
www.applewoodbooks.com/name.html 

@ MIDDLE-EARTH NAME GENERATOR | 

barrowdowns.com/middleearthname.asp 

DOONESBURY | doonesbury.com 

ADAMSANDLER.COM | adamsandler.com 

A CHEERS’ UNOFFICIAL HOMEPAGE | 

home.online.no/~espenas/cheers 

CHRIS ROCK SHOW | hbo.com/rock 

WHY A DUCK? | whyaduck.com 

MONTYPYTHON.NET | montypython.net 

SEINFELD-FAN.COM | 

members.tripod.com/seinfeld-v1 

THE SIMPSONS ARCHIVE | snpp.com 

THESIMPSONS.COM | thesimpsons.com 

SPINAL TAP | spinaltap.com 

WWW.THREESTOOGES.COM | 

threestooges.com 

CARTOONBANK.COM | cartoonbank.com 

COMICS.COM | comics.com 

RED MEAT | redmeat.com 
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thismodernworld.com 

m GET YOUR WAR ON | 
mnftiu.cc/mnftiu.cc/war.html 

m AIRTOONS | airtoons.com 

m CHICKENHEAD | chickenhead.com 
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m@ DESPAIR, INC. | despair.com 

@ ALLIED CHEMICAL | alliedchemical.com 

@ BETTY BOWERS | bettybowers.com 

@ GOD HATES FIGS | godhatesfigs.com 

m™ MUSEUM OF DEPRESSIONIST ART | 

dearauntnettie.com/museum 

SHMALTZ BREWING CO. | shmaltz.com 

THE WHITE HOUSE | whitehouse.org 

ADBUSTERS | adbusters.org 

THE HUMOR ARCHIVES | 

thehumorarchives.com 

GEEK GARB | geekgarb.com 

MC HAWKING'S CRIB | mchawking.com 

VOLTNET | voltnet.com 

JIBJAB | jibjab.com 

MARVIN 3-D | looneytunes.com 

WENDELL & WUGGUMS | 

cartoonnetwork.com/wpt 

HOMESTAR RUNNER | 

homestarrunner.com 

ODDTODD.COM | oddtodd.com 

SUMMONER GEEKS | ifilm.com 

KILLER BEAN | jefflew.com 

DRIBBLE GLASS | dribbleglass.com 

JAPANESE ENGRISH | engrish.com 

BIG WASTE OF SPACE | bigwaste.com 

AMERICA’S MAD AS HELL 

HUMOR PAGE | almostaproverb.com 

RUMPROAST | rumproast.com 

THE INSTITUTE OF OFFICIAL CHEER | 

lileks.com/institute 

@ BUSH OR CHIMP? | bushorchimp.com 

@ DAN KILIAN'S CLASSIC COMEBACKS | 
rumproast.com/v1/comebacks.html 

@ THINGS MY GIRLFRIEND AND | 
HAVE ARGUED ABOUT | homepage. 
ntlworld.com/mil.millington/things.htm| 

m@ HEARTLESS BITCHES | heartlessbitches.com 

@ THE CHRONICLES OF GEORGE | 
chroniclesofgeorge.nanc.com 

m@ APE CULTURE | apeculture.com 

@ JULIA CHILD SPEAKS HER MIND | 
unknown.nu/julia 

m@ THE OFFICIAL NINJA WEBPAGE | 
realultimatepower.net 

@ REC.HUMOR.FUNNY | www.netfunny.com 

m ALL YOUR BASE ARE BELONG TO US | 
planettribes.com/allyourbase 

m MR. T VS EVERYTHING | 
mrtvseverything.com 

m TOURISTOFDEATH.COM | 
touristofdeath.com 

m@AMI____ OR NOT | 
dmoz.org/recreation/picture_ratings 
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@ LEXUS | lexus.com 

™ MERCEDES-BENZ | mbusa.com 

™@ ONSTAR | onstar.com 

m@ ONSTAR AT HOME | 
internethomealliance.com 

m HOMELINK | homelink.com 

m™ CUE: SATELLITE RADIO | cue.com 

m@ HONDA | honda.com 

m CHEVY.COM | chevy.com 

@ GMC | gmc.com 

@ OLDSMOBILE | oldsmobile.com 

@ CLARION | clarion.com 
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™@ XM SATELLITE RADIO | xmradio.com 

@ SIRIUS SATELLITE RADIO | sirius.com 

@ VISTEON | visteon.com 

@ PHATNOISE | phatnoise.com 

@ DELPHI | delphiauto.com 

@ VOLVO | wwwlvolvo.com 

@ ACURA | acura.com 

@ AUDI | audiusa.com 
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m CAM WHORES | camwhores.com 
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@ GURL.COM | gurl.com 

@ MTV.COM | mtv.com 
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pages 70-71 

™ GOOGLE: PREFERENCES | 
google.com/preferences 

™ GOOGLE: LANGUAGE TOOLS | 
google.com/language_tools 

@ GOOGLE: HOLIDAY LOGOS | 


google.com/holidaylogos.html 


ATTACK OF THE FANS! pages 72-75 

@ THEFORCE.NET | theforce.net 

m@ STAR WARS | starwars.com 

m@ FAN FILMS | starwars.atomfilms.com 

m@ THE STAR WARS CONSPIRACY | 
geocities.com/gbayram/starwars.htm 

@ DEATH STAR'S TRASH COMPACTOR | 
mcsweeneys.net/2002/01/10deathstar.html 
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m@ BIOGRAPHY.COM | biography.com 

@ LIKETELEVISION | liketelevision.com 

m HEALTHYCOMPUTING.COM | 
healthycomputing.com 

m GOLF101.COM | golfi01.com 

m@ THE TRAIL DATABASE | 
www.hejoly.demon.n| 

m TPC FAX: SEND A FAX BY E-MAIL | 


www.tpc.int/faxbyemail.htm! 


@ VIRTUALTUNER.COM | virtualtuner.com 

@ KARL JEACLE'S MORTGAGE 
CALCULATOR | jeacle.ie/mortgage 

@ MUSICSTAFF.COM | musicstaff.com 

™ POCKET DIARY | 
goopers.com/programs/pdiary 

H CAR TRAK | members.aol.com/egc 

@ CD TRUSTEE | base40.com/cdtFrame.html 
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@ ASKME | askme.com 

@ ABUZZ | abuzz.com 

@ ALLEXPERTS | allexperts.com 

@ YAHOO! EXPERTS | experts.yahoo.com 
@ YAHOO! MOBILE | mobile.yahoo.com 
M UPC | usedpartscentral.com 
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@ ALLABOUTLAWNS.COM | 
allaboutlawns.com 

@ CYBERLAWN | opei.mow.org 

M YARDCARE.COM | yardcare.com 

@ TOM WAITS | officialtomwaits.com 

@ MTV.COM | mtv.com 

@ ROLLINGSTONE.COM | rollingstone.com 

@ LAUNCH | launch.yahoo.com 

@ CLIPLAND | clipland.com 


STYLE pages 24-25 

M™ HAMMACHER SCHLEMMER | 
hammacher.com 

M@ MARTHA STEWART | marthastewart.com 

@ SMITH & HAWKEN | smithandhawken.com 

@ JONATHAN ADLER | jonathanadler.com 

M@ CRATE & BARREL | crateandbarrel.com 

M@ SHERRY-LEHMANN.COM | 
sherry-lehmann.com 

@ WILLIAMS-SONOMA | 
williams-sonoma.com 


& TARGET | target.com 
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pages 82-83 

M@ PLAYBILL ON-LINE | playbill.com 

M@ TELE-CHARGE.COM | tele-charge.com 

™@ BROADWAY.COM | broadway.com 

M@ AMERICANTHEATER WEB | 
americantheaterweb.com 

@ CULTUREFINDER.COM | 
culturefinder.com 

™@ FESTIVALS.COM | festivals.com 

@ BACKSTAGE.COM | backstage.com 

M BACKSTAGEJOBS | backstagejobs.com 

@ PLANET BLUEGRASS | bluegrass.com 

M™ REGGAE FESTIVAL GUIDE ONLINE | 
reggaefestivalguide.com 

M@ FESTIVALFINDER | festivalfinder.com 

M DERBYPRO.COM | derbypro.com 

M@ MONSTER MANIA | monstermania.com 

M@ CLASSIC CARS | classiccarclub.org 

@ FESTIVALS.COM | festivals.com 

@ GILROY GARLIC FESTIVAL | 
gilroygarlicfestival.com 

™@ WORLD CUP | fifaworldcup.yahoo.com/en 

@ WC-SOCCER | we-soccer.com 

™@ WORLD CUP | world-cup-news.com 

@ DAILY SOCCER | dailysoccer.com 

™ SOCCERAGE.COM | soccerage.com 

M@ SOCCERNET | espn.com/soccer 

M@ SOCCERNET | soccernet.com 


™ WOMENSSOCCER | womenssoccer.com 

M WUSA | wusa.com 

™ ROBOCUP 2002 | www.robocup.org 

@ OZZY OSBOURNE | ozzy.com 

™@ OZZFEST 2002 | ozzfest.com 

@ ROBZOMBIE.COM | robzombie.com 

lM SYSTEM OF A DOWN | systemofadown.com 

@ P.O.D. | payableondeath.com 

@ AREA | areafestival.com 

@ MOBY.COM | moby.com 

@ WARPED2002.COM | warped2002.com 

™@ BAD RELIGION | badreligion.com 

@ NOFX | nofxofficialwebsite.com 

@ LAGWAGON | lagwagon.com 

™ MIGHTY BOSSTONES | bosstones.com 

™@ REEL BIG FISH | reelbigfish.com 

M@ BLINK-182 | blink182.com 

@ GREEN DAY | greenday.com 

@ THE POP DISASTER TOUR | mtv.com/ 
bands/tourdates/blink_green.jhtml 

@ JIMMY EAT WORLD | jimmyeatworld.net 

M@ SAVESTHEDAY | savestheday.com 
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@ HAIR COLORING | haircoloring.com 

@ DYEMYHAIR.COM | dyemyhair.com 

@ LONGHAIRLOVERS | longhairlovers.com 

@ HC | helenecurtis.com 

@ HAIRFINDER.COM | hairfinder.com 

@ FOLICA.COM | folica.com 

™ SEPHORA.COM | sephora.com 

@ HAIRDRYERSMAX | hairdryersmax.com 

@ THE KNOT | theknot.com 

™ GROOMSONLINE | groomsonline.com 

® ABOUT: HONEYMOONS/ROMANTIC 
GETAWAYS | honeymoons.about.com 

@ CLUBMED | www.clubmed.com 

@ ABERCROMBIE & KENT | 
abercrombieandkent.com 

@ ADVENTURES IN ROCK | 
adventuresinrock.com 

@ AMAZON.COM! amazon.com/wedding 

@ POTTERY BARN | potterybarn.com 

@ WILLIAMS-SONOMA | 
williams-sonoma.com 

™@ TARGET | target.com 

M@ THE AVIARY | theaviary.com 

M@ AVIANWEB | avianweb.com 

@ PET BIRD | upatsix.com 

@ AVIAN NETWORK | aviannetwork.com 

®@ BIRDS N WAYS | birdsnways.com 

M@ PARROTCHRONICLES.COM | 
parrotchronicles.com 

™ PLANNED PARROTHOOD | 
plannedparrothood.com 

@ YAHOO! GROUPS | groups.yahoo.com 

@ 101 HAMMOCKS | 101hammocks.com 

@ DUNCRAFT | duncraft.com 

M@ THE CEDAR STORE | cedarstore.com 

@ HANDYMANUSA | handymanusa.com 

@ WEBER | weber.com 

@ ABOUT: BARBECUES | bbq.about.com 

@ FOOD NETWORK: BOBBY FLAY | 
foodtv.com/foodtv/show/0,6525,HG,00.htm! 

@ MOSQUITO CONTROL | mosquito.org 

™ AMAZON: OUTDOOR LIVING | 


amazon.com/outdoorliving 


LEARNING & CREATIVITY 
pages 86-87 
M@ EARTH'S ENDANGERED CREATURES | 


endangeredcreatures.net 


M™@ WWF GLOBAL NETWORK | panda.org 

lM MARINE CONSERVATION | cmc-ocean.org 

M™ ENDANGERED SPECIES COALITION | 
stopextinction.org 

™@ FONZ: KIDS’ ADOPT A HABITAT | 
fonz.org/getinv/adoptahabitat.htm 

™@ CARE FOR THE WILD: ADOPT | 
careforthewild.org/fostering 

™@ CARIBBEAN CONSERV'N | cccturtle.org 

@ VIRTUALTOURIST.COM | 
virtualtourist.com/lang 

™ EXPLORELANGUAGES.COM | 
explorelanguages.com 

™ ABOUT: LANGUAGES | 
about.com/homework 

M@ ROSETTA STONE | rosettastone.com 

M@ FREETRANSLATION | 
www.freetranslation.com 

™@ ALTAVISTA: TRANSLATE WITH BABEL 
FISH | world.altavista.com 

M ECTACO | ectaco.com 

M WORD2WORD | word2word.com 

M@ MYLANGUAGEEXCHANGE.COM | 
mylanguageexchange.com 

@ AMAZON.COM | amazon.com 

@ BIBLIOFIND | bibliofind.com 

M™ BARNESSNOBLE.COM | bn.com 

™ POWELLS.COM | powells.com 

@ ALIBRIS | alibris.com 

@ WEBRING: THE BOOKMOBILE | 
a.webring.com/webring?ring=booksite&list 

™@ OCTAVO | octavo.com 

™ COMICSPRICEGUIDE.COM | 
comicspriceguide.com 

@ NUFFSAIDCOMICS.COM | 
nuffsaidcomics.com 

™ NEWKADIA.COM | newkadia.com 

® FIRSTGOV | firstgov.gov 

™ FEDERAL CONSUMER INFORMATION 
CENTER | pueblo.gsa.gov 

M@ THE LIBRARY OF CONGRESS | loc.gov 

@ SMITHSONIAN INSTITUTION | si.edu 

@ THE WHITE HOUSE: GOVERNMENT | 
whitehouse.gov/government 

M@ THE UNITED STATES SENATE | 
www.senate.gov 

@ U.S. HOUSE OF REPRESENTATIVES | 
www.house.gov 


@ THOMAS | thomas.loc.gov 
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@ EXPEDIA.COM | expedia.com 

™@ TRAVELOCITY.COM | travelocity.com 

@ ORBITZ | orbitz.com 

@ HOTWIRE | hotwire.com 

@ PRICELINE.COM | priceline.com 

M QUIKBOOK | quikbook.com 

M SITE 59 | site59.com 

™@ WEBFLYER | webflyer.com 

@ JOE SENT ME | joesentme.com 

@ MAPBLAST! | mapblast.com 

™@ MAPORAMA | maporama.com 

® DIGITALCITY.COM | digitalcity.com 

@ CITYSEARCH | citysearch.com 

@ ABERCROMBIE & KENT | 
abercrombiekent.com 

@ |LOVEINNS.COM | iloveinns.com 

™ GOLFONLINE: PERSONAL TRAVEL 

GUIDE | www.golfonline.com/travel 

@ ABOUT: SPAS | spas.about.com 

& SMITHSONIAN STUDY TOURS | 


smithsonianstudytours.org 
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or speed and 
convenience, 
you can’t beat 
technology. 
Consider the 
time it once 
took to plan 


collection of discount Web 
fares anyplace on the Web. 


_ your vacation, — Orbitz: Planning | With Orbitz, you can buy airline 

then process your travel | Made Easy _ tickets, rent cars, book hotel | 
| photos. You'd spend hours | The secret to convenient, rooms, sign up fortour pack- 
| calling airlines, car rental _ stress-free travel planning _ ages, or plan acruise. 

agencies and hotels for _ in today’s high tech world is | Let Orbitz do the work for 


you. Orbitz’ state-of-the-art 
flight search engine searches 


reservations. When the trip _ Orbitz.com. Forget calling 
was done, you'd wait for | 


airlines or searching multiple 


days to pick up your photos, __ travel Web sites to find what | 450 airlines — up to 2 billion 
reprints and enlargements. | you're looking for. Orbitz is | flight and fare options — for 
Today, thanks to technology, all you need. | an unbiased list of airfares 

you can make all your plans | A full service travel and schedules displayed in 

in minutes from your com- - Web site, Orbitz offers the | an easy-to-use format. And ) 
puter, and quickly process —_—widest selection of low airfares | Orbitz shows a fare only if : 
all your photos from _ available in one place on the _ seats are available. | 
your home. Internet, including the largest | Because Orbitz searches 


SO many options, you can be 


| www-orbitz-com 
| wwwWw-epson-com 


THE TRAVEL SITE 
WITH THE MOST LOW FARES. 


The most available fares. The most flight options. The most Web fares in one place. 
Scans more than two billion possibilities in seconds. Easy to navigate. Easy to use. 


THE MOST LOW FARES TO PLANET EARTH. ORBITZ.COM 


BITZ 


Proudly created by the World's Leading Airlines. 
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place in albums. In addition, 
_ the Windows- and Macintosh- 
compatible Epson 820 features 
Print Image Matching (P.1.M.) to 
support P.I.M.-enabled digital 
cameras and ensure the most 
perfect prints. 


confident of zeroing in ona 
good deal. Best of all, Orbitz is 
backed by the world’s leading 
airlines, making it the only travel 
Web site you'll ever need. 


Epson: Frame- 
Ready Photos 


What a treat to share 
vacation photos with family 
and friends. But what a 
nuisance to make repeated 
trips to the photo shop and 
pay too much for reprints 
and enlargements. 

Epson is the answer. 
Fast and friendly, the Epson 
Stylus Photo 820 printer is 
ideal for printing scanned-in 
images, digital camera shots 
or photos from the Web, all 


from the convenience of 
your home! _ Monitoring 


The Epson 820 prints a Your Travel 
4" x 6" color photo in 48 sec- / With camera in hand and 
the remarkable Epson printer 
waiting back home, you’re ready 
to fly. And Orbitz will monitor 
you all the way. A unique 24/7 
customer care service includes 
a Traveler Care Center and 
Travel Watch where Orbitz 
keeps close track of weather, 
airport congestion, equipment 
delays and much more 
— all to make it 
easy for you 


to get there 
and back. 


onds and prints black-and-white 
text at 12 pages-per-minute. 
Superior 6-color inks deliver 
“grainless” color prints at 
2880 x 720 dpi resolution. Every 
photo features sharp detail, 
more accurate skin tones and 
vivid contrasts. True-to-life 
photos and frame-ready reprints 
and enlargements are 
ready in seconds. 
Here’s more 
good news. The Epson 
820 prints border-free 4" x 6", 
5"x 7", 8" x10" and letter-sized 
photos, ready to frame or 


For more information, visit 
and 


YOU'VE GOT TO SEE IT IN 


She has her fathers eyes and her mothers curls. 
But those flawless skin tones had to come from an incredible printer. 


With the new Epson Stylus Photo 820 ink jet printer, you can create frameworthy photos right at home. 


One glance and you'll see her sparkling blue eyes and every strawberry ringlet. But what you won't see, 
no matter how closely you look, is any hint of grain. That's because only we have true 6-color photo 
inks, the same used by professionals, to create images as smooth as they are brilliant. So now, the best 
and most treasured photos in your home are likely to be the ones you printed there. Additional 
features include: PRINT Image Matching” which automatically gives you the best possible photos from 
PI.M.-equipped digital cameras * 2880 x 720 dpi for incredible detail * True 
BorderFree”™ printing (4"x 6" 5"x 7!" 8"x 10") « Prints at a cost comparable 
to a photo lab « Fast speeds — 4" x 6" prints in 48 seconds and up to 12 ppm 
black text * Longer-lasting output with Epson lightfast papers. For a gas 


PRINT 


print sample, call 1-800-GO-EPSON or for more info, visit epson.com. Samii 


Epson, Epson Stylus, PRINT Image Matching and the PRINT Image Matching logo are trademarks/registered trademarks of Seiko Epson Corp. BorderFree is a 
trademark of Epson America, Inc. © 2002 Epson America, Inc. 


’ The Web's 


Funniest Sites 


mers about my |Q), There are also legions 


There are hundreds, maybe thousands, of hu- 


mor sifes on the Internet. Comedy Ceniral, to 
pick one at random, has a superb site where 
surfers can play Win Ben Stein's Money (for 
some reason | can never beat my virtual self— 
but that's what! get for lying to the program- 


of digtal-aae ¢ satirists out there, including 
the smart guys at The Onion and Modern 
Humorist. But as far as I'm concerned, the fun 
niest stuff on the Net has got to be the Spam. 

_ Every day, strangers send me the mos 
amusing e-mails. My favorites are those 
that look out for my financial well-being 
and keep me informed about the latest ways 
| can MAKE MONEY FAST. Honesily, | had no 
idea that ripping off my friends ioe family 
through pyramid schemes could be so prof- 
itable! | wish | knew who writes their ma 
terial; I'd venture a guess that it's the same 
people who promise suicide bombers an 
afierlife populated by virgin lovers. | 

Then there are the e-mail solicitations 


that promi 


j 


sefolengihenthemalemember  _ 


by three inches. Wow. It seems like it was 
aly yesterday when an increase of an inch 
and a half was being touted as a break- 
through. | quess Moore's Law holds true 
for all kinds of technologies. | 
__ And how could | ignore the messages 
that link to pictures of Britney Spears 
having sex with Mick Jagger. Or a horse. 
‘Or Mick Jagger and a Bede This is a little 
ridiculous. Are we really supposed to believe 
that Britney would sleep with Mick Jagger? 
___| think it's safe to say that af their core 
all these ads make the same assumption: 
Surfers are flat-broke sex maniacs in need 
of a good Web-based business plan anda 
few more inches of manhood. They're right 
of course, but | really wish they'd ae a spell 
checker; these e-mails read as though they 
were keyed in by a troop of howler monkeys 

In any case, its time for me to shut up 
about spam and tum things over to the trained 
Web solecehinals at Y-Life, The editors as 
sure me they ve left no stone unturned and 
no site unseen in their search for comedic 
material online. The following is the result of 
their backbreaking labor of Palate: if it of- 
fends you in any way or leaves you feeling 
cheap and used, don't blame me, I'm just the 
messenger. Albeit a really sexy one. Eniny > 


i 
bi 


50 


Modern Humorist’s visual 
attachments make 
for great forwards. 


The Onion is the 900-pound gorilla of 
satirical news, breaking the biggest stories 
that never happened. 


onion.com 


RBS 


ee 


Alzheimer's Sufferers 


Demand Cure for Pancakes 


| BOOKS 
| CANCELED 
| AFTER 9/11 


‘nq-Factory Disaster Brings 
Pig pont Death to Town Below 


Judge Orders God to Break Up 


Into Smaller Deities | _ 1 SigaRee PRIVIER 


BY RICH PETERSEN 


ological Dig Uncovers 
Pahidey of Skeleton People 


it’s Time to 
Stop All This 
Unnecessary | 
Airport Security | 


ld Death Rate Holding 
erence at 100 Percent 


CuU Defends Naz’ ah 
O Fp ‘ACLU Headquarters 


Gane 

q =. ° Are Firemen fmm 7} Carison 

Cop Kills Own Partner, 7 Really All aan 
Vows to Track Self Down “<n That Brave, 


Or Is It 
Justa 
Bunch 


South Park bulletins and plenty 
of flashy diversions at the 
network's official site. 


comedycentral.com 


Wit, Served Extra D 


MSC ae “\bsurd lists and short humor 
pieces for the wry literati. 


Less Popular Board Games: 


Rock ‘Em Sock ‘Em Spouses Prostate Operation 


Monopoly with Grape Juice For the Love of God, Don't 
All Over It and the Goddamn Wake Daddy! 


Chance Cards All Stuck 
Together Really F---ing Sorry 


Fourth Reich Uncle Wiggly Is Dead 


Electronic Swearing Abrasive Egg-Timer 
Battleship Challenge 
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COURTESY OF COMEDYCENTRAL.COM 


SOUTH PARK. 


Laughs for the Laid-Off Pop Quizzes You Cant Study For 


Like the SATs, only twice as 
hard and half as important. 


PCRS | tow We Stopped Worrying and brunching.com 
Learned to Love the Dot- Bomb. 


2) concierge service 2} resume service 
4124S “| ‘Auog *y ‘Aug *f 2423S *] 1823S ‘H 


3} stock options ‘AUOd *5) 1B} 4 1S “9 ‘Auog ‘gq ‘Auog *3 41e}5 “g ‘AUOg “y :‘SYAMSNV 


ain | 

| | Cherry Treats G.Ruby Lips 

| TM! 7 Lucky Star H. Misty Rain 

| | a “Ue Love Melody il. Green Eyes 

| Internet Job Perks cea bg halon Daisy Sweet Heart Throb 

_ Winter 2000 Winter 2001 : 

| Sunshine Blue K. Chocolate Delight 
tex tme 1) keep job Honey Rose L. Sweetie Pie 


3) two weeks severance 


4) free snacks 


5) friday beer bash 


4} farewell dinner 
5} friday beer bash (BYOB) 


6} choice of cardboard 
box 


Gallery of Stupidity 


Amazing human feats, 
caught on film. 


6} choice of cubicle 


nationallampoon.com 


7) first-name basis 


| 

7) first-name basis | 
with Acting CEO 
| 


| with CEO 
8) onsite car wash 8) onsite car 
repossession 


Eo erecta tare Sounder toca one nea ea Fone Pont an Pas as Perens es POPP prnscvnarrurscrcarsracrecasnanseronsroucrsarnenrvad/nes/rasTaastae/tea/rastnesrtesrasmcsteasmarnsarensrensrsrensrarmssrear 


All-Time Greatest Pranks 


Ingenious exploits and tricks by the 


hacks.mit.edu Won i TS 


Melanie Griffith’s homage 
to her favorite actress—the 
epitome of movie-star vanity. 


e ff 


4 Refresh Home 


FRELERSER® 


tittp :/ fwww metaniegr iffith.corm/ 


10,000 Cocktail Party Jokes ae. 


A major source of snappy one-liners that 
are guaranteed to make you the most 
annoying guy at your next party. 


Blonde Jokes: Q. How do you make a blonde’s eyes light 
up? A. Shine a flashlight in her ear. 


Redneck Jokes: Q. What do you call 32 rednecks in one 
room? A. A full set of teeth. 


Lawyer Jokes: Q. What's the difference between a dead 
skunk in the road and a dead lawyer in the road? A. There 
are skid marks in front of the skunk. 


MIT PUMPKIN: RON HOFFMANN 
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rom whence do they come? The majority of for- 
wards seen online lack any attribution. But we 
found that two of the most often uncredited 
sources of Internet forwards are the Late Show 
With David Letterman [cbs.com/latenight/ 
lateshow] and TopFive.com. We tip our hats to 
them. Where do retired forwards go? Aside from 
the Forward/Joke of the Day page at our site 
[yil.com/forward], classics can be dug up at Fun- 
nybox [funnybox.com] or EmailJoke.com. 


From “Rules for Men" 


» Ifyou've known a guy for more than 24 hours, his sis- 
ter is off-limits forever, unless you actually marry her. 

»® Friends don’t let friends wear Speedos. Ever. 
Issue closed. 

>» When a buddy is trying to hook up, you may 
sabotage him only in a manner that gives you no 


chance of hooking up, either. 


From "40 Things nat Prove 
You're a New Yorker" 


» You believe that being able to swear at people in 
their own language makes you multilingual. 

» Being truly alone makes you nervous. 

» You're suspicious of strangers who are actually 


nice to you. 


From “Hallmark Cards You'll 

(Probably) Never See" 

>» “If I get only one thing for Christmas, I hope it’s 
your sister.” 

>» “Congratulations on your wedding day! Too bad no 
one likes your wife.” 

» “I’m so miserable without you, it’s almost like 


youre here.” 


From the Ase ortedy real 
“Brown County, Indiana, 
Sheriff's Log” 
> “Man has found a couch hidden behind a woodpile.” 
>» “Man wanted to know if he could burn his house 
down. Was advised to talk to the fire department.” 
» “Cow is tearing up golf course.” 
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From “Little Golden 
Books That Never Made It” 


» The Boy Who Died From Eating All His Vegetables 
> Strangers Have the Best Candy 
» Daddy Drinks Because You Cry 


From “The Three Religious Truths" 

1. Jews do not recognize Jesus as the Messiah. 

2. Protestants do not recognize the pope as the leader 
of the Christian church. 


3. Baptists do not recognize each other in the liquor 


store or at Hooters. 


From “Top 10 Signs Your Amish 
Teenager * In Trouble" 

(From Late Show With David Letterman) 

» Sometimes stays in bed until after 5 A.M. 


» You come upon his secret stash of colored socks. 


» His name is Jebediah, but he goes by “Jeb Daddy.” 


From "Signs You Hired the Wrong 
Clown far Your Kid's Birthday 


Party” (From TopFive.com) 
» References to Kierkegaard and Nietzsche are lost on 


most §-year-olds. 


® Prefaces each trick with “Here’s a little number I 


learned in the joint.” 


>» Clown car must be started with a Breathalyzer device. 


From “Things You'd Love to Say 
at Work But Can't’ E 


» I see your point, but I still think you're full of crap. 


» How about never? Is never good for you? 


» Nice perfume. Must you marinate in it? 


» Ahbhh, I see the screw-up fairy has visited us again. 


GREENSPAN: AP/WIDE WORLD PHOTOS 


From “New State Mottoes” 
Alabama: Keeping it in the family since 1819. 

Arkansas: It’s trailer-rific!!! 

Florida: More than just a great place to die. 

Mississippi: Foiling spelling bees for over 150 years. 
Missouri: Missouri loves company. 

New York: The go f--- yourself state. 

North Dakota: Last one to leave, turn out the light. 
South Carolina: If at first you don’t secede, try, try again. 
Texas: We put the “ex” in “execution”! 

Wisconsin: Cutting the cheese since 1848. 


From ° My s Your Company Is 

Pl anning ayoffs” (From TopFive.com) 

» Company president now driving a Hyundai. 

» Windows 95 shutdown screen reads, “It Is Now Safe 
to Start Looking for Work.” 

» Babes in marketing suddenly start flirting with 


dorky personnel manager. 


rane Byo our ur reckoning, name : generators 
are among the Net's most-forwa 
links. They're irresistible: Type in you 
name, click the button, and you're 

_ instantly rechristened. Anyone c 


Reserve chairman. — = 


=a aoe LaryeaEaE 


a At The ffocey 
- en Generator 


From ‘Top 10 Things to Say About 
a Gift You: Dont Like" 


» This is perfect for wearing around the basement. 

» Gosh. I hope this never catches fire! It is fire season, 
though. There are lots of unexplained fires. 

» I love it—but I fear the jealousy it will inspire. 


From ‘The Perks of Being 

Over 50° 

>» Ina hostage situation you are likely to be 
released first. 

» People no longer view you as a hypochondriac. 

> You can’t remember who sent you this. 


orwarded. 


play—even our beloved Federal | 


At Glitter =r Glam 
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Comedians, Sitcoms, and Spinal Tar 


Adam Sandler The Marx Brothers 
AdamSandler.com Why a Duck? [whyaduck.com] 


Meet “Hot Water Burn Baby,” Sandler’s Hear and view media clips of Groucho 
newest and strangest character-voice to —_ with Bill Cosby, Steve Allen, and Dick 


date. Then run screaming. Cavett. And, of course, with Chico. 


Monty Python 
MontyPython.net 


An unofficial archive of the British troupe’s 
scripts and sketches, along with plenty 


of spam, spam, sausage, egg, and spam. 


Seinfeld 
Seinfeld-fan.com [members.tripod.com/ 
seinfeld-v1] View clips from all nine 
seasons, including George’s infamous 


“double-dip” fiasco. 


The Simpsons 
The Simpsons Archive [snpp.com] 
The official Fox site, TheSimpsons.com, 


doesn’t have a patch on this “sacri-licious” 


fan shrine. 
Cheers 
A Cheers’ Unofficial Homepage Spinal Tap [spinaltap.com] 
[home.online.no/~espenas/cheers] Where the world’s loudest band per- 


Gather little-known facts from Cliff forms its smash hits “Big Bottom” and 
Clavin (and other bar secrets). “Tonight I’m Gonna Rock You Tonight.” 


Chris Rock The Three Stooges 
The Chris Rock Show [hbo.com/rock] www.ThreeStooges.com 

At HBO’s official site, Rock spoofs the — Lots of nyuks and eye-poking, includ- 
running of the bulls in the must-see _ ing audio and video clips, one-liners, 


“The Running of the Cops.” and quizzes for hard-core enthusiasts. 
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Garry Trudeau’s strip isn’t just on the Web—it’s frequently about the Web. With more 
than 10,000 strips in its archive, Doonesbury is arguably the most wired comic on the Net. 


www.doonesbury.com 


FM, crontrestrvskrsthrslursdnrsirbiusbashostivibindbredivsliosdtodtre’ 


\ 


IF YOU GET SEATED NEXT TO A 
DWARF, YOU WILL HAVE TO HELP 
HIM REACH HIS OXYGEN MASK 


DOONESBURY: © G.B. TRUDEAU/REPRINTED WITH PERMISSION OF UCLICK. ALL RIGHTS RESERVED. NOT FOR REPRODUCTION OR DISTRIBUTION. ROCK: LEO SOREL/RETNA; AIRTOONS: TABER BUHL/AIRTOONS.COM 


— ee 


Self-Helplessness Truth in Advertising 


POSTERS: COURTESY OF DESPAIR.COM; PROZAC: COURTESY OF ADBUSTERS.ORG; BEER: THOM O'CONNOR 


Online ad campaigns that never 
made the cut. 


THE WEB IS SPOOF HEAVEN— 
NO FOOLING 


Allied Chemical falliedchemical.com] 
Happydale Ham Spread, the space-age 
“meaty butter.” Available in grape. 


Betty Bowers [bettybowers.com] 
/ Mea Find out what makes Betty Bowers a 
Oe a ee etd oe ee c “better Christian than you." 


God Hates Figs [godhatesfigs.com] | 
Should we allow the eating of figs | HE'BREY 


‘ ye FRE CHOESEN Bete 
in the military? Heck, no! ) 


aie te rE Sar O HOSA Ua CASAC AEHO GU 


F wiles swapping 
that's Lain stufil 


Hors O OREO HO GA SRI RNSISO MARIO ROIRH OR ONG ESEARY AMAA ORO ONOAREOM OER pMDI TORT OCOMIHGH ONDE MIRORASIAE 
HOLOUODO HONS ETSI NAH OSHOHOU OL ptr ce evcvaisisencancevonttei 


Museum of Depressionist Art 
[dearauntnettie.com/museum] 
Masterpieces that speak to your 
inner Sylvia Plath. 


> Shmaltz Brewing Co. [shmaltz.com] 
Though it started out as pure shtick, the 
Chosen Beer is now available by the case. 


The White House Iwhitehouse.org] 
Take part in Operation Mandatory 
Patriotic Tattoo. It's the law. 


despair.com Where underachievers learn how adbusters.org Spoofing of advertising campaigns, 
to excel at their craft. both classic and modern. 


LOSING 


IF AT FIRST YOU DON'T SUCCEED, 
FAILURE MAY BE YOUR STYLE. 


NEVER UNDERESTIMATE THE POWER OF 
STUPID PEOPLE IN LARGE GROUPS. 


www.yil.com > June 2002 


56 


Where's William? 


-thehumorarchives.com 


rs erodes eagle sie eat teaser ee 
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Why is Bill Gates smiling in this 
Because Paul Allen just quipped: 
light end up? In prism!” 


1978 photo? 
“Where does bad 


geekgarb.com Loads of CPU humor, including a photo of this input 


device, which brings new meaning to “going online.” 


Gangsta Science 


mchawking.com 


He may sound like a Speak&Spell, 
but these MP3s from the mighty 
Stephen Hawking have explicit 
lyrics and dope astrophysics. 


From: E=mc Hawking 


[From Verse 1] 

“E” stands for energy, yo that’s me, 

Ima brilliant scientist and a dope MC. 
Before you step to me Id think twice G, 
Im the Lord of Chaos, King of Entropy. 


[From Verse 2] 

I explode like a bomb, no one is spared, 
my power is my mass times the speed of 
light squared. 

Hoes on my tip, 15 bullets in my clip, 
my hand rests heavy on my pistol grip. 


There's no escaping here, I’m gonna 
beat you out of shape, 
like a [expletive] black hole 


even light can’t escape. 


Pop Culture Shock 


Danger: geeks with 


access to 20,000 
volts of electricity. 


FURBY: VOLTNET.COM 


aahaoheshennesasnesnssee 
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The Debate You Missed 


Moving targets galore, including 


President Bush getting jiggy with it. THE BEST TOONS ON THE WEB 


KILLER BEAN: JEFF LEW 


ODDTODD.COM: 


Marvin 3-D Wendell & Wuggums 


[looneytunes.com] [cartoonnetwork.com/wptl 
Earthlings, beware the Illudium —_— A tale of a boy and his dog 
PU-36 Space Modulator.Duck _ that's every bit as twisted as 
Dodger's nemesis is back, and = Art Clokey's Davey & Goliath, 
this time he’s in 3-D. but without the moralizing. 


C39 5 


THE BROTHERS CHAPS AND HOMESTARRUNNER.COM; ODD TODp 


isrnrearhcariireibeecicsrtivebinrsresvonstiareireatiarinsrehvetheasvidreinarutmibrerferthsrestenc ribose 


= Homestar Runner OddTodd.com 

ae [homestarrunner.com] The Pringle-filled life of a laid- 
e The unspectacular adventures —_ off dot-commer as told by a 
= of Homestar Runner, the Net's real-life laid-off dot-commer. 
2 dimmest (and most under- — Warning: mature content and 
Z rated) hero. lots of slacking. 


Summoner Geeks lifilm.com] 
An anthropological journey deep into the heart of the Dun- 
geons & Dragons dork experience. Bring your +2 sense of humor. 


COURTESY OF CARTOON NETWORK 


Lean, Mean, Fighting Bean 


Animator Jeff Lew treats surfers to Matrix-like effects that show partygoers getting roasted in bullet-time, along 
with “the making of” footage and previews of the next installment, The Killer Bean 3. 


WENDELL & WUGGUMS 


COURTESY OF WARNER BROS. ONLINE; 


MARVIN: 


JIBJAB MEDIA INC 


BUSH 
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Chance Encounter 


dribbleglass.com Bursts of pop culture skewering 
include the 21st-century makeover 


of a classic board game. 


YOUR LAWYER 
PLAYS THE 
RACE CARD. 
GET OUT OF 
JAIL FREE. 


THIS CARD MAY BE KEPT UNTIL NEEDED OR SOLD 


YOU NEED A 
TANK OF GAS. 
TIME TO 
MORTGAGE 
YOUR 
PROPERTY. 


Osama says, “Before 
lfound this site my 

| love was limited to the 
_ beasts of the field, but 
| 
\ 


q 
8 
i 
i 
i 
i 


£ Signy {7 ti “s 
| Arn ¥yinking At You 


Name: Jowairiyya 

Age: 35 

Location: Cave 
Occupation: Not Allowed 
Income: Not Allowed 
Hobbies Not Allowed 


now | have found 
many women to 
‘subjugate and brutalize. 
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Includes the Hit Song “Rayra” 


Where English-speaking chauvinists 


can “raugh” at Japanese translations. 


wovw.engrish.com 


Thumb through an album 


of badly conceived signs. 


“America’s Mad As Hell Humor Page,” featuring Afghanistan's greatest 
e-commerce success story. Finally, a terrorist network devoted to love. 


% ft 3 
vw whe 


Name: Gulmak ai 

Age: 24 

Location: Cave 
Occupation: Not Allowed 
income: Not Allowed 
Hobbiex Not Allowed 


fe Are Vou © 


ren 


CARDS: SCOTT ROEBEN; PLANNED PARENTHOOD: WESLEY TREAT 


RENO: AP/WIDE WORLD PHOTOS; GORE: NANCY KASZERMAN/ZUMA PRESS; CLINTON: PETER TURNLEY/CORBIS IMAGES; GRIFFITH: KURT KRIEGER/CORBIS IMAGES; LENO: NEAL PRESTON/CORBIS IMAGES; BUSH: JOHN MOTTERN/CORBIS IMAGES; 


DOLE: DAN LAMONT/CORBIS IMAGES; PHILIPS: MARTHA SWOPE/TIMEPIX; ROCK: TODD PLITT/IMAGEDIRECT; JILLETTE: ANDREW BRUSSO/CORBIS OUTLINE; QUAYLE: CORBIS/BETTMANN; WELCH: HENRY RAY ABRAMS/CORBjs |MAGES 


TACT _LAUCL 
Adit LAUUOLr 


Everyone has an opinion about the Net. Some are clever; some are not. Can you 


guess who said what about the Web? 


1. Janet Reno 2. Al Gore 


3. Bill Clinton 


5. Jay Leno 


7. Bob Dole 8. Emo Philips 


10. Penn Jillette 


12. Jack Welch 


11. Dan Quayle 


A. “The Internet is a great way to get 
on the Net.” 

B. “If Al Gore invented the Internet, I 
invented spell-check.” 

C. “The day I made that statement, I 
was tired because I'd been up all night 
inventing the camcorder.” 

D. “I get Canadian porno. That's the 
extent of satellite service and Internet 
in my house.” 

E. “At this moment, Ido not 

have a personal relationship with 

a computer.” 

F. “It is important for our nation to 
understand that life is important. It’s 
not only life of babies, but it’s life of 
children living in, you know, the dark 
dungeons of the Internet.” 

G. “When I took office, only high- 
energy physicists had ever heard of what 
is called the World Wide Web. Now 
even my cat has its own Web page.” 

H. “A computer once beat me at 
chess, but it was no match for me 

at kickboxing.” 

I. “America Online customers are 
upset because the company has 
decided to allow advertising in its 
chatrooms. I can see why: You got 
computer sex, you can download 
pornography, people are making dates 
with 10-year-olds. Hey, what’s this? A 
Pepsi ad? They're ruining the integrity 
of the Internet!” 

J. “The Internet is the Viagra 

of big business.” 

K. “I don’t care if people think I’m a 
dumb blonde or stupid or an overage 
actress or over the hill. I’m gonna have 
avery successful Internet company, 
and I’m gonna have $100 million in 
the bank and I don’t give a sh-- what 
anybody thinks.” 

L. “My favorite thing about the 
Internet is that you get to go into the 
private world of real creeps without 
having to smell them.” 
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STALE NET GAGS THAT WILL 
NOT APPEAR IN THIS ARTICLE 


Ail Your Base Are Belong to Us 
[planettribes.com/allyourbasel] 
Mr. T vs Everything 
[mrtvseverything.com] 

TouristofDeath.com 

Picture Ratings: Amis Or 


Not [dmoz.org/recreation/ 


picture_ratings] 

___ Ate My Balls 
[geocities.com/siliconvalley/ 
pines/3640/ring.html] 
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Smarter, Superwired autos can entertain you, protect you, and keep you in touch with the 
world in cool new ways. But watch out: It's getting harder to keep your eyes on the road 


Cf 
wis Cl TATOO? INTETNET TITER JUNE ZUUZ 


It’s complicated, the relationship we have with our cars. We smother 
them with attention, get angry with them, lust after them, and entrust 
them with our loved ones’ lives. Other than our homes, they’re probably 
the possessions that most noticeably project our identity to the world. 
And ¢ars are feeling more like home than ever. Technology is mak- 
ing autos more capable, more comfortable, and more connected—but 
with today’s rush-hour highways so painfully crowded, our primary 
focus still needs to be the road. Some new technology will make our 
driving experience more enjoyable and productive, some of it will be 
exasperating and possibly dangerous, and some of it will save lives. 
The world of LCDs, global positioning systems, and MP3s is new 
territory for car companies, which often see nothing wrong with tak- 
ing seven|years to bring a car from concept to production. Can they keep 
up? Today's most wired cars prove that at least they're giving it a shot. 


Glenn Derene has covered automobile technology for Diversion, GQ, and Maxim. 


This Lexus concept car, circa 2054, is one of two models 
that star alongside Tom Cruise in Steven Spielberg's Minor- 
ity Report, opening June 21. Here are some of its proposed 
features, many of which are available in cars today. 


AVAILABLE 
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PURE JOYSTICK 


The circular iDrive knob 
controls dozens of functions, 
replacing many traditional 
dashboard buttons. 


FORD GT40 T 


MORROW’S MUSCLE CAR 


For carmakers, integration of high- 
tech features demands a new 
design language forinteriors and 
new ideas about how'drivers 
should interact with their vehicles. 
In the past, when a new function 
was added to a car, it required 
the addition of yet another backlit 
button on the center console. In 
the rarefied wood-grained luxury 
segment of the market, the past 
decade brought so many new 
features.that at night the consoles 
began to fesemble, in the words of 
BMW chief designer Chris Bangle, 
“a swarm of fireflies.” 

Visual overload has led manu- 
facturers to consider a host of new 
interface technologies to keep 
automobile cabins from looking like 
the cockpit of a 747. Automakers 


This 500-horsepower V-8 beauty will feature Wingspan, the 
telematics service Ford has created to compete with GM's OnStar. 
You'll see the car in 2003 (but we're getting in line now). 


such as BMW [bmwusa.com]l, Jaguar 
[jaguar.com], Lexus [lexus.coml], 
and Mercedes-Benz [mbusa.coml 
have begun to consolidate many of 
their cars’ console controls on LCD 
screens, but even those can be 
distracting during highway driving. 
BMW's sleek 745i and upcom- 
ing CS1 feature the company's new 
iDrive interface, which replaces 
all center-console buttons with a 


multidirectional, force-feedback 
joystick that spins like a dial. The 
silver knob has generated some 
uproar among experts, because it 
can send an inexperienced user on 
a hunt through a Byzantine network 
of on-screen menus that can 

be more confusing and irritating 
than the world’s worst voice-mail 
system (while you're cruising 
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along at 85 mph). But after a few 
days, the system's unusual 
structure begins to make sense. 

Still, it comes down to doing 
things with your hands and eyes 
when your hands and eyes are 
otherwise engaged in keeping you 
collision free. This has prompted 
car companies to experiment with 
something even more whizzy— 
voice control over your navigation, 
radio, and climate control systems. 
While it's still primitive compared 
with what went on in, say, Star 
Trek, voice recognition has made 
great progress in the past decade. 
Cars such as the BMW 745i, 
Cadillac CTS, Infiniti Q45, Jaguar 
S-Type, and Lexus LS 430 all have 
some voice capabilities. Just don't 
expect a vast vocabulary. 


| MERCEDES F400 WHEELS THAT THINK 


This gorgeous German features technology that tilts the car's 
wheels so it can literally lean into a turn. That should make high- 
speed autobahn driving somewhat safer. 


CADILLAC CTS CALL FOR HELP Johnson Controls has long 
offered a similar system called 
HomeLink [homelink.com] that 
learns and stores the radio signals 
sent by garage-door openers and 
similar devices (although you may 
have second thoughts about the 
wisdom of giving anyone who 
happens to be in your car—includ- 


ing, potentially, a car thief— 


complete access to your home). Drivers interact with OnStar 
Of course, e-mail, Internet, and Virtual Advisor info by way of a 
their homes, control their security concierge services are already dashboard-mounted screen. 
system, and adjust lighting and available to many cell phone users 
thermostat settings from inside their as part of their basic subscription. to the world would simply be your 
car. So far it's unclear how much And if the telephone companies cell phone. Service providers such 
ervice and hardware would ca had their way, your car's interface as AT&T Wireless are rushing 


to develop specialized telematics 
services to compete with the likes 
of OnStar. In fact, next-generation 
cell phones are being developed 
with built-in GPS antennas and 
%.. |Bluetooth (a short-range wireless 
“~y protocol that will let small handheld 
devices interact with each other 
gas well as cars and PCs). 
m7 = Other companies, too, continue 
= to carve out specialty information 
@ niches that could render OnStar's 
info services redundant. For in- 
stance, CUE: The Satellite Radio 
Network [cue.com] already broad- 
casts real-time traffic information 
for more than 30 metropolitan 
areas over local FM radio frequen- 
cies. CUE's traffic data include map- 
ping coordinates that can sync to 
future navigation systems, auto- 
matically routing you around traffic 
snarls. OnStar's designers had bet- 
Meee ter have some tricks up their sleeve; 
~~ |the battle to be your link to the out- 
side world has begun in earnest. 


FEELS LIKE YOU FEEL ECO-FRIENDLY 


“Personalization on demand” will monitor the passengers’ Performance and environmentalism will come together in this 400- 
tastes in entertainment and Net surfing and tailor itself to those horsepower gasoline/electric hybrid. Also expect night-vision 
preferences. Each passenger gets an individual screen (inset). cameras, a voice-recognition system, and laser-guided cruise control. 
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Thinking About Fun 
: Fore ee 


Not only are cars getting smarter, line of the driver (though as you'd CHEVY TRAILBLAZER DRIVING THEATER 

they're also becoming more enter- imagine, we don't recommend 

taining. Cabin-mounted VCRs have} — [watching a film while driving). 

Audio systems are also evolv- 
ing. XM Satellite Radio [xmradio. 
com] launched last year with much) [been working with startup company 
fanfare and was soon followed by PhatNoise [phatnoise.coml] to 
competitor Sirius Satellite Radio create the MACH MP3 Jukebox, a 
[sirius.com]. Both promise about stereo system with a removable 
100 crystal-clear digital channels portable hard drive that, similar to 
nationwide. By this fall, 23 vehi- an MP3 jukebox, can store and play 
cles should come with XM radios hundreds of hours of music. Viste- 
preinstalled, and XM claims that on's competitor (and General Mo- 
over 76,000 customers have signed| _|tors spin-off) Delphi [delphiauto. 
up for its $999-per-month service. com] is developing a wireless net- 
Many aftermarket stereo systems work that will download music 
offer MP3 players now, and it's and movies from your PC to an in- Visteon in-car entertainment 
only|a matter of time before such car hard drive at a distance of 300 systems include drop- 
capabilities will be expected as a feet. For TV junkies on the move: down screens so the kids 
standard feature in audio systems. Delphi is also experimenting with can watch DVDs...quietly. 
V4 | in variot Automotive supplier (and Ford antennas that may one day bring 
he cabin ‘spin-oft) Visteon [visteon.coml] ha atellite O moving vehicle 


ENTERTAINING YOU . TALK TO THE DASH 


This luxury wagon will have headlights that aim around curves, This V-8 bruiser's cavernous interior will include a circular dash (in- 
an auto-tinting sunroof, a fingerprint scanner for driver ID, and set) for the voice-controlled info system, which offers weather and 
multimedia including DVD, TV, and navigational functions. traffic, GPS navigation, and a wireless home-security connection. 
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Entertainment technology may 
sound like great fun, but aren't you 
supposed to be keeping your 
eyes—and your mind—on the road? 
Lexus’ LS 430 and Mercedes-Benz's 
S-Class, CL-Class, and new SL-Class 
models are available with Jaser- 
or radar-assisted cruise control 
systems that Usé the Car's throttle 
and braking systems to keep it a 
preset distance from the car in 
front of it. Similar systems*are used 
in many luxury models to assist 
while parallel parking, helping 
drivers protect their expensive 
paint jobs'from other cars’ bumpers. 
Carmakers have been doing 
research into using radar, laser, and 
ultrasonic sensors to monitor the 
area around a vehicle as it moves. 
Using such a system, the car 
would continously evaluate the dri- 
ving situation to determine if the 
person at the wheel was paying 
attention. If it found a potentially 
dangerous situation that the driver 
wasn't aware of, it would sound 
an alarm or otherwise alert the 
driver—by applying light pressure 
to the brakes, for example. 


Volvo's prototype remote 
control has a finger- 
print scanner for driver ID. 
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Volvo's 2001 Safety Concept Car 
[www1.volvo.com] demonstrates 
many of these technologies and 
gives a glimpse of how an auto of 
the future might interact with its 
driver—even when the driver isn't 
in it. The SCC’s remote control is 
similar to a highly sophisticated 
PDA, with a fingerprint scanner to 
identify its user as the owner and 
the ability to do nifty tricks, such 
as automatically unlocking the 
doors as the driver approaches 
with the remote in his or her pocket. 
Inside the SCC is a heartbeat 
sensor that can either monitor the 
status of a pet left inside (perish 


In addition to pure power, this mid-engine model will feature 
OnStar, night vision, automatic parking assistance, and integrated 
entertainment, navigation, and communication. 


NOT JUST AIR BAGS 


the thought) or detect the presence 
of a potential attacker hiding in the 
rear seat and send you a warning. 

Early versions of many of 
these types of safety and security 
technologies exist today. GM's 
OnStar is available on 36 of its 
own models, as well as on vehicles 
from Acura [acura.coml, Audi 
[audiusa.coml], and Lexus. OnStar 
and other services offer amenities 
such as remote door unlocking, 
stolen vehicle tracking, and 
remote vehicle diagnostics, as 
well as air bag deployment alerts 
that contact OnStar and ask for 
help if you're in an accident. 


" TOYOTA CCX KNOWS YOUR NEEDS 


Convenience features will include “hand-sensitive” doors that open 
automatically at a touch, steering wheel-mounted controls (inset), 
and an electric-powered, removable cooler to keep drinks frosty. 
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CAMGIRLS 


They're online and underage. 
And they'll trade you a peek 
if you fulfill their Wish Lists 
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Like ma ny 17-yea r-olds, Millie* has her own Web site, 
where she keeps an online diary and scrapbook. There’s an eae 
tic photo of ice-covered trees she shot after a snowstorm hit he 
Mississippi town in February, there’s a section dedicated to the ban | 
"N Sync, and, of course, there’s the obligatory list of her favorite 
links (backstreetboys.com, nellyfurtado.com, rickymartin.com). She 
says she built the site in part to show off her Web-designing skills, 
which are pretty good. But that doesn’t explain why she gets about 
6,000 hits a month. That popularity makes more sense once you ae 
low the link to her fan club on Yahoo!, where some 1,000 eet 
members log on to gawk at the photographs she’s taken of herself. 

They don’t just look, they also post their deep opinions: 
“MILLIE IS A HONEY AND DAMN SEXXIE.” “You're really pretty, 
Millie. Ever thought about being a model?” “Has anyone ever tol 
uu kinda look like leelee sobieski?” Apparently someone has. 

Most of Millie’s gallery photos are tame by anyone’s standards 
Unless you happen to stumble upon the shots in the folder labele 
“Sexy.” You don’t have to be a prude to notice that the images o 
Millie with her pants hiked dangerously low, or the close-up of he 
thinly clothed torso, are pretty dicey for a minor. 

Why would a young girl with so much going for her want : 
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._ show off her body to the Net’s swarming hordes? Because Milli 
is what’s known on the Net as a cam girl. That is, she’s a youn 


girl who, with the aid ofa Web cam, a computer, anda high-speed 
connection, beams her (often scantily clad) image out to people 
(okay, men) around the Net. You can’t exactly call it soft porn, bu 
you can’t exactly call it something else, either. On the one gle 
she doesn't collect money 
from her “friends.” On the 
other, the best way to be- 
come her friend is to buy 
her something she wants. 
And what does a high | 
school junior in Mississippi want? No need to guess—it’s all 
there in black and white on her Wish List, the fantasy shoppin 
tool popularized by Amazon and other online retailers. Think o 
it as a wedding registry, but without the wedding. If you're kind 
enough to send her a little something—be it the lip balm, the CD- 
burning software, or the novel about a stripper who becomes 
junkie—she might publish a photo of herself posing with the ne 
along with a personal thank-you note. In one picture, Millie i 
holding up a belly dancing video a fan bought her. Across the phot 
she scribbles, “Now I can be Shakira and Britney Spears. Haha.” 
Abhh, Shakira and Britney. And Christina. And let’s not forge 
Madonna, the grande dame of the liberation-through-sexy-under- 
wear moyement. Are these familiar targets of the Christian Right’ 
ire also'to blame for this latest corruption of our innocent young: 
Yes and no, at least according to Millie: “I do think pop culture h 


_an effect on teens,” she says in a telephone interview. “Britney an 


Ob iutiens ane doing their own thing, and I think that’s great. If they 


feel the need to show off their body to get somewhere, then so be it.” 
“Then so be it” may very well be the mantra of Millie and th 
growing legion of cam girls. Eighteen-year-old Leslie has a link rd 
a $350 camera and writes on her site: “Who's going to be my for- 
ever sweetheart and get this for me? I need it a lot, I'll even snai 
mail you piccies or something lame like that. Come on. PLEASE?!’ 


Are girls really so desperate for peppermint soap 


te 
So far, nobody has taken Leslie up on her offer, but she did get a 
copy of the Lords of Acid album Farstuckers from a fan. “I love it, 
thank you so much,” she posts. “You made my day!” She was even 
H appier when another fan sent her a live pet tarantula in the mail. 
Who are these “fans,” these patrons of online teen sirens? 
hey’re men who are attracted by the idea that the girls are the 
eal deal—that they can’t fake who they are. The old adage “On 
the Internet, nobody knows you're a dog” is just dead wrong here. 
“The Web cam makes me more realistic, I think,” says Pamela, a 
7-year-old cam girl. “It’s obvious I’m not some crazy 50-year- 
guy getting his jollies off pretending to be a cute little girl.” 
For obvious reasons, few men are inclined to chat with a re- 
Bo about their gifts to teen girls. So I decided to fulfill a 
ew Wish List requests myself. Posing as a fan, I bought a My 
Little Pony T-shirt for one cam girl and a video of Big for an- 
other. Neither girl replied to my e-mails asking if they liked their 
ifts, but the Big recipient did post a picture of herself holding 
p the video..In sum: a nice clean transaction. 


Now meet Natalie. Or better yet, don’t meet her, just 
buy her an RCA CC9370 AutoShot compact digital camcorder 
($450). If you do, this 14-year-old girl from a small Kentucky town 
r “will love you forever.” Or so she says-on the link from her site to 


her Amazon Wish List. (Hint: She'd probably settle for the book © 


Girl Director: A How-To Guide for the First-Time, Flat-Broke Film e? Video 
baie But do it quick, because Natalie hasn’t been having the best 
luck of late, judging from the nasty messages posted to her guest- 
book: “Did I mention that 
you're the 2nd ugliest girl 
I’ve seen in my life?” and 
“Your site SUCKS ass be- 
cause of your f---ing 
brutal WISH list, you ain't 
even good-looking and yet you think people are just going to ship 
oa that stuff?” Natalie isn’t shy about how she feels about these 
tirades: “WAAAAAAAAAHHH people don't like me because I’m 14 
and I don’t know anything and I’m ugly and I have a huge Wish 
‘List and other people are stupid and I’m honest about wanting to 
whore my site!!! I’m a whore and you’ve hurt my feelings!” 
| The brutal truth of the attention economy is that it’s one in 
which only the most beautiful (or outrageous) cam girls can hope 
to win fans and fill their virtual shopping carts. If they want to have 
any chance on the cam portals (Web sites that display dozens of 
live cam girl images simultaneously, ranked by popularity), cam 
girls need to put on their very best show. One of the most suc- 
cessful cam portals, Cam Whores [camwhores.coml, is so swamped 
vith applicants that the site’s owner, Jonathan Biderman, added 
“Cam Whores Wannabe” portal. The requirements for being a 
— are less stringent. To be considered, all you need to do is 
‘weigh under 150 pounds and have breasts that are at least a B 
cup.” To date, Biderman’s site has 78 Cam Whores and 128 wannabe 
whores. Access costs $11.95 a month; Biderman would not con- 
firm how many paying customers the site attracts. 
Are girls really so desperate for a bar of Burt’s Bees pepper- 
mint soap that they're willing to be pegged Cam Whores? The truth 


*The names and locations of the girls have been changed. 
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and the timeless rite of passage that is a teenage girl’s search for 
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is most cam girls are as interested in garnering attention as they ja 
in gathering Wish List merchandise or PayPal “donations.” Leslie! 
says having fans “makes me feel good about myself. Whether it’s 
someone who says how pretty they think I am, or even just some- 
one who says, ‘You're cool, Leslie,’ it means a lot to me.” 
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Whether these young ladies are online whores, teen hustlers, 


or savvy young businesswomen remains to be seen. What's clear 
is that Natalie, Leslie, Millie, and thousands of other teenage girls 
are using technology to take girl power to a wild and scary new 
place. They are arguably the spawn of a 


of the few purely online celebrities. Ring=. 
ley’s site, which is still running (though — 
she’s reached the positively geriatric age 
of 25), provides paying viewers an open 
window into nearly every aspect of her 
personal life. If Ringley’s technology- 
fortified exhibitionism was regarded as 
an aberration when she launched, she’s 
now considered a pioneer who staked 
the original claim on the now-teeming 
cam girl nation. Ringley’s narcissism was | 
accidentally transformed into a combi- 
nation of performance art and small busi- 
ness. Today’s cam girls are much more 
deliberate, not to mention up-front, about 
what they're after. “Who wouldn't want 
people you don’t even know being all 
nice and treating you like you are some- 
thing special?” Millie asks. “I remem- 
ber one girl telling me she looks up to 
me as a role model. That blew me away.” 

The cam girls phenomenon could 
not have happened before this moment 
in history. It’s the result of a combina- 
tion of specific ingredients: inexpensive 
yet powerful technology to send and 
receive video images over the Net; a cul- 
ture that places a higher value on fame 
than on the skills and talent that make © 
people famous; teen celebrities who ~~ 
happily flaunt their bodies on the covers of national magazines; 


|~identity and blossoming awareness of her own sexual power. 


It's a potent combination. It’s a combination with ieablicaelors 
that the girls themselves—and we as a society—almost paceaaht 
do not understand fully. But if the cam girl phenomenon i 
uniquely American, think again. Like so many of our most pop-) 
ular trends, this trail was blazed in the youth culture of Japan. 


There's nothing virtual, or even new, about the teen- 
girl sex trade in Japan, where a practice known as enjo kosai (roughly 
translated, “compensated dating”) is growing every year—and no- 
body knows how to curb it. Tens of thousands of high school girls 
are involved in enjo kosai. In exchange for escorting wealthy, mid- 
dle-aged patrons to cafés and restaurants (and often providing 
them with sexual favors), the girls receive financial compensation, 
which they use to buy consumer electronics, cosmetics, and clothes. 


| 
| 
| 
| 
| 
| 
| 


| Many enjo kosai girls come from middle-class families and, 
aside from dating salarymen for money, they’re not particularly 
rebellious or delinquent. Nor do they show remorse for what they 
do. When a Japanese newspaper surveyed junior high school 
students, 17 percent said enjo kosai was perfectly acceptable be- 
havior; another 13 percent said they wouldn't be reluctant to 
participate in an enjo kosai relationship. a 

Why do they do it? Just as in America, Japanese teens are the 
targets of massive advertising campaigns that implore them to 


A peek at some cam girl Wish Lists 
reveals a few of their favorite things. 


>> Britney Spears 
Live From Las 
Vegas DVD on 
Amazon.com, $20 


>> Olympus 
digital camera on 
Amazon.com, $600 


>> Regan 
sneakers from 
Delias.com, $20 


>> Scented 
candle jar from 
Target.com, $2.50 


wear expensive clothes and buy expen- 
sive consumer goods. Enjo kosai, like a cam 
girl's Wish List, is a way to supplement the 
insufficient allowance a girl’s financially 
strapped parents give her. Enjo kosai girls, 
like cam girls, do what they do for two 
simple reasons: 1) They don’t see anything 
wrong with it; 2) Because they can. 

In the US., the cam girls are playing 
a similar game. To them, their situation 
seems ideal: They get convenient, digi- 
tally delivered affirmations of their 
desirability without the strings of a real 


relationship. Modern technology allows. ; 
these girls to make their virtual presence... 


available to anyone while remaining 
physically inaccessible. Transformed into 
a flurry of electrons, cam girls feel safe in 
their bedrooms as they flirt at a little 
camera with a winking LED, then check 
their e-mail and instant-message win- 
dows to gauge the power of their pul- 
chritude. It’s like having a magic mirror 
on your desk, but instead of an omni- 
scient spirit keeping score, it’s a mob of 
anonymous voyeurs peering through the 
other side of the looking glass. 

And the mob is where the problem 
lies. Where an enjo kosai girl can check 
out her partner and will likely date only 


a respectable, well-heeled businessman, 
the cam girls are working the yammering 
crowd. When the barrier to entry is as low 
as the price of a CD, the clientele changes 
drastically. And, as any conventional stripper can tell you, when 
you get that many horny guys together, it’s a safe bet that one of 
them is not going to understand the rules. To avoid having stalk- 
ers show up on their driveway, the girls’ only hope lies in diligently 
hiding their identity. This is a skill many have yet to learn. 

Some cam girls are very conscientious about keeping their 
whereabouts a secret (Amazon and other retailers don’t reveal 
Wish List owners’ addresses), but most simply aren't savvy enough. 


“I know there are psychos out there, but as long as I know what 
I’m doing and I’m careful, everything should be okay,” says Millie. 
When told that her home address and phone number could be 
gleaned by anyone who looked up her domain-name registra- 
ion record, she was stunned and asked how to delete that in- 
de. (Answer: Fill out an online form and wait a few weeks.) 

This naiveté would not surprise Sharon Lamb, author of The 
Secret Lives of Girls: What Good Girls Really Do—Sex Play, Aggression, and 
Their Guilt. Lamb, a psychologist and psychology professor at St. 
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Michael’s College in Colchester, Vermont, says that a large part 
of the potential danger of being a cam girl stems from not re- 
ally knowing what’s going on. This is because teenage girls are 
just leaving a world in which they were able to play out all sorts 
of fantasies in the protected space of make-believe—“playing 
fantasy games with friends.” The Internet, Lamb says, “feels 0) 
them like a ‘play’ space. They feel it’s safe because, in their mind 
it’s just playing around. They can be ‘bad’ while still being ‘good.’ 
That doesn’t mean it can’t get real—even scary.” | 
According to Dr. Lynn Ponton, a professor of psychiatry at 
the University of California, San Francisco, showing off is not 
the problem. The author of The Romance of Risk: Why Teenagers Do 
the Things They Do and The Sex Lives of Teenagers: Revealing the Secret 
World of Adolescent Boys and Girls, Ponton has been studying the onl 
girl phenomenon closely. “It’s okay for girls to have Web sites andl 
be creative, and to express themselves,” she says. “As girls develop 
physically, they want to show off the changes in their bodies in a 
positive way and get attention, and get good feedback. They're 
saying, ‘I’m proud of my | 
body and I want others to | 
admire it.’ That’s a healthy 
aspect.” But Ponton also 
points out that a Web cam 
and Wish List could be 
a signal that a teenage girl 
isn’t getting enough posi- 
tive strokes at home, and. 


to cam fans for attention. 
“Culturally we’re not 

finding ways to support 

girls,” Ponton continues. 


“They don't feel good about 


themselves, and it results 


e 


A ii 


in these types of activities.” 


@]ii 
To make matters worse, 


Ze 


advertisers use pictures of teen girls with lean bodies to sell prod- 
ucts. The idea that showing skin equals merchandise encourages 
cam girls to engage in a kind of virtual sex trade. “It’s no longer, 
‘Hey, look at my body and click on my site and tell me I look beau- 
tiful.’ They're now asking for gifts and cash. It’s unhealthy risk- 
taking and not an area we want them to branch into.” 


So are the cam and enjo kosai girls manipulators of men? Are 
they victims of a youth- and sex-obsessed society, or simply time- 
honored products of it? The answer isn’t so simple. Whenever 
sex is exchanged for compensation, identifying who is the victim 
and who is the victimizer is a matter of perspective. That’s a harder 
argument to make, of course, when one of the parties is underage. 


As girls begin to develop into adolescents, says Lamb, 
they pick up on cultural signals urging them to adopt a male under- 
standing of what it means to be sexual—“and to men being sexual 
is being sexy. Cam girls are playing at being sexy to men.” Lamb 
explains that in the culture we live in, only men can confer a “grown- | 

| 


up” status: “Only men can tell a girl that she’s sexy and have her be- 
lieve it.” Why else, Lamb suggests, would Viagra spokesman Bob Dole 
be shown leering in approval at Britney Spears in a Pepsi commercial? 
Even though most underage cam girl sites are not overtly sexual 
(cam girls over the age of 18 post quite explicit photographs of them-, 
selves, as a quick stop at Cam Whores will prove), the subtext on the 
| 


hen sex is exchanged for money, separating ~ 


sites is often sexually charged. They won't post nude pictures of them- 
selves, but they'll gladly put porn ads on their sites and collect the 
referral revenues. They also ask their fans to vote for them in popu- 
larity contests run by porn-laden cam portals. They'll post lewd pic- 
tures sent in by fans. They'll ask for sexually themed gifts on their 
Wish Lists, such as 14-year-old Natalie’s request for a copy of the 
Lily Burana book Strip City: A Strippers Farewell Journey Across America. 

Natalie may be too young to know who Ms. Burana is, but Lily 
knows Natalie, or someone a lot like her. Burana edited Future Sex, 
a seminal magazine of the early 90s that documented the collision 
of sex and technology. She also worked for several years as a strip- 
per. These two experiences make her possibly the most qualified 
person on earth to speak to this issue. “Everyone vies for the atten- 
tion of teenage girls—from men to marketing departments to 
Renee industry tastemakers,” says Burana. “They're choosy, 
they're sophisticated, and they're cultural arbiters in their own way, 
and everyone knows it. No one can sell a teenage girl something 


she doesn’t want, so the fact that a lot of these girls want my book 
is to me the highest praise.” 

Cam girls have no 
illusions about the sex 
factor of their sites, but 
most of them also know 
to draw the line when it 


comes to posting pictures 
of themselves. “I think 
some skin can be taste- 
ful, but nudity is illegal 
and wrong,” says Pamela, 
whose site bears the sub- 
title “suck it... ’m com- 
ing!” I asked Pamela if 


feelings about all this. 
; “My parents don’t know 
about my site,” she replies, “so I can’t help you with that.” 

In fact, I asked the same question of every cam girl I inter- 


a Matter Of perspe . 


viewed. Not a’single one would allow me to speak to her parents. 
“Girls who are struggling to gain their independence and chaf- 
ing against what they perceive as parental intrusion is something 
I see on my site all the time,” explains Esther Drill, editor of 
gURL.com, a culture and game site for teen girls. “There's a whole 
issue about privacy. But I think they probably understand that 
there’s something wrong with what they're doing with this Web 
cam stuff. So there’s more of a reason to keep it hidden.” 

Psychologists who specialize in adolescents say it’s normal 
for girls to want to hide certain behavior from their parents. But 
that doesn’t let parents off the hook. “Theyd better start to un- 
derstand what’s going on in their daughter’s room,” says Dr. 
Gilda Carle, the former host of the Love Doc show on MTV.com 
and the author of the teen-girl book Hes Not All That! How to 
Attract the Good Guys. Ponton agrees: “Parents need to be in touch 
with their kids and understand that this is an aspect of their child’s 
sexuality. They need to be sharing opinions and having con- 
versations with their kids.” The cam girl phenomenon, she says, 
“verifies that we are not having those conversations.” ™ 


Mark Frauenfelder, a Y-Life contributor, is the author of the forthcoming Mad 


Professor (Chronicle Books), a science experiment book. 
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lt's become the 

search engine of 
choice (Yahoo! uses 

it, too), so it pays 

to know its secrets. 
Sharpen your searches 
with these tricks 


site has the right stuff when its name becomes a verb. 
/ s, Google has evolved from a nascent Net presence 
ly estination for millions who use it for fast answers 
t. Even Yahoo! uses it, providing Google results to aug- 


own directory. We Google our own names to see 


what t 
date : 
“Goog 
Google queries that return only one result. (It’s harder than it sounds.) 


orld can find out about us; we Google potential second 
ee if they told the truth on the first one; we even enjoy 


hacking,” the game of trying to come up with two-word 


But Google is much more than just a tool for finding sites, and 
most Web surfers barely scratch the surface of its capabilities. If 
you know what you're doing, Google can help you accomplish 


everything from looking up phone numbers to tracking down im- 


ages. Here’s how to Google as you've never Googled before. 


USE QUOTATION MARKS This is our nominee for all-time most use- 
ful hint. Search for Tiger Woods, and Google will give you about 450,000 
results. Yikes. Search for “Tiger Woods” in quotation marks, you'll get 
342,000 results. That’s still too many (keep reading!), but at least 


none will relate to animals or forests. When you know the exact 
name or phrase you're looking for, quotation marks can only help. 
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LEARN THE THREE FUNDAMENTALS Google doesn’t drag you 
down with complicated search strings and dreaded Boolean op- 
erators. Just remember these three things. Use a plus sign in 
your search request only when an everyday word is crucial to the 
search (Godfather +I). And use a minus sign if you want to ex- 
clude certain terms from a search. A search for bass -fish will 
steer you away from the water and toward the world of music. 
(Be sure to leave a space before those plus or minus signs, but 


not after them.) Focused results are the goal. 


SEARCH BY CATEGORY Many Googlers don’t realize that in 
addition to its search box, Google has its own simple Web direc- 
tory. Click the Directory tab on Google’s home page to bring it up, 
and then start drilling down through the categories that inter- 
est you. It’s basic—not comprehensive, the way Yahoo!’s is—and 


useful when you're just starting your research. 


SEARCH RELATED SITES You've finally found the exact kind of site 
you were looking for. Congratulations, but don’t stop now. Use the 
“related” command, coupled with the URL, to find more sites like it 
(related:www.tigerwoods.com returns 23 excellent sites about golf). 


SEARCH FROM THE INSIDE OUT If you've found a site you need, 
chances are that some of the sites that link to it will also be useful 
to you. Enter link:www.tigerwoods.com, for example, and you'll get 
back 954 sites. (You can also use this technique to find out who, 


if anyone, is linking to your own personal site.) 


INDULGE YOUR OBSESSIVE STREAK If you can’t bear to miss 
out on a single Tiger Woods site, enter allinurl:tigerwoods to get 
a list of all the sites with “tigerwoods” in their URL. Instead of 
getting thousands of pages that mention Tiger somewhere in 
them, you'll get only those sites that actually feature the word in their 
Web address. The result: a more targeted search—in this case, 
a relatively manageable 1,460 results to look through. 


SEARCH WITHIN A PARTICULAR SITE For fine-tuned research, 
you can limit your search to a single Web site. Want all the in- 
formation about Tiger Woods featured at the site of his alma 
mater, Stanford? Enter tiger woods site:wwwstanford.edu and get just 
63 results—a nice, tight search. Another example: valve site:www. 
americanheart.org, for 101 entries about heart valve problems from 


the American Heart Association. 


BRING SITES BACK FROM THE DEAD It’s a fact of Net life: Sites 
die. But if your dream page turns up a 404 (ie., dead-link notice), 
hit the Back button and play mad scientist. Look for the Cached 
link at the end of the Google description. That's a link to the 
backup version Google keeps of all the pages it indexes. A sim- 
ple click displays its stored version. Bear in mind, though, that 
the page will only be current as of the day Google indexed it. 


SEARCH FOR IMAGES Want to find photos of Tiger Woods but 
don’t want to sift through thousands of sites to find the ones with 
pics? Click the Images tab on Google’s home page and type in 
“Tiger Woods” (with the quotes) to get hundreds of swingin’ shots. 
Click on any one to find out more about it, to see a larger ver- 


sion, or to visit the site on which it was found. 


SCOUR THE NEWSGROUPS Long before the World Wide Web 
emerged, the Internet was crowded with Usenet newsgroups, in which 
discussions on every imaginable topic took place. They’re still out 
there today, and Google will search a 20-year archive of 700 million 
newsgroup messages for you. Just click on the Groups tab on Google’s 
home page. Be warned: Newsgroups can be huge and weird, so search- 
ing them can be a real time-waster unless you're passionately inter- 
ested in your search topic. For basic, top-level searches, don’t bother. 


GOOGLE LAST NIGHT'S DATE (OR PREPARE FOR TONIGHT'S) 
If you went on a first date with “John Smith” or “Mary Jones” last 
night, Google won't be much help in digging up the dirt unless 
you give it more to go on. Put the name in quotation marks and 
follow it with as many specifics relating to the person that you 
can think of. His company. Her hometown. His college. Her pro- 
fession. Keep at it, and eventually you'll get some details about 


your specific John or Mary. Was your date Tiger Woods? If so, 
just skip the research and accept that second date. 


AND WHILE YOU'RE AT IT, GOOGLE YOURSELF Here's a great 
way to do a quick security check on your online identity. Search for 
your own name, of course, but also search for various permutations 
of your address. And try Googling your credit card numbers. If 
any of these things are popping up in weird places, take action. 


USE GOOGLE AS A PHONE BOOK AND ATLAS Enter a first 
and last name and a city and state to get the address and phone num- 
ber of anyone listed in the phone book (for the record, we couldn’t 
find Tiger). You can also enter a phone number to find the related 
address and generate a map from Yahoo! Maps or MapQuest. An- 
other feature: Enter a street address, city, and state to get a map of the 
area. Or enter the name of a business and its ZIP code to get its phone 
number, address, and Web site, as well as a neighborhood map. 


TOSS YOUR DICTIONARY IN THE TRASH Whenever your search 
includes a word that’s listed in a dictionary, Google underlines 
the word in its results page above the list of links offered. Click 
on that word and you'll get not only definitions but also spelling 


corrections as necessary. 


DON'T SWEAT YOUR NEAR MISSES Speaking of corrections, 
if you misspell your search term, Google will dutifully perform a 
search on your cracked lexicography, but if possible it will also 
suggest a more popular version. Thus, the first link for your search 
on Tigger Woods will be Did you mean: Tiger Woods? And you'll 


click on that, unless, of course, you're a closet Winnie-the- Pooh fan. 


VISIT THE PREFERENCES PAGE Google: Preferences [google. 
com/preferences] lets you set languages, the number of results 
youd like to see per page, the level of family-friendly filtering 
youd like to set, and more. They're great tools for turning Google 
into Your Personal Google. 


GOOGLIZE YOUR BROWSER Want to make Google searching 
a regular habit? If you use Internet Explorer $.0 or later, down- 
load the free Google Toolbar to put Google and some of its most 
important features right on your browser screen at all times. If you 
search several times a day, it'll save you lots of clicks. 


GIGGLE WITH GOOGLE Go to [google.com/language_tools], 
and you'll see a menu of 73 languages into which you can translate 
the Google interface. Wunderbar! But look at that list again. See any- 
thing unusual? Among your language choices are “Bork, bork, bork!” 
“Elmer Fudd,” and “Hacker.” As Elmer might say, “I’m Feewing Wacky,” 
or as a Klingon would growl, “j[Do’.” And by the way, if you've ever 
wondered where Google's entertaining holiday logos come from, stop 
by the gallery at [google.com/holidaylogos.html] and have a look at 
the handiwork of 23-year-old programmer Dennis Hwang. Who 
knows what he'll come up with for Monet’s birthday this year? m 
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BOBA FETT by Marco Nero, from 
TheForce.net. The bounty hunter 
hangs 10, putting the lie to the 
notion that Charlie don't surf. 
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| Why is there | alae 
only one Yoda? 

Is Jar Jar back? 

And other rum- 

blings from the 


world of Star 
Wars on the Net -| 
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HAS THERE EVER BEEN A MORE NET-FRIENDLY MOVIE SERIES THAN STAR WARS? WHILE 
there have been many worthy pretenders, the ruler of the digital domain remains George Lucas's galac- 
tically popular sci-fi fantasy, now on its fifth installment, Episode II: Attack of the Clones. In addition to 
building a world-class official site at Star Wars [starwars.com], Lucas has taken a live-and-let-live le- 
gal approach to his online fan base, allowing Luke-lovers to use his creations as a jumping-off point 
for their own self-expression. And the results have been spectacular. Your average, run-of-the-mill 
obsessives chat up a storm af rec.arts.sf.starwars and other groups. Aspiring fantasists—both writers 
and visual artists—test their wings with fan fiction and come up with new creatures to populate the 
already wildly diverse Star Wars universe (look for their work at massive fan sites such as TheForce.net). 
But perhaps the most notable efforts are the remarkably accomplished independent fan films set in 
that galaxy far, far away. These have found an online audience larger than they could ever have hoped 
for before the Net. The talent and passion of the Star Wars fan film movement has been such that Lu- 
casfilm and AtomFilms have joined forces to sponsor The Official Star Wars Fan Film Awards [starwars. 
atomfilms.coml, with one winner selected by Uncle George himself. If you're enthralled by Star Wars, 
you'll find an ever-expanding universe online. 
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DARTH SIDIOUS by the Artful Dodger, aka A. Dee, from TheForce.net. As this 
graffiti art demonstrates, the Emperor is the original gangsta. 


a 


FANTASY TITLES 


10. Mr. Binks Goes to Coruscant 
9. Episode Il, or How | Learned 
to Stop Worrying and Love 

the Dark Side 
8. Crouching Jedi, Hidden Clones 
7. Plan 9 From Skywalker Ranch 
6. A Fistful of Clones 
5. Star Wars Il: Star Harder 
4. Star Wars: The Musical! 
Episode Il: A Hard Day's Knight 
3. Attack of the Bioengineered 
Stem Cell Rejects 
2. Honey, | Cloned the Jar Jar 
1. Star Wars II: The Wrath of 
Kh...lones 


YODA by Gregory Slevin, from TheForce.net. This drawing accentuates the 
wrinkles, but “when 900 years old you reach, look as good you will not." 
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DEEP SPACE THOUGHTS 


= Why is there only one Wookie? Because, it appears, he doesn't have the 
tools for the mating game. Poor guy. No wonder he's always so pissed off. 
= Why is there only one Yoda? Probably the same reason as Chewie. 
= How does Yoda use a lightsaber when he has little pig hoofs? 
= Why are the robots in Phantom Menace so stupid? Did the Empire 
_contract the work out to the lowest bidder? 
= ls C-3PO the android equivalent of Smithers? 
—One fan poses questions that point to his theory of The Star Wars Conspiracy 
Igeocities.com/gbayram/starwars.html] (although he doesn’t say what that con- 
spiracy might be). 


JEDI PAY CUT 


"| don't understand. What Finance edict? Why are 


You turning me out of my home, cutting me off from 
_my family? What about Obi-Wan?" 


The Jedi Councilor was no coward. He had faced 


_ death more times than he could count but he hated 


doing this to one of his best friends. So he took the 


_ painless way out and answered the easy question first. 


“Qui, | know it's been a few dozen years since 
we took Galactic Finance class, but the principle has 
remained the same. The Jedi Order has always been 


__ financed mainly by donations but over the past hun- 
dred years, the donations have been slowly declin- 


ing and more and more of the credits needed to 
run the order have come from the Republic Senate. 
The Senate now pays for 60 percent of our expenses, 
mostly for services rendered....This year, the Senate 
passed bills insisting that we reduce our expenses.” 
—Jedi master Qui-Gon Jinn becomes a victim of Galac- 
tic Senate budget cuts, in a fan fiction entitled “But,” by 
Diane Kovalcin at TheForce.net 


: 2 i ; QUEEN AMIDALA by Dedos, from TheForce.net. Others might call it a bad hair 
Rejected Episode // titles, as compiled day; her royal highness calls it a chance to accessorize. Paging Joan Rivers... 
__ by readers of TheForce.net 


DARTH SIDIOUS: A. DEE (PSYVI@AOL.COM) 


DARTH VADER by Lou Romano, from TheForce.net. By day, Romano works at Pixar Animation Studios. 
| By night he lovingly re-creates the Star Wars universe with his paintbrush. 


goes anime, confirming the link between Jedi and samurai. 
PRINCESS LAME-A 


“Leia may have the Force, but she doesn't get a chance to use it at all. 
Instead she makes an inept attempt to take Han from Jabba, who cap- 
tures her and turns her into a love dolly complete with skimpy outfit. 
When she strangles him the scene is almost pornographic, with chains 
_and flopping dangly parts....Later, on the Ewok planet, Leia loses a speeder 
battle and ends up unconscious in the woods. Ewoks find her and she 
_ becomes some kind of Earth Mother with beaded hair....Generally, Leia 
is involved in the battles, but she doesn't hit much and plays only a small 
role in things. She seems incapable of piloting her own ships, and when 
she does try to pilot a speeder, she ends up losing. She is often sur- 
prised or scared by things, causing her to leap into Han Solo’s arms....When 
nothing is going on at all, the men tend to play holographic chess and 
she is reduced to the humiliating role of removing ticks from Chewbacca's 
fur." —"Is Star Wars Sexist?” from rec.arts.movies.past-films 


PROBE LANDING by Otis Frampton, from TheForce.net. The opening scene 
of The Empire Strikes Back as Hanna-Barbera might have envisioned it. 


TRASH TALK 


1. Why are there vents leading down Ito the trash compactor] at all? Would 
not vents leading into any garbage-disposal system allow the fetid smell of 
rotting garbage, spores, molds, efc., fo seep up into the rest of the Death Star? 
2. Why do both walls of the trash compactor move toward each other, rather 
than employing a one-movable-wall system that would thus rely on the an- 
chored stability, to say nothing of the strength, of the other nonmoving 


@DEUTSCHINC.COM; PROBE LANDING: 


wall fo crush trash more effectively? 
3. Why does the trash compactor compact trash so slowly, and with such dif- WOMB WARS by Tom E. Newby, at AtomFilms: The Official Star Wars Fan Film Awards 
ficulty, once the resistance of a thin metal rod is introduced? Surely metal [starwars.atomfilms.coml]. An answer to “Where do Jedis come from?” 


Death Star pieces are one of the main items of trash in need of compacting. 
—From Joshua Tyree's “On the Implausibility of the Death Star's Trash Compactor” 
Imcsweeneys.net/2002/01/10deathstar.htmll 


YOUNG OBI-WAN: JEREMY_FREED 


OTISFRAMPTON,.COM 
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THE WILL TO ENDURE 


For his book Survivors: A New Vision of Endangered Wildlife, at James Balog Photography: 
Survivors [jamesbalog.com/books/survivors.htmll], James Balog captured images of wild 
creatures compromised by human presence, including his own; the scrim flapping above 
the jaguar is a photographic backdrop that was loosed by the wind. But though an idyl- 
lic wildlife Eden may no longer exist, the Web can serve as an organizational nexus to 


save animals at risk. To learn how to help, log on to Endangered Species on page 86. 
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_ BUDLIGHT.COM 

_ Beer—it's not just a drink, it's a lifestyle. 
_ That s the idea behind this Anheuser- 
_ Busch site, redesigned as a monthly 
magazine. Entertainment includes 
_ behind-the-scenes updates from 
country star Tim McGraw (below) 
and clips of the latest TV ads. Peruse 
Sports for the tough guys of bull rid- 


_ ing and lacrosse, then check out the 
_ ladies of the WNBA. [budlight.com] 


LOUVRE 


It would take years to see all the art- 
works in the Louvre, but now you can 
view the entire collection without 


ever setting foot in Paris. The mu- 
seum has begun revamping its site 
to include all 35,000 of its exhibits, 
as well as 130,000 drawings that are 
deemed too fragile to hang in the 
physical galleries. [louvre.fr] 


SFGATE.COM 


The online version of the San Fran- 
cisco Chronicle boasts a smart new 
design. In addition to a fresh logo, 
the site features a daily poll, im- 
proved search function, better or- 
ganization, and easier access to 
local information such as weather 
and traffic. [sfgate.com] 
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VINDIGO 

Version 2.0 of this software for hand- 
helds offers music and museum list- 
ings, maps, and restaurant reviews 
from other users. Try it free for 30 days; 
subscribe for $24.95 per year. Free 
Vindigo Light has eatery addresses 
and movie show times. New customer- 
support center, too. [vindigo.com] 


i 
i 
} 
! 
i 
i 
i 
i 
i 
i 
t 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
H 
i 
H 
i 
i 
} 
i 
i 
H 
i 
i 
i 
i 
! 
i 
i 
i 
i 
i 
} 
i 
i 
i 
i 
i 
i 
i 
i 
! 
i 
i 
i 
{ 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
I 
i 
i 
i 
; 
i 
i 
i 
i 
: 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
! 
i 
i 
i 
: 
i 
i 
i 
i 
i 
i 
i 
i 
i 
1 
i 


eenceleemmrnatl 


_Mibaomt 


es MapQuest may be useful for finding driving directions to 


i your friend’s beach house, but there’s another genre of seri- 


! 
t 
es 
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ous cartography on the Web. One of the best archives is at 


Sivctecliesi pcre mormiers 


TEAM SPIRIT To siovale brs of pies oe with an even 
greater venue for their pursuits, Yahoo! Sports [sports.yahoo.coml 

and SportingNews.com are combining | forces. Look for expanded - 
offerings of free and for-pay games on Yahoo! Sports, including 
pro football, basketball, baseball, and eet, 


EARTHLINK PICKS UP SPEED A ‘ecient decision by the Fed- : 
eral Trade Commission opened t up AOL Time Warner's local high-speed 
cable lines to ISP EarthLink learthlink.net], which also just hired 


The Yale Map Collection: Online Maps [www.library.yale.edu/ 
MapColl/online.htmll. Specimens include antiquarian world, 
continent, and country maps spanning the 16th through 19th 
centuries; historical American and European city maps; and 
masterly terrestrial and celestial globes. Among the treasures 
included in the Lanman Map Collection is the first printed de- 
piction of the empire of Genghis Khan. Warning: These art- 
ful charts may leave you longing to start your own collection. 
If so, Geographicus [geographicus.com] lists a variety of 19th- 


Google as its new search engine. Google now powers EarthLink’s 
subscriber-based portal as well as its business and support centers. 


century maps for sale, typically priced between $70 and 
$150; the site also offers conservation tips and custom fram- 
ing. Salty types will find exacting replicas of 18th-century New 
England nautical charts—reproduced from the original cop- 


SOUPED-UP SEARCHES AltaVista laltavista.coml hes 


launched a new Shortcuts feature; searches in popular categories — 
such as news, recipes, and stock quotes yield links to relevant 


tools, marked by blue arrows. A search on autos, for example, now — 


retrieves links offering price comparison resources that would not 


be readily found in Manders results. 


perplates, lent by the Massachusetts Historical Society—at 
Haley & Steele [haleysteele.com/exhibition/exhibits.cfm?id=4]. 
Prices range from $400 to $1,800, but what better way to com- 
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MAP: COURTESY OF MAP COLLECTION, YALE UNIVERSITY LIBRARY; McGRAW: COURTESY OF CURB RECORDS 


memorate your vacation to Nantucket Island or Penobscot Bay? 


meine ey ene et mom 
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TEENAGE BRAIN : WORLD HISTORY 
This PBS site takes a scientific ap- | COMPASS 


proach to demystifying adolescent 
behavior, dubbed “the most tu- 
multuous time of brain develop- 
ment since coming out of the womb" 
by one neuroscientist. Sections such 
as “Do Your Teens Seem Like Aliens?” 
offer helpful communication tips for 
parents, along with interviews with 
experts. [pbs.org/wgbh/pages/ 
frontline/shows/teenbrain] 


THE PETER RABBIT 

OFFICIAL WEBSITE 

This year marks the 100th anniver- 
sary of Beatrix Potter's classic chil- 
dren's story, but even adults will find 
the site irresistible. Listen to readings, 
play games, and meet the author's 
long-eared pets—named Peter and 


Don't know much about history? 
Researchers, students, and Trivial 
Pursuit players should head straight 


to this hub of information. Explore . 


by general topic, geographical 
region, or category, such as avia- 
tion, math, medicine, or technology. 
[worldhistorycompass.coml] 


| THE ALTERNATIVE 
_ DICTIONARIES 


Heading overseas? Fit in by drop- 
ping the local lingo. Find global jar- 
gon at this collection of international 
slang. Learn how to get that pretty 
Kenyan manyaga’s attention—or 


just harass your pals with naughty 
phrases they'll never understand. 
[notam02.no/~hcholm/altlang] 


FUN AND GAMES Claiming to be the 10th-largest online 


entertainment network, UGO: UnderGroundOnline [ugo.com] 
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features the work of more than 500 Web publishers, collected 
and organized into the usual categories: music, video games, 
sports, technology, and film and TV (including animation). 
Sometimes you have to dig deep, then bob and weave through __ 
an onslaught of pop-up ads to get to the good stuff But keep __ 
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_ looking and eventually you'll discover gems such as animated 


Benjamin, of course. Proof that Pe- 
ter's appeal is universal: The site is 
available in French, German, and 
Japanese. [peterrabbit.coml] 


versions of Tom Tomorrow’s comic strip This Modern World 
(above), plus a bundle of games you can try out live online. 


JOHNNY ON THE SPOT Want to make sure you aren't 
missing any great new broadband-only offerings? Consult 
Johnny Broadband [johnnybroadband.co.uk], a U.K.—based search 
engine that specializes in “high-speed only” content. Even if 
you just browse through the list of the top 30 searches, you'll 
_ find enough music, movies, and games to keep you amused 


~ GLOBALVISION 


| SHOPPING ig With more than 200 sources world- 


ae ok at Se Sea wide, this service is for serious news- 
hounds. When big-time corporate 


_ ROBLES ROADCASE 


THIS MODERN WORLp py TOM TOMORROW, CONTENT LICENSED FROM MONDO MEDIA, DISTRIBUTED THROUGH UGO.COM 
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_ Keep on rockin’ in the free world, 


but be sure to protect your six-string 
in a durable, shiny, rubberized gui- 
tar case ($85)—Paul 
McCartney's choice— 


when you're not strum- 
ming. Also available 


for drumming acces- 
sories, the rugged road 


to be “beer-proof.” 
[roblesroadcase.com] 


Spring-cleaning sea- 
son's long gone. Now it's time to 
spruce up your crib with fine Euro- 
_ pean linens, wrought-iron garden 
_ furniture, and other high-end home 
_ wares. Bargains abound in Le Ware- 
_ house. [ruedefrance.coml 
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outlets such as CNN and Reuters 
fall short, it provides a more local 
perspective on world events. 
Major headlines are free; featured 
stories, area-specific newsletters, 
and access to the network's archives 
are available for varying monthly 
fees. [gvnews.netl] 


THE MORNING NEWS 


True, this site is New York-centric, 
but even nonnatives will enjoy the 
smart personal narratives, inter- 
views, and editorials. With dry wit 
and candor, contributors (includ- 
ing writers from both Modern Hu- 
morist and McSweeney's) recount 
happenings about town and de- 
tail the dos and don'ts of urban 
etiquette and life in the big city. 
[themorningnews.org] 


for hours. (And, of course, the site’s across-the-pond prove- 
nance gives it an interesting international spin.) Use the search 
tool to find video and audio for your favorite games, celebs, 
films, and TV shows. A great bonus is the convenient, one- 
click bandwidth-speed test, which appears at the top of the 
page. If you suspect that you're losing speed, click on it to 


PHOTOSIG 


Amateur photographers can critique 
and be critiqued at this do-it-your- 
self site, no matter whether they work 
in black-and-white, digital, portraits, 
or landscapes. Use the forums to con- 
nect with others, or simply browse 
the lovely images, from portraits to 
panoramas. [photosig.com] 


get an accurate measurement in seconds. 


DON WILLMOTT 
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WILDLIFE PHOTOGRAPHY 
Outdoor enthusiast Dan Bacon has 
a knack for capturing animals on 
film. Eyeball the galleries of wolves 
(his specialty), bears, and wildcats 
in action. Shots are available for 
purchase; prices range from $4.25 
for magnets to $65 for 11-by-14-inch 
prints. [wildbacon.coml] 
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_ SHE SURFS, SHE SCORES 


_ The WNBA looks to expand its online presence 


As the smaller, desperate-to-succeed sister league of the highly 
wired National Basketball Association, the WNBA has recently 
been at the forefront of the Web’s convergence with sports. Un- 
like the NBA, with its multitude of lucrative broadcasting and 
licensing deals, the WNBA is a smaller (though still growing) 
league—and one still trying to turn a profit. As a result it has 
tried harder than most other sports to attract viewers and fans, 
and this has translated into a highly visible online presence. 
One telling example: Last year WNBA.com let surfers interact 
with players before they took to the court for the All-Star matchup. 
With fewer massive contracts (and perhaps egos), the women 
athletes established a rapport with their Web fans—and with 
promising hoopsters as well. Indeed, some of the younger play- 
ers who were ultimately tapped by teams actually found out about 
the draft through the site, since it cybercasts the entire event. 
“The site serves two purposes,” says Brenda Spoonemore, VP 
of interactive services for NBA Entertainment. “It's a fan destina- 
tion, and the single most authoritative source of info for the league 
in general. And the players have been incredibly engaged and in- 
volved.” This year, expect a lot of enhancements; the WNBA promises 
even more interactivity, streaming broadcasts, and highlights. 
Besides the obvious advantages, there’s another reason the 
WNBA has embraced the Web: demographics. With women achiev- 
ing parity with men online, the medium is ripe for this affordable, 
family-friendly sport. Increased online outreach has become a no- 
brainer, so much so that this sixth season may prove to be a water- 
shed in the development of both the league and the Net. BILGE EBIRI 
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BROADWAY SHOWS 


Many a theater lover has a stack 
of old Playbills tucked away ina 
bottom drawer (or up for sale on 
eBay). Playbill On-Line [playbill.com] 
can bring the Great White Way to 
you. Beyond backstage buzz, you'll 
find seating charts for Broadway and 
off-Broadway venues, hotel contacts 
and restaurant info, and links to pur- 
chase tickets via Tele-charge.com. 
Not sure which show you want to 
see? Watch video clips at Broadway. 
com, then snag the tickets on the site. 


REGIONAL STAGES 


For thespian action beyond Broad- | 
way, your best bet is AmericanThe- 
ater Web [americantheaterweb. 
coml. The site plumbs 11 U.S. regions 
in depth and posts updated theater 


MUSICAL GATHERINGS 


A little sun on the face and grass be- 
tween the toes make music sound 
that much better. Planet Bluegrass 
[bluegrass.com] is home to the an- 
nual Telluride, Colorado, jamboree 
(June 20-23) for foot-tappin’ tunes. 
The Reggae Festival Guide On- 
line [reggaefestivalguide.com] 
is a month-to-month map of the 
world’s most jammin’ fests. 
Seeking symphonies under the 
stars? FestivalFinder [festivalfinder. 
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BLIVE THEATER 


news and reviews from local papers. 


2 CultureFinder.com provides at-a- 
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glance listings of national tours and 
the ability to check dozens of U.S. 
cities for various arts events. 


B Search for theater at Festivals.com 
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to cast a wider net for events world- 
wide, from numerous Shakespeare 
festivals to the Great Passion Play 
in Eureka Springs, Arizona. 


CASTING CALLS 


Got sawdust in your veins? Playbill 
On-Line posts acting auditions in 
New York City and elsewhere, along 
with offstage jobs ranging from mu- 
sic director to costume stitcher. 


e For more extensive regional listings, 


check Backstage.com for perfor- 


mance gigs and BackstageJobs.com 
for technical positions. CREE McCREE 


com] has multiple genres, from al- 
ternative to classical to zydeco. 


FOUR WHEELIN' 


Crashing cars in dirt arenas is what 
some folks call fun. For a demolition 
derby near you, click on Derbypro. 
com. When bigger is better, it's Mon- 
ster Mania [monstermania.coml. 


> Those who prefer their vehicles 
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aged like fine wine should check the 
calendar at The Classic Car Club 
of America [classiccarclub.org]. 


OFF THE BEATEN PATH 


Dig into Festivals.com for an un- 
usual happening, such as Tom Sawyer 
Days in Hannibal, Missouri Vuly 3-6). 

California's Gilroy Garlic Festival 
[gilroygarlicfestival.coml is the last 
weekend in July. Yum. CHRISTY EPSTEIN 


BASKETBALL PLAYERS: COURTESY OF WNBA PHOTOS; MONSTER TRUCK: © 1999 DAVID WEIHE 


ROBOT FOOTBALL: COURTESY OF ROBOCUP 2002; DATTILO: RAY KACHATORIAN; GREEN DAY: MARINA CHAVEZ 
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CHASING THE CUP 

Every four summers, soccer fans 
_ around the globe gear up for their 
| Holy Grail: the World Cup. Hosted by 
| both Korea and Japan, this year's play- 
offs run May 31 to June 18. Produced 
by the Fédération Internationale de 
Football Association in partnership 
with Yahoo!, 2002 FIFA World Cup 
[fifaworldcup.yahoo.com/en] pro- 
vides profiles of the host cities and 
highlights from past World Cups. 
> Sponsored by the Football Royale 
Internet gambling pool, WC-Soc- 
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cer [wc-soccer.com] helps you track 
| every nation's qualifying matches. 
> World Cup 2002 [world-cup- 
_ news.coml keeps the news coming, 
such as reports of Japan's intention 
to ban drunken fans (good luck’). 
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Ozzy Osbourne no longer tortures 
small animals, and he now stars in 
his own MTV reality series. But lest 
| anyone think he's mellowed with age, 
_ he hits the road every year with a 
mobile headbangers’ ball. Get in the 
mood at Ozzy Osbourne [ozzy.com] 


i FOR METAL-HEADS 


and plan your summer slammin’ 
at Ozzfest 2002 [ozzfest.coml. 
» Being asked to tour with Ozzfest 
is the equivalent of earning your 
metal-head Ph.D. Check in with this 
year's chosen at their sites: Rob 
Zombie.com, System of a Down 
[systemofadown.com], and P.O.D. 
[payableondeath.com]. 
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TRACK YOUR TEAM 
Officebound football junkies rely 


Soccer [dailysoccer.com] for their 

hourly fix of game results, outrageous 
_ player trades, or league standings. 
> The live scores and expert re- 
porting at SoccerAge.com can be 
beamed to your mobile phone. 
> ESPN weighs in with two domains. 
| MSN: ESPN.com: Soccernet [espn. 
_ com/soccerl hosts chats with the 
| stars, and the Anglocentric ESPN. 


| on the constantly updated Daily 


com: Soccernet [soccernet.com] 
provides live commentary. 


LEAGUES OF THEIR OWN 


Women's pro soccer now enjoys 
universal attention. Get exten- 
sive profiles of female stars at 
Womenssoccer.com. 

WUSA I[wusa.comI] offers seri- 
ous team and athlete data, along 
with health and fitness tips and an 
_ interactive Fan-Land where WUSA 
| players respond to user queries. 
> Women aren't the only players 
_ with their own league: Japan hosts 
- this year's all-robot football cham- 
pionship, the RoboCup 2002 [www. 
robocup.org]. DONALD MILLER 
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7 FOR NEW-MUSIC MAVENS 
_ Aday for diverse musical tastes, Area: 
| Two is the follow-up to last year's 
_ Area: One, whose lineup ranged 
from Outkast to the Orb. Check Area 
[areafestival.coml] for news on the 
bands and dates of this year's tour. 
» For more about the festival's founder, 
visit Moby.com, home of the exper- 
imentally minded namesake of Her- 
man Melville's fictional whale. 
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FOR SKATE-PUNKERS 


The annual Vans Warped Tour brings 
skanking to the masses. Get the 
inside dope from the underground 
fan site Warped2002.com. 
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i SHOWTIME'S KRISTIN DATTILO 
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____ Picks from The Chris Isaak Showstar 
| | With roles in music videos (she was Janie in Aerosmith’s “Janie’s — | 
| | Got a Gun”), a movie about radio (Power 98), and a TV show | 

| about a record company (Hitz), youd © 
think Kristin Dattilo would be hard- 
wired to her stereo. But when she’s not 
on set at The Chris Isaak Show, the Show- 
time sitcom in which she plays the 


manager of rock troubadour Chris 
Isaak, she actually spends some of her 
free time surfing the Web. Here, she 
reveals her favorite sites. 


MAR ee se 


LUCKY | love to shop, and Lucky is great for when I can’t 
make it out to the stores. It has nice bargains on clothes, makeup, 
shoes, you name it. [luckymag.com] 


ROADSIDEAMERICA.COM I’m also a visual artist, and 


this page of offbeat roadside attractions is a great inspira- 
tion for my paintings. [roadsideamerica.coml] 


ART BELL OFFICIAL WEB SITE Just when you think life 


can't get any stranger or more complex, there is Art Bell. If I 
miss his radio show, I log on here. artbell.com] 


EXPEDIA.COM | travel every other weekend, so I end up 


coming here a lot. This site is great for getting reasonable 


prices on last-minute tickets. lexpedia.coml 


DRUDGE REPORT | like to keep up with what’s happen- 
ing around the world, and this site gives me the latest news 


from all over the globe. [drudgereport.coml] PAUL SEMEL 


com], Lagwagon [lagwagon.com], 
The Mighty Mighty Bosstones 
[bosstones.coml, and Reel Big Fish 
[reelbigfish.coml]. 


FOR POP-PUNK FANS 


While the name might conjure up 


boy bands singing off-key, Pop Dis- 


aster is actually a tour coheadlined 
by Blink-182 [blink182.coml] and 
Green Day [greenday.com] (left). 
Get dates and buy tickets from 
tour sponsor MTV [mtv.com/bands/ 
_ tourdates/blink_green.jhtmll. 

a Should you get there early? Pre- 
view opening acts Jimmy Eat World 
[jimmyeatworld.net] and Saves- 
TheDay [savestheday.coml]. PSs. 


& To get psyched for this year's mosh 
pit, check in with the participating 
bands: Bad Religion [badreligion. 
_ com, NOFX Inofxofficialwebsite. 
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TIME TORECYCLE _. 


_ Too much stuff? Havea garage sale! 


The garage sale—aka the yard sale, tag sale, or white elephant 
sale—is a warm-weather tradition. Successful sellers don’t just 
toss their rusty skis and busted lamps onto their lawn. They 
devise strategies to sort, price, and display items; advertise and 
run the sale; and then donate or dispose of unsold goods. 

Quick tips for buyers and sellers alike can be had, gratis, 
via The Yardsale Queen [yardsalequeen.coml], Garage Sale Susan 
[garagesalesusan.coml], and How to Operate a Successful Garage 
Sale [ifg-inc.com/Consumer_Reports/GarageSale.shtmll. 

Why would anyone want to paw through someone else’s 
old shoes and knickknacks, much less fork over cash for them? 
“It’s the thrill of the hunt,” Yardsale Queen Chris Heiska says. 
“You hear stories about finding something for 50 cents that’s 
worth thousands. It’s a never-ending search.” At Heiska’s 
site, avid bargain hunters share hair-raising tales of their vic- 
tories and defeats. Those with an eye for suburban kitsch 
may appreciate the “vomitously overdecorated” T-shirts and 
other goodies at Cate’s Garage Sale Finds [catesgarage.coml. 

Heiska has taken her hobby to the next level: She sells her 
garage-sale finds online. “I bought a ceramic Japanese sake bot- 
tle—a fertility totem in the shape of a penis—for $2” at one sale, 
she reports. “I put it on eBay, and it sold for $70.” HEIDI LAFLECHE 
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DO IT YOURSELF 
Did you know that first-century Ro- 


mans dyed their tresses with boiled 
walnuts and leeks? Hair Coloring 
[haircoloring.com] goes beyond | 
history to offer verbal and visual 
help on how to choose the right tint 
for your locks. DyeMyHair.com is 
loaded with reader tips (“wear junky 
clothes and use a junky towel!”). 

A Tracey Ullman favorite, Long- 
hairlovers [longhairlovers.com] 
tells how the moon's phases can af- 
fect the growth on your head (no joke). 

Use the HC [helenecurtis.coml 
Style Finder to customize a look 
that's just right for you. Or plug your 
city into the site’s Hair Forecaster 
to find out if your do can withstand 
today’s local weather conditions. 


FIND A PRO 


While your browser's pointed to 
the Helene Curtis site, check out its 


PREPARE FOR THE DAY 


If all goes well, your wedding will 
be a once-in-a-lifetime event, and 
The Knot [theknot.com] can pave 
the way. Window-shop through hun- 
dreds of gowns, noting your preferred 
silhouette and neckline; 
then locate a bridal salon 
near you. The site helps 
you plan your budget and 
build a nuptial Web page. 
Brides can spend hours 
chatting about matrimo- 
nial minutia—a true bless- 
ing for the rest of us. 
GroomsOnline 
[groomsonline.coml] en- 
sures that guys aren't lost 
in the shuffle. Its advice 
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listings for international salons to 


learn about specialties, prices, rat- 
ings, and viewer comments. 


> Tired of the “natural” look? A coif- 


fure-challenged surfer's dream, 
HairFinder.com is a gigantic por- 
tal with links to salons all over the 
world; some of the featured facili- 
ties even let you watch stylists in 
action via Web cams. 


WHERE TO BUY 


Whether you want to remove un- 
wanted hair, remedy hair loss, or 
simply add a healthy shine to your 
tresses, you can find solutions to 
your problems at Folica.com. 


P For cutting-edge products at great 


prices, visit the bath and body bou- 
tique at Sephora.com. 


2 Hairdryersmax.com stocks more 


blow-dryers than you can shake your 
head at; shipping is free on orders 
of more than $20. LINDA KELLY 
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spans everything from choosing a 
tuxedo to planning the bachelor party, 
with or without “adult entertainment.” 
Don't want your college roommate 
to make a fool of himself—or you? 
Urge him to read Best Man 101. 


TAG SALE: AP/WIDE WORLD PHOTOS; WEDDING COUPLE: STUART MCCLYMONT/GETTY IMAGES 


i 
sermtcrmermnrenerene tens qmren remeron rnrmereerrarremeren res rsremerr rere rem fenestra mene terme ene ns a eye renter sm Pa PP rae ne Pr Pn en en er ee re re 


CONNARE: LEONARD LORIA 


en Re ea NIST Ce te ENE en nS 
7 


SMCS ea ELA ANESERD GATES en rosetta asd esate rons en pbsopa sonst oe Soares pied Sano amare eras rearnseine nfs rairntres esl lee reonattonaren/=esrvs soon sada sane Sa fenwrat enponjotionsy eahrenateae es anna nenrinsemnscetisaistene yeaa 


BOOK THE HONEYMOON 


" Even elaborate wedding fetes last 
only a few hours, but the honeymoon 


can go on for weeks, so don't skimp 
_ onplanning. With savvy advice from 
| travel pros, About: Honeymoons/ 
~ Romantic Getaways [honeymoons. 
about.com is a good place to start 
getting in the mood. 

> For all-inclusive trips to exotic lo- 
| cales, ClubMed [www.clubmed. 


i 


_ com] has stood the test of time. 


> If money is no object, consider | 
_ Africa or Antarctica. Abercrombie & | 


| Kent [abercrombieandkent.coml] 
| specializes in luxury vacations to 
_ the outer reaches of the globe. 


a Music-loving sweethearts will want 


_ to check out. Adventures in Rock 
_ [adventuresinrock.coml]; tour pack- 


_ LEARN ABOUT BIRDS 
When it comes to a pet that talks 


_ back, you really don't want to wing 
it. So before you bring home a peck- 


_ ing pal, flap on over to The Aviary 
[theaviary.com] to research the 
_ quirks of various species. 

b AvianWeb [avianweb.coml is 
| chockablock with bird lovers’ links, 
_ particularly in the parrot domain. 


Photos accompany statistics on 


_ sleeping patterns, eating habits, 
_ and other categories of behavior. 


LOCATE A PET 

Whether you're a buyer or a breeder, 
| the classified advertisements at Pet 
_ Bird [upatsix.com] and Avian Net- 


ages often include premium con- 
cert tickets and backstage passes. 


_ SET UP A REGISTRY 

_ Most major retailers offer online gift 
registries, but a few stand out. At 
Amazon.com: Wedding [amazon. 
com/wedding], couples can con- 
sult buying guides, post photos, 
and find event planning tools. 

> Pottery Barn [potterybarn.coml] 
is great for giving newlyweds a fresh 
start in the home, and Williams- 


Sonoma [williams-sonoma.com] 
| is perfect for culinary couples. 

> On a budget? Check Club Wedd at 
| Target [target.com] for group gift 
| suggestions that are sure to make 
| a bigger splash than a single ster- 


_ ling silver fork. CHRISTY EPSTEIN 


| work [aviannetwork.com] can help 
| _ you connect in the marketplace. 
| > At Birds n Ways [birdsnways. 


| com], you can search for a potential 


_ pet several ways: by species, age, 


| area code, or type of source. 
> Unfortunately, some owners dis- 
cover too late that a bird in hand can 


_ be an awful lot of work. Check the 


— archived article on avian rescue 
| groups at ParrotChronicles.com 
} to locate homeless birds available 


for adoption, often for free. 


EXCHANGE INFORMATION 


Once a bird lover, always a bird 
_ lover, as they say. You'll believe that, 
| too, after you check out Planned 
_ Parrothood [plannedparrothood. 
com]. Pictures of the “fids” (feath- 
_ ered kids) are posted in one corner; 
memorials for the deceased have 
been set up in another. For laughs, 
check out the audio files. 

« Swap banter and tips at the 82 
_ Yahoo! Groups [groups.yahoo. 
com] devoted to bird fans, includ- 
ing Finches Galore, Canaries for Dum- 
mies, and Feather Brains. Even Button 
Quail Fanciers flock together, as do 
victims of Goffin Mania. ANN FARMER 
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DECK THE YARD 
Get into the swing of summer at 101 
Hammocks [101hammocks.coml. 
The Hatteras and Pawleys Island 
models are ideal for snoozing. 

To attract friends on the fly, stock 


up on bird feeders, food, and houses 
from Duncraft [duncraft.coml]. 
With picnic tables, gliders, and 


Store [cedarstore.coml], you'll be 
ready to entertain guests. 

Need to build a deck out back? 
HandymanUSA [handymanusa. 
com] provides clear instructions. 


FIRE UP THE GRILL 


Whether you prefer charcoal or 
propane gas, the grills and acces- 
sories at Weber [weber.com] can 
have you sizzling in no time. 

Sausage or satay, clambake or 
chateaubriand, About: Barbecues 


- 
| 
| 
| 
| 
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YANKEE'S CAROL CONNARE al 


-plus anextratreat == | 
] Connare is a senior editor of Yankee magazine, | 
which is based in Dublin, New Hampshire, and a 
she maintains NewEngland.com. The site is | | 


____ Good sites to grow by— 
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scheduled to relaunch in mid-June featuring 
expanded home and garden content.Connare __ 
dug up her favorite sites for us. = 


THE OLD FARMER'S ALMANAC: THE GARDENER’S _ 
_ COMPANION The almanac has great gardening tips, from — | 
| | help growing herbs to pest control to vegetable harvesting. a 
| | See the Outdoor Planting Table to figure out when to plant | | 
| _ based on moon phases, and check the Frost Chart to learn | 
when your area chills out. [almanac.com/garden] a 


WHITE FLOWER FARM | use this site a lot. The company | 
is a big-time, quality mail-order grower that ships almost any- z 
where in the US. There are tons of tips under Garden Wisdom. | | 
White Flower Farm bought Shepherd’s Garden Seeds in the 


80s, so you can get specialty seeds here, too. whiteflowerfarm.com] 


SNACKAISLE.COM | ma potato-chip-a-holic, and we don't | | 
have a good health-food store where I live. It’s much cheaper _ | 
to buy gourmet chips here by the case. [snackaislecom] HL. 
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lg Grilling [bbg.about.com] tells 
you how to prepare food to perfec- 
tion. The health-conscious will ap- 
_ preciate the site's low-fat recipes. 

> Ambitious outdoor chefs can find 
| elaborate fare to impress their guests 
_ at Food Network: Hot Off the Grill 
with Bobby Flay [foodtv.com/ 


foodtv/show/0,6525,HG,00.htmil. 


Adirondack chairs crafted by the | 


_ BUZZ OFF PESTS 


Outsmart summer's most annoying 


insects by knowing more about them. 
The American Mosquito Control 
Association [mosquito.org] is ded- 


_ icated to enhancing public health 
| and quality of life through the sup- 
| pression of those dastardly biters. 
& Browse Amazon: Outdoor Living 
_ [amazon.com/outdoorliving] for a 
_ selection of affordable pest-control 
| devices, as well as other summer- 
| time items that can help make the 


i 


__ livin’ easy. SUSAN BRESLOW SARDONE 


www.yil.com >June 2002 85 


i 
| 
| 
| 
| 
| 
| 
— 


i 
i 
i 


SE ET LTO ROT SUF Wig gg? BAG Ge SL Pig Pe EYE SO SEP ARSE TEESE Se PAS RRS 7 
i 32e gy tet "as 1 tg” *es "8 %e ihe Geet toot | Te BPO, = fm 
is ig “ep e265 seen aP? a aft ty GW T*FEPO & O70 S88) ah tse MAP Tera 8 B78 | cate | 
Peg Seg Mae 2 ua net of (8 BY ROE Gt 8 ua etet ae owe Pe ee eT 
, « * y y * 1 
. * 5? . he se eR a aor 7s g? ey’ } ® 
ee et sg + *8 Be Cie cli Tan OR yd APRs cig ts ae! =e > uy ae?. ot gg Pe ts act ti ae al 
(Pig me sg °se * 8 we’ “a8 oe oe eR Re a i ba atti ee ak  &: ® Ris Bands be atom ia taht | 
Bn be ik , ar e if xe atey gp? gp? af 4 z ax & Sg? tee Me Les Pek < 4 
Pore 4 £ $ a ? 
igh = e?* & ‘ af & % 7 tat & ee “ta of a8 See tae : L * a 
ar ees oe tek * if st A? tem Settee Le St uy tem a : 4 
erp + keh we wey y , ri na 
ae 7a" ef 3H 
=  * mame ei] 
ba een as? ad 
teers a4 5 
2° "an +e ef bs 
eee | iadlia .. 
a ams Fae; an 
+ ig we 8 a 
a = 
ae Es ices sie Bi 
if wae — ue 
big &; “a* * eo” ey es 
t faq 
FRsay s “ie arn Rte are Cag 
Paces i 
ao? os: soy 4 % a* folate See St “#4 
5 2 an 8 ys ay a? Be ae Pigs mRG + 87M BP F2* a8 PE” 
pie ae” oe Pee oe ete eer? 82" fe’. eer eae 2292 glee ie Paw far 9 | 
4 is if ty. ai + #20 we *2? af Se *Be eee fs 2 te fe 24g Se. ae 1 
f : , i ? x * aera: * 2, 355 @? i, | ape 
§ ett @ ad ae 2 es *87S 2 ome Fe a? & # 4 
& ws Br eo ee tee WS wy ES af 'e #? sa us : eas | 
pape ate me t27? tl gt wy ABE. Ut as 223 fig ®t @ THE oo; 
chai ee Ore ant to of Sep: Fe Sg Ree eBt te ag Pets be . 
mT se * a¢y go? pt aft 3g" Mae fo Agg, 88 e wet BP ey |b fe Fea EL 
ine ae a 7 .2tm ee a8 “OR 88? bet gam ht Lele oe se fC Me SBP, FG 
bas Bie a is Laoag leg. SE eg" Yee te fea Lara ge. FE 4 
ape sk ‘ r aa . 7 i 3 
* ® wg * "ee ad + e?* + Sf ae 8 we fF See wh st Bet By ae iy ay 
f i pre es s 28 2 te we OER he eee ee 12 AB oe 8 a) 
| Saas * a} ety + ts? a wef *e? oe fet Fey ets te* ¢ w8f *B8? fe") 
or] 3 2 af se °a° *af Be FP ait a2? + 8 a8 *RT hae B+ >? + 
| facto 3 act 2 @ ez anes °°8) aT 8 Be dg psi oe Saeet °°" t ate gy 
i is? Ls ete s@ * +7 
f Pook f 9 
® 
t * . 


io Buti Ee " 


= 


4 

3 
® 
& 
ic 
y 
* 
: 


tes 


MAKING A QUANT UM LEAP # 


The birth of quantum mechanics, which attempts to describe the 
strange rules governing the behavior of the subatomic world, ranks 
alongside Einstein’s relativity theory as a milestone in the history 
of physics. Contrary to what wed expect of physical objects—chairs, 
for instance—quantum particles might actually be in more than 
one place at a time. The field of quantum mechanics has led some 
thinkers to ponder the existence of multiple universes. Now, a 
growing group of scientists is inching closer to an incredibly prac- 
tical application of quantum laws: reinventing the computer. 
The University of Oxford’s Centre for Quantum Computation 
[qubit.org] takes the qubit in its URL from the quantum version of 
digital bits. Traditional computation is based on 1’s and 0's, which 
are either on or off. A qubit is both 1 and 0, which allows a quan- 
tum computer to calculate exponentially faster than even the fastest 
supercomputers. The site’s FAQ page links to a host of relevant ma- 
terial; especially engaging is an excerpt from Julian Brown's book 
Minds, Machines, and the Multiverse, which profiles physicist David 
Deutsch and posits a computer composed of liquid chloroform. 
One of the most promising applications for quantum 
computing is in the field of cryptography—which has motivated 
major institutions, including IBM and the U.S. Department of 
Defense, to get on board. The best of the related Web pages is 
MSNBC: Cats and Qubits Imsnbc.com/news/269473.aspl. Part of the 
site’s Mysteries of the Universe series, it features a Shockwave tu- 


torial that is not to be missed. MATT GOLDBERG 
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RESEARCH & LEARN 

What do banded hare wallabies, fly- 
ing foxes, and Steller's sea lions have | 
in common? Each is threatened by 
the world's rapid development. 
Earth's Endangered Creatures 
[endangeredcreatures.net] pro- 
files at-risk species by region, and 
it documents comeback successes 
such as the bald eagle. 

Keep up-to-date at the WWF 
Global Network [panda.org], where 
the World Wildlife Fund posts daily 
news highlights on vanishing pop- 
ulations and their environments. 


TAKE ACTION 


Protecting threatened species starts 
with changing our own habits. For 
daily activities to help turn the tide, hit 
Get Involved at the Center for Ma- 
rine Conservation [cmc-ocean.org]. 
The Endangered Species Coali- 
tion [stopextinction.org], which was 
founded to uphold the U.S. Endan- 
gered Species Act, sponsors action 


LEARN A NEW TONGUE 


Hit Virtual Tourist.com: Foreign Lan- 

guage for Travelers [virtualtourist. 

com/lang] for useful phrases. 
’» ExploreLanguages.com serves 
as a gateway to Web-wide resources 
for hundreds of tongues. 
The sites at About: Languages 
[about.com/homework] are packed 
with learning links, audio labs, fo- | 
rums, dictionaries, and more. 
Looking to immerse yourself in a 
new lingo? The TravLang-owned 
Rosetta Stone [rosettastone.com] 
sells a wide variety of instructional 
software; you can try an online 
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SENDANGERED SPECIES ' 
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alerts to influence federal legislation. 


> For a $45 donation, you can en- 


roll your children in an educational 
program at Friends of the National 
Zoo: Kids' Adopt a Habitat [fonz. 
org/getinv/adoptahabitat.html. 


ADOPT ANIMALS IN PERIL 


Want to do something a bit more 
personal, such as fostering an orang- 
utan named Okuda? You can't take 
your adoptee home with you, but 
you can pay a fee to help maintain 
him or her ata : 
wildlife sanctuary : 
through Care for 
the Wild: Adopt 
[careforthewild. 
org/fostering]. 
Looking for a 
special gift? The 
Adopt a Turtle pro- 
gram at Caribbean Conservation 
[cccturtle.org] provides adoption 
certificates and lets you track your 
critter. CARL FRANZ, LORENA HAVENS 


demonstration before plunking 


down your money. 


TRANSLATE TEXT 


éDonde esta el traductor? To an- 
swer that—or convert a Web page 
into Spanish or any of five other Eu- 
ropean tongues—Free Translation 
[www.freetranslation.com] is fun 
and free. AltaVista: Translate with 
Babel Fish [world.altavista.com] 
provides a similar service and adds 
Asian languages to the mix. 

For folks on the move through 
foreign climes, Ectaco [ectaco.com] 
offers some cool travel gadgets, in- 
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JOYCE: HULTON ARCHIVE/TIMEPIX; BOOK OF HOURS: COURTESY OF OCTAVO.cOM 
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cluding a handheld speech-to-speech 
translator and electronic dictionaries. 


CONVERSE WITH 
NATIVE SPEAKERS 


Before you actually get on the plane 
and fly yourself to a strange land with 
a strange tongue, test the waters in 
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the foreign-language chatrooms at 
Word2Word [word2word.com]. 

_ With members in roughly 100 coun- 
tries, MyLanguageExchange.com 
links you with an overseas pen pal so 
you can hone each other's linguistic 
skills. Try a Paltalk audio chat in French, 
Spanish, or Italian. LINDA KELLY 


SEARCH THE MEGASTORES > Nearly 200 dealers belong to Web- 


Although most Net shoppers browse 
the big online stores mainly in search 
of new best-sellers, the sites offer 
excellent resources for secondhand 
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Ring: The Bookmobile [a.webring. 
com/webring?ring=booksiteGlist, 
peddling everything from rare chil- 
dren's books to military history. 


tomes as well. At Amazon.com, click > For those whose budget does not 


the Used tab in the book section 
to look for recycled and collectible | 
titles, or use Bibliofind [bibliofind. 
com] to locate copies at Amazon's 
zShops, where hundreds of third- 
party sellers market their wares. 


> The Out of Print section of Barnes& 


Noble.com [bn.com] lets you spec- 
ify that you'd like a first edition or 
signed copy, as do the Rare & Col- 
lectible pages at the Portland, Ore- 
gon-based Powells.com. 


include originals of Shakespeare's 
First Folio, Octavo [octavo.com] 
offers classics as CD-ROMs and down- 
loadable PDF files from its state-of- 
the-art Digital Imaging Laboratory. 


FIND CLASSIC COMICS 


Like certain baseball cards, some 
pulp-paper classics are worthy of 
storage in Fort Knox. Learn how 
collectible comics are graded at 
ComicsPriceGuide.com, where 
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BLOOMSDAY AT 98 


___ An online odyssey through James Joyce's. Dublin 
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“IRISH TIMES BOOKS: DYOUBLONG James Joyce estab- 


_ lished one of the most famous days in fiction, Bloomsday—June 
16, 1904—with the publication of his epic novel Ulysses. Almost 
a century later, the Homeric trek of ee ben ee Bloom 
through the streets of his cityon Blooms- | g 
day is still cause for international cele- 
bration and Guinness toasting. The event 
gets star billing from The Irish Times, which 
here provides recent accounts of the an- 
nual peregrination in Dublin and a graphic 
representation of Bloom's neo- Odyssey, 
[www.ireland.com/literature/dyoublong] 


THE JAMES JOYCE CENTRE Run by Joyce descendants in 


Dublin, the center promotes a wider understanding of the com- 
plex writer's work. Besides maintaining this attractive site, with 
its photo gallery, event calendar, and links to Joycean resources, 
the group throws the infamous Guinness Bloomsday Breakfast 
to jump-start the day’s festive pub crawl. [jamesjoyce.iel 


FROM HUNGER: ULYSSES FOR DUMMIES 


For a nonacademic approach to a novel that remains “ground- 
breaking” (as in “difficult”), the humor e-zine From Hunger of- 
fers a hysterical stick-animation parody of Bloomsday’s pertinent 


events. [bway.net/~hunger/ulysses.html] D.M. 
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members auction their wares. 

> Don't like to bid? At Nuffsaidcomics. 
Alibris [alibris.com] specializes in | com, you can hunt down that miss- 
unearthing the gems “you never | ing X-Men back issue and get dis- 
thought you'd find.” All offerings de- counts and freebies at checkout. 
scribe the desired piece’s condition, » NewKadia.com is a good online 
and newcomers can check the site’s outlet for both new and rare titles, 
glossary to decode such biblio- and it offers free shipping on all or- 
philic terms as chromolithography. — ders of $19 or more. DONALD MILLER 


LOCATE RARITIES 


CONSUMER HELP 

Historically, government Web sites 
have tended to be hard to find and 
confusing to use. Luckily, that's chang- 
ing. The recently revamped FirstGov 
[firstgov.gov], “your first click to the 
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U.S. government,” organizes sites 
around common tasks: Find national 
parks, apply for a passport, register 
to vote. You can also search for grants 
and apply for government jobs. 

For the straight dope on scams, 
product recalls, and privacy issues, 
visit the Federal Consumer Infor- 
mation Center [pueblo.gsa.govl. 


EDUCATION 


The Library of Congress [loc. gov] 
has created a shining example of a 
government site done right. It's rich 
in research tools and exhibit high- 
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lights, and it has fun, stimulating 
content for children. 


> Smithsonian Institution [si.edul 
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is the best springboard to other 
national museums, but be sure 
to tour the site before departing. 


POLITICS & LAW 


The White House: Government 
[whitehouse.gov/government] 
links to Cabinet members and other 
Bush administration VIPs. Aspire 
to join their ranks? Apply for presi- 
dential appointments online. 


& Connect with Congress at The Uni- 


ted States Senate [www.senate. 
gov] and U.S. House of Repre- 
sentatives [www.house.govl; track 
legislation at Thomas [thomas.loc. 
gov], named for “the spirit of Thomas 
Jefferson.” HEIDI LaFLECHE 
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It’s been the best and worst of times for the online travel industry. 
While other businesses have been able to put the events of Sep- 


tember 11 behind them, the travel industry has had no such luxury. 
The mettle of online travel sites has been tested as never before. 

After that terrible day, the best e-travel suppliers went into 
overdrive in the customer-service area. Humans on the other 
end of toll-free numbers worked out refunds and cancellations. 
Travel-alert pages reported the changing status of flights and 
security regulations. And e-mails to customers with imminent 
departures helped answer questions and allay anxiety. 

While many travel sites were already feeling the recession 
(most notably Biztravel.com, which went under recently), 
the Net’s Big Three had been flourishing in the first half of 
2001. Expedia.com and Travelocity.com had achieved profitability, 
and the much-ballyhooed Orbitz launched like a rocket, becoming 
the fastest-growing travel Web site in Net history. 

When travel began to pick up again, e-commerce sites were 
the first to feel it. And with airfares and hotel rates now subject 
to a buyers’ market, both Hotwire and Priceline.com, with their 
unique sales models, reported surging traffic and revenues. Spur- 
of-the-moment trips also became popular, with travelers book- 
ing later and scooping up last-minute deals. On travel hubs, 
all-inclusive vacation packages—available for less than the cost 
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of separate airfare, hotel, and rental-car rates—became hot 
sellers and helped convince Americans to leave home once more. 

In the end, travel sites that gave customers the greatest 
service, the utmost flexibility, and the deepest savings came | 
out on top, both in the market and in our investigation. 


BEST OVERALL TRAVEL SITE 
EXPEDIA.COM 
[expedia.com] 


How did Expedia snag the prize from last year's champ, Travelocity? Dur- 
ing 2001's travel travails, its online and e-mail customer alerts proved to 
be best of breed. Expedia's tools and tabs consistently work the way | 
they're intended, inspiring consumer confidence. This year, the site 
introduced the Web's most flexible build-your-own vacation packages; 
look for the customizable Disney deals. But while Expedia now attracts | 
more visitors than any other travel destination on the Web, its competitors | 
are definitely keeping it on its toes. Here's how they fared: | 


Travelocity.com I[travelocity.com] Travelocity continues to display an 
astonishing command of technology. The new whiz-bang Expert fea- 
tures help guide would-be wanderers. We also like the mix of respected 
brand-name destination guides (Frommer's and Lonely Planet) with 
message boards that counterbalance industry hype. 


Orbitz [orbitz.com] Newcomer Orbitz shows the largest number of flight | 
and rental-car options, but prices are not infallibly the lowest. We also 
wonder why this airlines-owned site feels the need ee 
to add to its coffers by charging a fee ($5 for one a 
ticket; $10 for two to four). 


Priceline.com [priceline.com] The first choice for 
price-sensitive shoppers, Priceline can get you a 
low airfare if you do a bit of research elsewhere first 
to determine the going rate. Mistakes can be costly; _ 
the price you name will be what you pay, even if a | 
cheaper flight is available by other means. | 
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Hotwire [hotwire.com] The easy choice for travelers who don't want a 
lot of choice. Hotwire is a reasonable place to quickly find a discounted 
fare or hotel room if you don't like to comparison shop. The rates may not 
be the lowest available, but you'll often save over published prices. | 
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BEST ADVENTURE TRAVEL COMPANY 
ABERCROMBIE & KENT 

[abercrombiekent.com] 

“People are now less willing to [merely] be shown the 
world,” Abercrombie & Kent cochairman Geoffrey Kent ex- 
plains on the company’s 
site. “They expect to 
get their feet wet [and] 
their hands dirty.” A&K 
Active Tours include a 
rigorous trek up Kili- 
manjaro (left). Other 
itineraries offer multi- 
ple thrills. The 11-day 
Galapagos adventure, for example, features hiking, snor- 
keling, kayaking, optional diving, and horseback riding. 
Rated by activity level, the trips can be purchased online. 


BEST B&B SITE 

ILOVEINNS.COM 

[iloveinns.com] 

Powered by guidebook publisher American Historic 
Inns, ILovelnns boasts independently written (rather 
than B&B-supplied) reviews, elegant design, and di- 
rect links to inns’ URLs. Listings include more than 
3,000 properties in the U.S., Canada, Puerto Rico, and 
the Virgin Islands. Frequent promotions enable visi- 
tors to earn extra nights and other goodies. 


BEST GOLF GETAWAYS 

GOLFONLINE: PERSONAL TRAVEL GUIDE 
[www.golfonline.com/travell 

Leave it to CNN, Sports //lustrated, and Golf Magazine 
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to lead you to the swingingest spots. Insisting that “there 
isn't a souffle light enough or a marble lobby big enough 
to save from oblivion a fine hotel with a mediocre course,” 
editor Brian McCallen tabulated duffers' votes to come 


up with golf havens worthy of being named 2002 gold — 


and silver medalists. Hit the Road heralds challenging _ 
patches of green within driving distance of major cities. _ 


BEST SPA SITE 

ABOUT: SPAS 

[spas.about.coml 

Connecting you to spa resorts around the globe, Julie 
Register, About's spa guide, arranges for body wraps, 
massages, facials, watsu, shiatsu, and countless other 
pampering and purifying treatments, which she and con- 
tributors pore over in microscopic detail. Links to other 
experts’ top picks add objectivity. On the con side, ob- 
noxious pop-ups hardly replicate that feeling of well- 
being one expects from a spa visit. 


BEST CULTURAL VACATIONS 
SMITHSONIAN STUDY TOURS 
[smithsonianstudytours.org] 

According to a 2002 Travel Industry Association of Amer- 
ica survey, more than 90 million Americans included a 
cultural or historic activity on their travels last year. Whether 
you're interested in the arts, Civil War sites, music, mu- 
seums, or other highbrow pursuits, you're likely to find 
a vacation that appeals from among the Smithsonian's 
360 tours to 250 global destinations. Don't have much 
time to spare? Its new Weekender jaunts range from a 
three-day antebellum tour of Natchez, Mississippi, to six 
days at Charleston's annual Spoleto culture fest. 


| BEST BARGAIN BOOKER 
| PRICELINE.COM 
| [priceline.com] 


_ How hard are you willing to work to | 


_ BEST HOTEL DISCOUNTER 


| get a lower-than-published fare on 


your next flight? If the answer is “very,” 
go straight to...Orbitz, then Hotwire; 


| then check costs again at Expedia and 


Travelocity. By the time you're through 


| you'll have a good idea of the going 
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rate for the flight you want. Then head 


| to Priceline, enter your credit card info, 


| and try naming a price 25 to 50 per- 


| cent below the lowest fare you found 


(bear in mind that after a rejected bid 


| you'll have to tweak your trip para- 
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flight, and departure time info is re- 


_ meters to continue). Specific airline, | 


vealed after your price is accepted and 
you've paid for a ticket. No refunds or 
mileage credits are allowed. 


QUIKBOOK 
[quikbook.com] 


Since last year, Quikbook has nearly 


doubled the number of destinations 
for which it offers discounted hotel 
rates, expanding in the process to in- 
clude island resorts throughout Hawaii. 
Las Vegas has been added, too. If you 
believe a hotel is not merely some- 


__ use Cruise Finder, which lets users des- 


Retreats, these premium properties | 


offer Quikbook visitors reduced rates. — 


| BEST LAST-MINUTE DEALS 


| SITE 59 


[site59.com] 
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If you've been hesitant to travel, let | 


the last-minute vacation packages at | 


Site 59 (recently acquired by Trave- 
locity) stoke your wanderlust. New 
navigation lets you search by trip cat- 
egory (Sun, International, Luxury) in 
addition to viewing offers available 
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caveat: Site59 sells leftover inventory; 


miss ceaesinecpirrntres ene reemmnrcearapeetrs tinea 


if you wind up in a room without a © 


view in a run-of-the-mill hotel, you'll 


have to spend extra bucks for an up- | 


grade. Packages are nonrefundable. 


BEST FREQUENT-FLIER 
RESOURCE 

WEBFLYER 

[webflyer.com] 


We hate to break this to you, but it's | 


unlikely that those 20,000 miles you've — 


been hoping to use for that summer — 


getaway will get you off the ground. | 


bonuses are bountiful and which are | 
bogus or burdened with blackout _ 


restrictions. The site's improved Mile- 
Marker helps the math-impaired 
calculate awards based on distance 
and reward factors. New this year: 
MileDonor has the lowdown on do- 
nating awards to charity. 


BEST CRUISE GUIDE 
TRAVELOCITY.COM 
[travelocity.com] 


_ Of course, if you were a frequent vis- 
itor to WebFlyer's Award/Upgrade _ 
Index, you'd know which mileage | 


Hit the decks: Travelocity takes top hon- | 


ors for its intuitive, customized approach 
to selling cruises. That's embodied by 


the Cruise Expert, a utility that recom- — 
mends the right voyage based on your — 


vacation preferences, budget, activity | 


level, and even how sociable you're | 


feeling. More experienced sailors can — 


ignate their embarkation port (for those | 
who want to avoid flying) or search by 


_ specific cruise line. To check out a par- 


ticular cabin, just roll over a ship's deck | 


many selections as Expedia does. 


| BEST BUSINESS 
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| from 33 departure areas. Added | 
where to sleep, you'll appreciate Quik- | 


book's Great Getaways collection. | 


Organized under categories such as 


| Hip Hotels, Seaside Favorites, and Spa 


{ 


Caribbean destinations make quick 
trips to the beach a real possibility. If 
you don't care to fly, Hotelplus has 
packages for land-only deals. One 
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TRAVEL ADVICE 
JOE SENT ME 
[joesentme.com] 


_ plan, and voila. If only Travelocity would 
_ expand its cruise lines to feature as — 


Joe Brancatelli is the travel industry's | 
loyal opposition. Yes, he’s got to fly. And | 


no, he's not happy aboutit. An opin- | 


ionated columnist who has risen from _ 


_ the ashes of Biztravel.com, Brancatelli 


{ 


is beholden to none. “I'm the guy who | 
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pays full fare and still sits in the mid- 
dle seat,” he carps. Every week in the 
Brancatelli File, he tells you what the in- 
dustry won't. His Tactical Traveler col- 
umn offers survival strategies for road 
warriors, while Steals & Deals scouts for 
bargains without neglecting the small 
print. Some 25,000 business travel- 
ers receive his free Friday newsletter, 


ever to load. So we returned to old 
reliable MapBlast!—and discovered 
that its new LineDrive Directions show 
routes with terrific clarity (our path 
was designated in color). We were 
even able to locate the nearest Hilton 
hotels, Taco Bells, and Starbucks by 
clicking boxes on the home page. 


Digitalcity came out on top. Whereas 
Citysearch frequently kicks you over 
to generic Any City pages, DC is usu- 
ally loaded with fresh local content. 
Case in point: When we recently 
checked Digitalcity New Orleans, it 
was touting a hometown hockey 
game, area stage productions, anda 
slew of live music gigs searchable by 


and so can you. Go get ‘em, Joe. BEST CITY GUIDES neighborhood, genre, and date. Over 

DIGITALCITY.COM at Citysearch New Orleans, however, 
BEST MAPS & DIRECTIONS [digitalcity.coml a review of the nationwide block- 
MAPBLAST! accessing maps and directions quickly. | Y-Life accolades have been bestowed buster We Were Soldiers was the 
[mapblast.coml While we were initially impressed by on Citysearch [citysearch.com] inthe — day's big story; you had to dig for 


When we want to go someplace, we 
want to get there fast—that includes 


multilingual, multicountry Maporama 


past, and it's still an extremely handy 
site. But in our most recent showdown, 


local music, and an awkward search 
interface made for slow slogging. = 


[maporama.com], the site took for- 
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THE BASICS i LOW FARES ; PACKAGE DEALS j CUSTOMER ALERTS | EXTRAS/CAVEATS OVERALL 
Sa OT aa rock-bottom: fares Well-priced packages Targeted e-mails keep Low prices on Top Travel 
at this multiservice agent. with outstanding add-ons users well informed. Deals. Event listings and 
EXPEDIA.COM New “opaque offer more vacation Sept. 11 coverage Destination Guides 


(with 360-degree 
virtual tours for 
Windows users) can help 
with pretrip planning. 


| was outstanding. 
Next-generation 

IM-based notifications 
will be even timelier. 


| fun: Vegas options 
include Grand 
Canyon heli-tours and 
bus trips to Hoover Dam. 


fares (which mask 
flight info until 

you book) may lure flexi- 
ble bargain hounds. 


[expedia.com] 


TT 


Hello? When we called 
the 800 number after 
9/11, we got stuck 
in voice-mail hell. 
Perhaps nifty new 
My Messaging travel 
notification tools will help. 


Cool new Expert sections 
can help you decide 
where to go. Also, 
_. | this is the only 
major site selling 
train travel through 
Canada and Europe. 


The best selection of 
brand-name hotels plus 
the ability to com- 
_. | pare vacation pack- 
ages and cruises 
side-by-side help 

you customize your trip. 


Date-specific searches 
rarely yield the cheapest 
rates. But flexible 
fliers can find 
bargains using the 
Prcieline-style “masked 
fare” option. 


TRAVELOCITY.COM 
[travelocity.com] 


One-page grid now 
makes pricing rental cars 
a snap, but hotel 

descriptions skimp 
on the details. And 
site levies a surcharge 

on airline ticket sales. 


Crackerjack customer- 
care team monitors the 
FAA and National 
_._| Weather Service 

to deliver Travel 
Alerts and Flight Updates 
to customer devices. 


Many top-notch resorts, 
but prices can be high. 
Clumsy interface 
takes too many 
screens to give info. 
Some errors for Mac 
users when we checked. 


Typically, not the lowest 
fares you can find. But 
for some routes, 
returns great Web- 
only discounts that 
are otherwise available 
only on airline sites. 


ORBITZ 
[orbitz.com] 


Compare prices else- 
where first to avoid over- 
bidding. Taxes and a 
$5.95 fee are added 
on top of a bid 
rather than being includ- 
ed in the total price. 


While you may never 
need to call Priceline's 
customer assis- 
tance line, you're 
likely to experience 
satisfaction if you do. 


Good deals on rental 
cars, but limited selection 
of so-so hotels. 
Guessing the 
cheapest price for a 
hotel plus airfare (details 
are hidden) is a chore. 


Though maddeningly 
slow and giving users 
only two attempts to 
name a lowball fare, 
Priceline consistent- 
ly offered lower ticket 
prices than its rivals. 


PRICELINE.COM 
[priceline.com] 


| EL 


You get only an hour to 
accept a fare. Hesitate 
and you can't price 
the same flight on 
Hotwire for two 
days. Must book hotel 
without knowing its name. 


Find a lower price else- 
where for an equivalent 
room in the same 
hotel within 48 
hours of booking, 
and Hotwire will pay 
double the difference. 


Build your own trip, 
combining flight, hotel, 
and car rental. 
Elements are not 
well integrated, 
however, and prices for 
components can be high. 


Hotwire offers you one 
rate—if a match between 
city pairs is available 


HOTWIRE 
[hotwire.com] 


when you need to 

fly. But that one rate 
is not consistently the 
lowest available online. 
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HOW WE RATED THE SITES We tested the candidates by pricing various kinds of flights, both domestic and international, at each site. Then we analyzed how easily competitive fares were 
found, the nature of each site's vacation offerings, and areas of weakness. Testing took place in March and April 2002. Grades, which are weighted, do not reflect enhancements since then. 
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STEPHANIE RAUSSER/GETTY IMAGES 


WHAT COULD BE WRONG 

WITH A CASUAL GAME 

OF BASKETBALL? 
PLENTY. 


When some people play, it’s a tragedy. 
One of these unsuspecting athletes has the Marfan syndrome, a life-threatening genetic 
disorder. If undiagnosed, one risks sudden death or severe disabilities. 


Physical characteristics often seen in natural athletes can indicate the Marfan syndrome: 


e Tall, thin stature with : | e Chest bone that curves inward 
disproportionately long arms or outward 


nusually long lower half of the body e Flat feet 
ong, double-jointed fingers e Backward curve of the legs at the knees 
urvature of the spine e Nearsightedness 


An echocardiogram and slit lamp examination of the eyes are necessary to ma 
proper diagnosis. Look for the signs — you could help save a life. 


FOR INFORMATION CONTACT: 
THE NATIONALMARFANFOUNDATION 
382 Main Street 

Port Washington, NY 11050 — 


heewiect  . — : 


» FAST turn-around, low-cost shipping 


» Software compatibility guaranteed! 
Quicken®/ Quickbooks®/ MS Money® 
Peachtree® / Custom programs and many more! 


~"s= Your logo imprinted FREE 


13 check colors available in many styles 
Business stationery, all kinds of envelopes 
Deposit slips, carbonless manual forms 

Software-ready laser invoices and statements 
Fax: 800.893.0177 


Now offering toner/inkjet cartridges 
Email: info@checksforless.com 


www.checksforless.com 


Why pay full price for a hotel room? 


Call: 800.245. press 


New York Orlando 
995 | 39.95 
Las Vegas 


2995 


San Francisco 


‘49,95 


on the places you want to stay! 


THE BEST PRICES AT THE BEST PLACES. GUARANTEED. 


hotels.com lowest price guarantee does not apply to all dates or properties. See www.hotels.com for further details. 


Why do so many 
students choose 
AGCIS for their degree? 


FLEAIBILITY 


Study at your own pace 
Enroll anytime 

No classes to attend 
Affordable for everyone 
VA eligible 

DANTES Affiliated 

New MIS degree 


For a free catalogue 
call 1-800-767-2427 
or visit 
www.dccis.edu 


BIRMINGHAM, AL 


American College 
of Computer 
§ Information Sciences 


ACCREDITED MEMBER DISTANCE EDUCATI AND TRAINING COUNCIL 
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_ 212-503- 5067 


DIRECT 


Yahoo! Internet Life's CyberShop 
the Latest and Most Internet Savvy 
Products and Services 


Abacus America Inc. www.aplus.net 


www.accis.edu 
America’s Media Marketing www.ammclass.com 
Digital Software Company www.digitalcompany.cc 
www.checksforless.com 
www.etronics.com 
European Connection www.yh.euroladies.com 
www.fatcow.com 
A Foreign Affair myforeigniove.com 
www.guardian-tech.info 


Hotel Reservation Network www.hoteldiscount.com 


Martin Kropf Aaron Woloff 


212-503-5112 


Osbourne Traill 
212-503-3284 


MARKETLINK SALES 
1-877-267-2315 


Kathy Rosa 
212-503-4847 


AMERICA’S 
MEDIAMARKETING,,, 
1-800-647-7902 www.ammclass.com 


Visit www.ammyYahoo.com 


CABLE TV 
DESCRAMBLERS 


-www.wildties.com 
Over 3500 wild and unique 
neckties online “Remember 
Fathers Day is June 16th” Toll 
Free 1-877-Wild-Tie. 
:www.covemountain.com i 
Great Smoky Mtns. Gatlinburg & | 
Pegion Forge TN. Luxury cabin 
rentals fireplaces hot tubs views. : 
Low rates geen 1440. 
O07 n ES a 
-www.Wholesale-Travel.com : 
Disney Vacation Specials From ,; 
$29/Night, Holiday Inn, Hyatt, 
Marriott, Ramada, Sheraton, 
Five star resorts and more, up to: 
bake ss feos 


~ 90 Day Trial 
Product Catalog 
1 Year Warranty 


Technologies 
Omaha. Nebraska 


All Major Credit 
Cards Accepted. 
800-554-2776 C.0.D.’s Accepted 


hitp: //www.arrowtek.com 
Visit our new Division at bigbangelactronics.com 


ORS alle 9.8 


HELP WANTED VACATION RENTALS. 


EASY WORK! EXCELLENT PAY! Assemble 6200+ VACATION RENTALS 
Products At Home. Call Toll Free 1-800-467-5566 http://CyberRentals.com. Rent homes, 
EXT. 1522. villas, condos direct from owners. Call 
1-800-628-0558 for FREEcolor magazine. 

HOTELS CyberRentals.com 


DISCOUNT HOTEL RATES Vegas*New York” FOP INTEREST TOALL 
Orlando 177 Cities - up to 70% off. OF INTEREST TO ALL 
1-800-686-8486 hoteldiscount.com Vv. 


PERSONALS 


“MEAT” CHEATING HOUSEWIVES 
Your area! All races welcome. 
They're waiting for you! 
Information, $1.00. 
Y.E.S. Box 100534-YO 


BUSINESS OPPORTUNITIES 


$100K A MONTH? Biotech Giant Expanding! Visit 
www.emilliondollars.com Call 203-894-1231. 


FINANCIAL . Fort Lauderdale, 


GOT BAD CREDIT? Now you can laugh at bad credit! S, ; Florida 33310 
Call FREE recorded message 323.857.7445 ext. 37. www.livesex-party-karen.com 


DigitalCompany is a website database hosting company that offers an 
industry leading solution. We allow you to unite the power of our 
interactive enterprise database platform with your new or existing 
website content. 


We work with you to maximize the power of your website. Suddenly, 
your web presence is transformed into more than a marketing and 
information tool. It becomes the electronic briefcase for your entire 
organization, eliminating costly fragmented data. Call today at 
888-843-8562 to see how you can receive a free 3 month trial. 


Benefits: 


For more information: 


Website: www.digitalcompany.cc 
Email: sales@digitalcompany.ce 
Phone: 888-843-8562 


mance Tours 
MyForeignimye.com 


Meet 1,000's of sincere, marriage-minded 
10 EXCITING DESTINATIONS | 
in Russia, Ukraine, Latvia & Colombia 
Free addresses, £Z-Do-i Flancee Visa Kit and 
Guide with your minimum tour reservation a 
+ 7 to 22 day tour options 
« 5 Socials - 100's of ladies 
* 4 Star Hotels — 
* 75,000+ photos #1 In Client | 


°1000’sofsuc- wee / 
cessful marriages | A aoe e 
since 1995 ee 


A foreign Affalr, 44298 
2 


Beautiful, educated, sincere 
ladies are seeking friendship 
and marriage wit 

foreign men of all ages! 


Color 
Photo Catalog 


(800) 334-7077 


Ae 28 - Teacher 
European Connections & Tours, Inc. 


World's Largest International Introduction Service 


Tel: 770-458-0909 


www.yh.eurocladies.com 


ICANN Accredited Registrar 
www.names4ever.com 
Toll Free 877 A-PLUS-NET 
717-275-8763 


Become a Partner: Register Domains for $7.99 
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e-home 


MARKETLINK DIRECT 


Nikon Yo x 25 
Sportstar Il ill Binoculars 
Ultra Wide Field df. View offers a better 
look at your ‘world, Water resis- 


eyeCups retract for eye- 


convenient central focusing 


JVC HR-DVS2 MINI DV/S-VHS DUAL DECK 
Mini DV/S-VHS Dual Deck 

A double deck, the HR-DVS2 incorporates a Mini 
DV VCR and an S-VHS VCR, allowing direct play- 
back of S-VHS or Mini DV tapes Direct dubbing 
from S-VHS to Mini DV and vice versa, or con- 
nect directly to 
your DV cam- 
corder for DV- 
to-DV edits. 


CANON*POWERSHOT G2 
4.0 Megapixel 3x optical 2x Digital Advanced Camera 
The design of the Canon PowerShot G2 is based on the pop- 
ular PowerShot G7..with an elegant champagne metallic cov- 
erplate and an enlarged hand- 
grip for better ergonomi ; : 
Canon G2 has many featur 
common with its predecessor, 
including a superbly sharp high- 
speed 7-21mm f/2.0-2.5 Zoom 
lens (equivalent to 34-102mm 
in the 35mm format), a Vari-Angle LOD > viewWade 


SAMSUNG DVD-V1000 SF 
DVD/VGR Combination Player 

The DVDV1000 DVD- 
VHS combo unit 
allows users to add 
both a DVD Player 
and VCR to their 
home theater systems in the shelf space of one unit. 
Enables users to play their favorite VHS tapes and all disc 
media such as audio and video CD's, CD-R and DVD. 
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SLR Camera With 28-90 USM 


tant design, Turn and slide 


glass wearers, “Bright, mul 
ticoated optics, Close ae 


4 feet, Fast, = 5 = 
focuses to just 11.4 feet, FaSk The DCR-PC120's a DV Dgtal Video) camera s 


3 CCD DV Camcorder 
higher resolution 
2fi’ plasma LCD 


screen for instant 
playback and still 


direct to Memory Stick subject is 
from a single frame of video footage. 
CANON EOS ELAN 7E KIT MINOLTA MAXXUM 5 


exclusive Eye Controlled Focus. Quite simp 
Control is the fastest, easiest method 6 Selec 
focus point. Powerful yet fast and user fr 


with a wide range of skill levels 


PIONEER DEH-P7400MP 
CD/VPS Player with 

Organic EL Display 

Features CD Receiver with 
Organic EL Display, MOSFETSO, 
EQ/SFEQ, XM Ready Supertuner Ill, MP3 Playback, IP-Bus System 
Control, Card Remote, Rotary Volume Control, Flap Face and 
Detachable Face Security 


_SONY DCR-PC120 DV CAMCORDER 


Digital Camcorder 


capable of recording up to 630 lines of resolution. 

‘New standard for low cost wireless coqnectty, to the 
POvintemet and other devices, anytime, anywhere. 
Buetdath i is don a global radio-frequenoy ®) 
standard, wich 


mm AF SLR camera with nk 
built-in retractatgh -point wide-area auto 
cus system and fe C algorithm that increases * 
AF speed. New exterior design. 


35mm SLR Autofecus Camera 
Auto bracketing automatically takes 
three different exoosures with a sin- 
gle shutter release , Three Metering 
mode options: six-segment, ce 
weighted, or spot, Preview button lets 
you pinpoint the exact in focus area 
(depth of field) of your image in relation 
to the selected aperture 


Nikon COOLPIX 995 Digital Still Camera 
Features 3.34 Megapixel CCD with true (non-interpolatea)*image res- 
olution of 2048x1536 for incredible image quality, Superior 4x Optical 
Zoom Nikkor lens with 38-152mm 
coverage (85mm equivalent) 
_ for sharp, Clear images plus 
4x stepless digital 

zoom,256 Eement Matrix 

Metering and White 
Balance for outstanding 
exposure and color balance 
in every image 


SONY DCR-VX2000 
State-of-the-art CCDs for 


images, a high-quality 


image capture either 


A High-level AF Camera 

The Maxxum 5 SLR packs 
high-level AF technology, 
powerful film drive, fast shutter 
speeds, and a multitude of creative 
features into the world's smallest and 
ightest camera body, 7-point autofocus 
stem with dual-cross center sensor, Autofocus point 


Ne AF laser 


Nikon N80 
SLR Camera 
Efficient and 
logical con- 
trols include 
responsive 
Nikon Dual 
Command Dials for optimum control. Full- 
time AF operation with every AF Nikkor 
lens Nikon's exclusive Dynamic AF tech- 
nology knows where the 


lection can be controlled by user, Metal lens 


a step up from 
point and shoot 
cameras and at a 
surprisingly affordable price. Weighing 

only 13.9 oz, the N65 is one of the lightest 
and smallest 35mm SLRs' anywhere 


SONY CYBERSHOT DSC-F707 

5,24 Megapixel 5x Optica IDigital Camera 
The Sony DSC-F707 Cyber-shot digital camera 
combines a 5.24 
megapixel CCD 
(5,02MP effec- 
tive), a superior- 
quality Carl Zeiss 
Vario-Sonnar lens, 


focus assist for 
imprayed focus and 
exposure metering, 
Multi-pattéra metering 
and TTL pre-flash exposure control. Intelligent 
flash with adjustable level and selectable. red- 
eye reduction 


SONY DAy-CS00 
DVD Dream Home Theater System 

450 watts total system power in 6 Speaker Sys- 
tem. 5-disc DVD changer is CD- 

R/RW compatible. SACD 
stereo & multi-channel play- 
back, In addition to having 
built-in Dolby Digital™, dts® 
& Dolby Pro Logic® decod- 
ing, Exclusive Digital Cinema 
Sound™ technology recre- 
ates the ambiance of famous 
Hollywood studios. 
Headphone Theater 
mode simulates 
surround sound 
effect 


Revolutionary Magnavox: 


- 911 Emergency Cell Phone 


Affordable and Smart, You Can Now Receive Police, Fire and Medical Assistance 
Without The High-Cost of Monthly Cellular Phone Service! 


Pressing 


®@ No Contract, No Monthly Fees, No Bills! 


pele © State-Of-The-Art 911 Emergency “Hot-Call-Button” ! 
Could Save © Fast 2-Way Communication With 911 Operators! 


Your Life! 


@ All Calls are Absolutely Free! 
@ High Decibel Emergency Siren to Frighten Attackers! 


Press The Easy-To-See Red Button For Fast Emergency Help! 
_ oe ly 


— * 2. Medical — 3. Police and 4. Child Safety 

1. Driving Emergencies Emergency Aid Fire Protection Give your child an 
Seniors can now drive Needed assistance Qualified professionals easy way to get help. 
with greater confidence. is rushed to you. are always on call. Educator endorsed. 


Our world has dramatically changed. We are constantly confronted with 
crime and unpredictable events. The Magnavox® MobilePal%!! Emergency 
Flip cover down Phone gives you and your loved ones an easy-to-use high-tech defensive 
PASS weapon to safely combat crime and emergencies. The Magnavox® 
MobilePal%"! is compact and easily fits into a pocket or purse. MobilePal 9! 
doesn’t need recharging. It remains off until you press the call button. 
Four long-lasting AAA Duracell Ultra batteries are supplied. 
(~ 


feed MAGNAVOX( Satisfaction Guaranteed 
: 911 a 
Mo b] le Pa ie You may return the MobilePal®"! for a full 


no questions asked refund within 30 days. 
\ > Emergency Phone 


Speeds your 
Other Protected Emergencies: FedEx phone to you! 
° Driving Emergencies How many times FOR FASTEST SERVICE, CALL TOLL-FREE 


Affordable Protection 


Professional protection for you 
and your loved ones whenever 
and wherever you need it, 24 
hours a day, 7 days a week. 


Magnavox MobilePal®'! $269.95 


Less $100 Guardian did you wish you could call for help? It may be the most important call 
Technologies Discount ... . $169 © Heart Attacks The greatest cause of you will ever make! 
Easy Paym ent Now ..O nly $69 death due to lack of early Emergency Care. Please mention offer code 3-288 


S&H $10.95 
Plus 3 monthly payments of $34 ea. 


aoa. +87 54>-7700 


avoid complications from broken bones. 


¢ Natural Disasters Survive catastrophes. 


¢ Campus Safety Student protection. 
. Jogging & Walking Stay fit in safety. 


Great for families, neighborhood 
watch groups, schools, municipalities, 
organizations and corparate gifts 
for employees and customers. 


You can also pay by check. 


& e 
© Travel Enjoy new personal and Guardiantechnologies” 
family security. Keeping America Safe™ 
” Boating Have you ever been stranded? www.guardian-tech.info 


e Camping & Hiking Enjoy peace-of-mind. Copyright 2002 by Guardian Technologies. All rights reserved. 


This is hard for both of us. 
Can't we just be friends? 


BY SCOTT ALEXANDER 


DJ LICKER.COM 


THERE'S NOTHING LIKE THE TASTE OF A 
sweaty guy whose best friends are his 
records. At least that's what JuJuBee thinks. 
Her quest: to plant her tongue on as many 
club DJs as possible in the time God has 
given her here on this green earth. (She 
was up to 66 at press time.) Sound like fun? 
We haven't even gotten to the fringe ben- 
efits. With the amount of chemicals these 
guys are on, we're willing to bet she’s able 
to cop a free buzz just by ingesting their 
perspiration. [djlicker.com] 


DOMAIN STAIN 


IT'S NO SECRET THAT ALL THE GOOD DOMAIN NAMES ARE TAKEN. BUT WHAT ABOUT THE BAD 
ones? Domain Stain will help you select some words that are just disgusting enough 
to call home. When we checked, crackpoop.com was available, as was monkeytrash.com, 
slimybag.com, messypie.com, and mothergarbage.com. But we suggest you act quickly— 
these gems won't last forever. Brace yourself: smellybaby.com, powerpervert.com, 
snackhole.com, and sexyhorse.com have all been snapped up by lucky prospectors. 
Hey, not all dreams are meant to come true. [rumproast.com/cgi-bin/stain.pll 


I KNOW WHERE RUDE LEE LIVES 
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SUPERFANCY 


WITH MOST OF US IN THE MODERN WORLD 
negotiating the same set of dismal, soul- 
crushing objectives every day, it's nice to come 
home to something different once in a while. 
So click Superfancy’s tiny white circle, already. 
Smooth R&B over groovy 3-D snowflakes? 
Sure. Glowing fireballs accompanied by death 
metal? Why not? Gregorian chants over spin- 
ning boxes? Bring it on. Hard-driving techno 
with fractal sunbursts? All right, now you're 
pushing it. [superfancy.coml] 
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LEGODEATH 


THERE ARE MANY WAYS TO DIE, AND THE 
Lego medium is near limitless in terms of 
its ability to express them. Whether you're 
interested in more generalized methods 
(guillotine or gas chamber), specific inci- 
dents (Elvis in the bathroom), or just un- 
fortunate circumstances (getting stuck in 
quicksand or fricasseed by cannibals), 
LegoDeath has it covered. And don't worry 
about getting depressed—Lego people 
always have smiles on their faces, even 
when they're being charred. [legodeath.coml 
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| KNOW WHERE BRUCE LEE LIVES 


IF THE LAST TIME YOU WATCHED ENTER THE DRAGON YOU 
couldn't help but think how much better it would be if you were 
in control, your kung fu dream was just made reality. Use your 
keyboard to cue sound effects, dialogue snippets, and video 
clips to create a Chop-Socky flick all your own. Well, what are 
you waiting for? "Slice him up, Chow Yen! You're talking too 
much for a dead man!" [skop.com/brucelee] 
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NIVEA FOR MEN 
EXFOLIATING SCRUB 


GET OUT GRIME with thousands of gri 
PURIFY beneath the surface 


EXFOLIATE for smoother skin 


SHAVINGS 


One more way NIVEA FOR MEN helps 


_ IMPROVE THE CONDITION 


OF YOUR SKI 


VITA 


WWW. Niveausa.com 


ALL IT TAKES TO MAKE A SMILE ARE 


13 MUSCLES AND nonoundane 
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| SCAPE 

New Midnight Appearance Package 
16" Black-Accented Aluminum Wheels 
Premium Leather-Trimmed Seats 

201 Horsepower Duratec V6 Engine 
MACH® MP3 Music System 


www.fordvehicles.com 
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